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Fifth National Electrical Show, New York 


Guggenheim Museum 
Lighting Reveals Bold 
Concept 
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...in the Total Electric Home 


CEI Total Electric Home is located in Mentor, Ohio. Builder: P. W. Reynolds 


These are but a few examples of the unusual 
and exciting charm created with Virden fix- 
tures in the Total Electric Home. 


What has been accomplished here can 
easily be done in any home. “the light idea” 
by Virden presents unlimited possibilities— 
possibilities limited only by the imagination 
—to make homes more liveable, loveable 
... exciting and practical! 


For more ideas you can use, see your Virden 
distributor or write Virden Lighting, 5209 Euclid 
Ave., Cleveland 3, Ohio. 


-.-- Adding beauty and easing tasks in work areas 


...-Accenting and glamourizing focal points 


LIGHTING 


A Division of the 
John C. Virden Company 
Cleveland 3, Ohio 


Member American Home Lighting Institute + In Canada, John C. Virden Ltd., Toronto 16, Canada 
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Electrifying” exterior beauty 


residential lighting plus 


new miracle door troffer designs 4K Deauville 


see three exciting V ral] 


new lines in 


Showroom will be open from 9 A.M. to 8 P.M. * Cocktails will be served. 


LIGHTING PRODUCTS, INC. 


1710 Flushing Avenue ° Brooklyn 37, WN. Y. 
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Quality 
Fixtures 
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Distinctive 
LIGHTING FIXTURES 


for any room in the house 

for any decor, for any purpose. 
Every one enticingly priced 

to help boost your sales. 


Over 200 different units to choose from. Every one guar- 
anteed according to specifications. U.L. Approved, Union 
Made, A. F. of L.-I.B.E.W. Catalog in color describing our 
complete line of quality fixtures is available. 


Over a decade of satisfying service. Noted for reliability and 
prompt service, Del-Val Manufacturing Company provides same 


day delivery if required. All inquiries receive immediate atter- 
tion. 


manufacturing company 


519 WEST HUNTINGDON ST., PHILA. 33, PA. 


PHONE: NEBRASKA 4-1100 
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The LIGHTING Industry's 


Exclusive Magazine 


) R. E. Cleary VOLUME 76 
2 
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Bright Future 
At the beginning of a new year predic- 
“ tions usually abound. And at the threshold Guggenheim Museum Reveals Bold Concepts coceeeee 19 
4 of a new decade forecasts absolutely flour- New Liahtina System Heats Windowshoppers 22 
ish. It might be wise not to add to all the neal PP 
prophesies, but I can’t help but cast a look Open Plan House eee eee eee 25 
around concerning the future of the light- Skyline Motor Inn Features Fine Lighting ............ 31 
ing industry. H Th RE h ae 50 
ere ere ve where eeeeoeeeeneeeeeeeeeeeeeeee 
id This second week of February is Na- y ". 
1e tional Electrical Week. Its timely theme is 
“ELECTRICITY SPARKS THE 60’S.” 
- Another prognosis perhaps, but a profound Editorial & Executive 
one. A look in retrospect tells us that total : , 
electrical power production has exceeded Publisher & Editor Richard E. Cleary 
all previous manufacture. Utilities are CTT Vera Dillard 
among the ten foremost “growth” indus- Eugene Clute 
pected to be 7.7 percent higher in 1960 than Charles Michalson 
1959. With generation totalling 761 E. H. Tanner 
billion kilowatt-hours. All this power will Contributing Edito Rose Coakl 
be used in automation, it will open new te] 1 r ey 
horizons in technology, but it will also McCann 
serve this nation to “Live Better Electric- Treasurer M, Lusher 
In the “Live Better Electrically” pro- 
gram lighting plays an all important 
role in better equipped and better lighted °°? 
total electric homes. Advertising Offices 
In 1950 the electrical part of the con- Advertising Manager, S. J. Anunziato 
struction dollar was only 4.6 percent. By , 
1956 this had moved to 9.4 percent. In 1960 N. Y., MU 5-3744-5-6, Eastern Sales Manager 
it will be 12 percent and will continue to > : 3 
crow. . CLEVELAND 7, OHIO, LA 1-5448, LA 1-7125 Richard E. Cleary 
15515 Detroit Avenue Richard A. Groth 
CHICAGO 3, ILL,, Fl 6-0713 Walter McDonough & Associates 
alone is aiming towards a half-billion mar- 
y ] ket. This dramatic increase in the lighting weg eg es _— BR. 2-3935 Jack O. Hodges 
market is due to an increased number of siheoaptiags 
homes, stores, factories, offices and trans- Harry Becker 
A. portation facilities; all necessary to supply owe CO 
the needs of our exploding population. But MYERS BRANCH 
it is also due to increased apprecia- 
tion and use of light! Better lighting helps 
achieve higher production, decreases ac- On Our Cover 
employee morale—an in general makes or . e a ery is on The ri , and the administra jon Bu ng is on the lett. 
s r Th iral of sk hts foll the | f th i t . Th I 100 
an oustanding lighting installation turn to page 19. 
We are indeed looking forward to the 
Issued Monthly KRIEGER PUBLICATIONS, INC. 
114 East 32nd Street, New York 16, N. Y. 
7 Copyright, 1959 Krieger Publications, Inc., Annual subscription, $4.00; Foreign Subscr., $5.00 
. VOLUME 76 NUMBER 2 LIGHTING, February 1960 
3 . Published monthly by K: Publi Inc., at 34 N. St., East Stroudsburg, Pa., 
Publisher-Editor with editonal and executive at 32nd lew York, N N. "Gearh 
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Robertson Ballasts . . . 


— 


ls BALLASTS 


Light. 


ROBERTSON 
THE 


NAME FOR BALLASTS 


Be Light Years Ahead With 


The core of every good Fluorescent 


ROBERTSON BALLASTS 


Lighting Fixtures 


Medicine Cabinets 
Advertising Signs 
Photocopy Machines 
Kitchen Ranges 


Laboratory Equipment 
Dental Fixtures 
Black Light 
Whenever you need Ballasts . . . Just Remember . . . 
ROBERTSON Is The Name... 


The Long-Life Ballasts Guaranteed for Three Full Years 
Whatever your Ballast Needs . . . . Look to Robertson First 


Home 

Industrial 
Lighting 

Desk Lamps 
Vending Machines 


Home Laundries 


Ozone Lamps 
Germicidal Lamps 


Manufacturers of Fluorescent Lighting Ballasts Exclusively 


BLUE ISLAND TELEPHONE FUliton 8-2315 
CHICAGO TELEPHONE PUliman 5§-7177 


ROBERTSON TRANSFORMER CO. 


THORNTON ROAD, BLUE ISLAND, ILLINOIS 
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MOVE INTO ‘60 : 
with the fastest selling quality line... 


ARTOLIER 


* é 


* 


ng ? 
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Photo: From Bahama News Bureau 


Wherever you go, whatever you do—the move is to the finer 
things of -life...and what could be finer, more appealing, 
faster selling than the new line of Artolier Lanterns. 


WATCH FOR ITI 
ARTOLIER CORP. Where quality and design show the way 


LANZA AVENUE: GARFIELD, N. J. 
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SW ITC H to Amplex Focalites to solve your display lighting problems. With Focalite down on 
the floor, up on the wall, dropping from the ceiling, extending from a panel... you 
switch to new found versatility in mood, contrast and treatments. May we send you a Focalite brochure to 


simplify your switch to quality and performance? 


amplex | 


Write for free catalog: 

Amplex Corporation 

Carle Place, L. 1., N.Y. 


{6} 


AL 123 


4 
| ti 
4 
: 
Big ‘ 4 
LIGHTING, Feb: 1960 See 


I’ve just returned from Europe where I visited the factories that produce the glass for EJS fix- 
tures. Believe me, it’s a pleasure to be a bulb if you find your way into an EJS creation. The same 
perfection EJS demands at home is a cherished tradition of these old world craftsmen. But you 
needn’t go to Europe to be impressed. Every part of an EJS fixture is a perfectionist’s dream. 
Combine this flawless quality with the largest selection of colors and variations, add swift service 


and a firm sales policy —and you just won’t find a better source. Send for the new EJS catalog 


and convince yourself the easy way. EJS LIGHTING CORPORATION 


% 
| 
‘ 
< 
; 4 
: 
j 
5 
| 
i 
4 
| 
i 
| 
A 
4 
~ 
j 
. 
4 
4 
¢ 


CONTEMPORARY GLASS BY WORLD-FAMOUS DESIGNERS, FOR EFFICIENT, GLARE-FREE LIGHTING. 
AVAILABLE IN PRODUCTION QUANTITIES ON AN EXCLUSIVE MOULD BASIS TO MANUFACTURERS OF 
BETTER LIGHTING FIXTURES. NORD-NEW YORK, INC., ONE CENTRAL AVENUE, TARRYTOWN, N. Y. 
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Write for New, colorful catalog: 


PURITA 


19-25 BOERUM STREET 


#47 
1 Light — 150W 
1744” Diameter. 


Chrome metal parts. 
Turquoise on 
“silhou-etched” white top 
glass. “Silhou-etched” 
white opal globe. 


#48 

1 Light — 150W 
17%” Diameter. 
Polished brass metal parts. 
Maize or Persimmon on 
“silhou-etched” white top 
glass. “Silhou-etched” 
white opal globe. 


EVergreen 
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The very latest decorator shades on “Silhou-etched” white glass. 
Tangy, tantalizing PERSIMMON (orange-red) ; 

dramatic, dynamic TURQUOISE (greenish-blue) ; 

sunny, spirited MAIZE (warm yellow) ; bright, frosty WHITE; 
each adding a smart fashion accent to the 

superior functioning of these quality-crafted creations. Fiesta 
Colors harmonize or contrast with complete success with all. 

the lively and lovely new interior decor color schemes! 


U 
= Ff, 
#57 4 Lights. 
4 Lights. 15” x 15”. 
14” Diameter. 


Colonial brass metal parts. 
Maize, Turquoise or Persimmon on “silhou-etched” 


Polished chrome metal parts. 
Turquoise or white on “‘silhou-etched” w..ite glass. 


white glass. 
#58 #598 | 
4 Lights. 4 Lights. | 
| 14” Diameter. 18” x 18”. 


Polished brass metal parts. Maize or Persimmon Colonial brass metal parts. Maize, Turquoise or 
on “‘silhou-etched” white glass. Persimmon on “‘silhou-etched” white glass. 
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Bent Glass 


The Mount Vernon 
No. 955 — 5 Lite 


Width: 26’’, Overall Length: 42° 
Body Length: 18”. 
Finish: Lustrous Polished Brass. 


Glassware: Brilliant Amber-Tint Crys- 
tal Glass beautifully con- 
toured in authentic American 
Colonial Mode. 


SEA GULL 


2520 Morris Street * Philadelphia 45, Pa. * HOward 8-7255 
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Now, from General Electric, 
for Outdoor Plastic Sign Applications 


NEW FOUR-LAMP HIGH-OUTPUT 
AND POWER GROOVE 
FLUORESCENT BALLASTS 


Here are two more new General Electric 
developments designed to save you space, 
money, and maintenance in your plastic 
signs ... new G-E four-lamp, high-output 
ballasts allow you to use fewer ballasts to 
perform any plastic sign lighting job. 
(Three four-lamp ballasts do the job that 
used to require six two-lamp ballasts.) 
And the second new General Electric 
contribution, a series of five multi-lamp 
Power Groove ballasts, rounds out a com- 
plete line of fluorescent lamp ballasts spe- 
cifically designed for your plastic sign 
applications. These latest developments 
are examples of General Electric’s contin- 


ued leadership as a supplier of fluorescent 
ballasts to the plastic sign industry ...a 
leadership that began with the introduction 
of the first plastic sign ballast. 

Since then we have invested in research, 
engineering and manufacturing efforts to 
insure that the ballasts you need are avail- 
able when you need them. Be sure you get 
top value for your ballast dollar ... buy 
and specify General Electric ballasts for 
your plastic signs. For more information 
on General Electric’s complete line of plas- 
tic sign ballasts, write to Ballast Depart- 
ment, General Electric Co., Danville, 
Illinois. 
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Progress /s Our Most /mportant Product 
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WHY? 2 to 3 times more resistance to yellowing than general purpose 
styrene! (Perma tone—specially developed to meet IES-NEMA-SPI joint 
specifications for ultra violet light-stabilized styrene—exceeds the require- 
ments of these specifications). 

WHY? Unlimited translucencies in white and complete color range. 


WHY? All the general advantages of styrene in lighting: large area of illumi- 
nation, good diffusion; light weight for easy handling, installation, and 
maintenance; good dimensional stability; low cost. 


WHY? Proven in use by leading fixture manufacturers, molders, lighting 
engineers, architects. No formulation modifications since 1956. 

For free Technical Report on Lustrex perma tone styrene, including accel- 
erated test results and other valuable data on styrene in lighting, write to 
Monsanto Chemical Co., Plastics Division, Room 661, Springfield 2, Mass. 


LUSTREX: Reg. U.S. Pat. Off. 
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NWUSTREX PERMA TONE STYRENE LIGHTING ENCLOSURES 


Lighting enclosures in Lockheed Aircraft 
Corp. Building, Sunnyvale, Calif. by Day- 
Brite Lighting, Inc., St. Louis, Mo. 
Electrical Engineers: Keller and Gannon 
of San Francisco, Calif.; Contractor: Cen- 
tral Electric Co. 
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i What more important single factor is there in an Art Museum, 
besides the paintings themselves, than the light to see them by? 


Frank Lloyd Wright designed the architecture to 
capture the daylight. Within the building, the fluor- 
escent lighting cleverly blends with the natural 
EXTRU-LITE’ SPECIFIED BY light. Result: High level, glareless illumination... 
ideal for viewing art. 

AMERICAN LIGHTING CORP. FOR James Johnson Sweeney, Director of the Museum, 
Alfred Binder, Illuminating Engineer and Designer 
SOLOMON R. GUGGENHEIM MUSEUM for American Lighting Corp., and A. E. Alper, 
Installation-Engineer of Daylight Elec. Construc- 
DESIGNED BY tion Corp., are the men responsible for this tremen- 
dously application. credit 
is due them for their new concepts of creation, 
FRANK LLOYD WRIGHT courageous experimentation and zeal for perfec- 
tion. That EXTRU-LITE was chosen is a tribute 

to its shielding excellence. 


On the interior frontal ramp, 3-lamp fluorescent Luminaires are hung flush to the ceiling 


AAAMAAAAA 
with the light source placed at an angle of abt. 40 degrees. The Luminaires form a U MAALAAAAA AMA AAAAS 
(see illus.) conforming to the gallery shape. 44 44 4 44 
4444 444 
Each Luminaire uses 3 lamps. The ratio of illumination is approx. 2 to 1 in lumens — Cool é 4444 yyy a4 4 4444 A4 4 
White to Warm White. Crystal-clear EXTRU-LITE, (Rotuba’s extruded plastic shield having 4 pt a4 
over 9,000 prisms per sq. ft. and here made with Plexiglas®*) combines the 2 colors to (\h 
achieve a diffuse, warm-enlivened light. Further, it gives brightness contro! with the y ery Asha 444 444 4 
desired illumination level in the viewing area. , 44 444 
‘4 4 
Besides this highly publicized, highly specialized Museum job, Extru-Lite 444 ’ ¥ aa 4 4“ 
| has been used successfully for over 5 years in thousands of installations, en 5 aly: eee 
such as schools, banks, office buildings, hospitals and churches. Prismatic Extru-Lite is all plastic, either Polystyrene 
or Acrylic. It is tough, lightweight (approximately 
That’s why we say, for the Best Buy in Sight 6 lbs. per sq. ft. in Ye” thickness), easy to deen, and 
safe to handle. 
— Specify Fixtures using EXTRU-LITE. 
Send for our Fact Sheet and Samples today. ADDITIONAL OFFICEZ: O’Connell G Associates Robert L. Bouse Co. 
tl. Fiourtown, Pa, (Phila.) 


Jivassador 2-284! Hestnut Hill 8-1010 


THE ROTUBA EXTRUDERS. INC. 


A DIVISION OF WALJOWN PLASTICS, ine 
MAKERS OF PLASTIC EXTROSIONS FOR INDUSTRY 


437 88th STREET, BROOKLYN 9, NEW YORK * SHORE ROAD 8-5458 


+ Rohm-Haas 


® Reg. T.M. 
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Want a bigger share 


Want to be sure you're not 


DODGE REPORTS are individual building project 
reports. They’re mailed to you daily. You gett REPORTS 
on just the types of building for which you carry mate- 
rials. They give you advance information on who’s 
going to build what and where, in the area where you 
do business ... whom to see... when bids are wanted 


F. W. Dodge Corporation, Construction News Division 
119 West 40th Street, New York 18, N. Y., Dept. L20 


Send me the booklet “How Material and Equipment Firms Get 
More Business in New Construction” and let me see some typical 
Dodge Reports for my area. I am interested in the general markets 


checked below. 
House Construction General Building 


Area 


... who’s bidding... who gets the awards which offer 
you opportunities to get orders. 

When you use DODGE REPORTS, you always 
know what’s coming up. You concentrate on business 
you know will be profitable. If you operate anywhere in 
the 37 Eastern states, you need DODGE REPORTS. 


F.w. DODGE 


fil 


Company 


“Dodge Report 


HELP 


Address 


XTURE DEALE! 


1 
1 
: C) Engineering Projects (Heavy Construction) 
1 


City Zone State 


ORE BUSINESS 
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lighting business iN your area? 

| 

| 

Out ON good opportunities? Wanta 

reliable way to size up (fi) jobs...to 

| 

B, go after the ones that will do you | 

most good You need daily | 

Dodge Reports | 

SEND FOR THIS FREE BOOK 
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ELECTRICAL MAINTENANCE ENGINEERS ASSOCIATION CALIFORNIA 


10th BIENNIAL 


ELECTRICAL INDUSTRY 
SHOW 


A 


LIGHTING EXPOSITION 


MARCH 1960 
SHRINE EXPOSITION HALL 


LOS ANGELES 


EXHIBIT 
IN THE INDUSTRY SHOW 


INCREASE YOUR PROFITS — BY 
DISPLAYING YOUR SERVICES OR PRODUCTS 
TO OVER 12,000 POTENTIAL CUSTOMERS 
FROM THE FASTEST GROWING MARKET 
IN THE WORLD. 
THE 13 WESTERN STATES. 


FOR THE FIRST TIME A COMPLETE 
LIGHTING EXPOSITION. 
WITH HIGHLY SPECIALIZED TECHNICAL 


SESSIONS PRESENTED BY FOREMOST 
AUTHORITIES IN THE VARIOUS FIELDS. 
DEDICATED TO THE LATEST ADVANCE IN 

COMMERCIAL, INDUSTRIAL, OFFICE, SCHOOL 
AND OUTDOOR LIGHTING. 


MAKE YOUR SPACE RESERVATION NOW 


Contact: Fred J. Tabery, EMEA Exhibit Manager 
3443 South Hill Street 

Los Angeles, Calif. 

Telephone: Richmond 9-1091 
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ALUMINUM 


(AUTOMATION FABRICATED) 

Now %"x ALUMINUM} 

LOUVRES (45° x 45° CUTOFF) 


IN ANY SIZE'TO 48" x 48" ! 
AND LARGER 


AT PRICES BASED ON 


e To Your Exact | 
Fixture Size 


© No Set-Up Charge OF ONE SIZE 
e Finished Or Do Your SS 


Own Finishing 


(Special Allowances for Unfinished Louvres) 


- 


~ 


LOUVRES FOR 
YOUR FIXTURES 


...Fabricated of hard alloy aluminum 
...Louvre blades permanently interlocked 
...Sturdy yet easy to handle in all sizes 
..-Clean joints—no visible die marks or welds 
ZYLO offers these x x ¥%” aluminum 
louvres fabricated to your own special size 
requirements...AT NO ADDITIONAL COST. 


Your costs are determined by the total square 
footage of each particular louvre size. 


We will manufacture louvres to exact size 
for your standard fluorescent, incandescent, 
and slimline fixtures. They can be adapted to* 
any fixture design, any size, any application. 


Send Us Your Requirements. 
Write for complete Bulletin Z13 
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National Advertising 


CREATES A BEAUTIFUL FEELING TOWARD LIGHTING 


Appealing 4-color advertising in Better Homes and Gardens (reach- 
ing over 15,000,000) creates the mood that pre-sells your prospects 
on the beauty of lighting. And the booklet offer in the ad directs 
them to your store. 


Free Booklet 


STIMULATES URGE TO DECORATE 


WITH LIGHT — This new book- 
let is packed with decorating ideas. It 
shows your customers how to use 
more and better Light-for-Living — 
leads them to big ticket purchases— 
and builds store traffic. See your elec- 
tric utility for ideas on how to use 
this booklet—to help your sales 
multiply! 


POWERFUL ELECTRIC UTILITY 


Point-of-Sale Package 


LURES TRAFFIC INTO YOUR STORE 


Colorful, high-style displays, banners, booklet dispensers—plus the 
timely booklet — make your store the Decorating-with-Light center. 
The complete FULL COLOR package includes: 


HANG TAGS 
y 


TWO-SIDED CEILING 
THEME HANGER 
942" x 22" 


I-BEAM DISPLAY 
FOR FLOOR, 


17" x 23" 
BANNER (WITH BOOK ALL IN GORGEOUS FULL COLOR! 
OFFER) 14" x 24" PLUS — additional selling aids: 


Idea Sheet on ways to tie in 


Suggested radio commercials 
BOOKLET DISPENSER 6" x8" Newspaper ad drop-ins 


BOOKLETS 5" 7" in repro form 


GIANT STANDING 


WINDOW, OR WAL 
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Lighting is the dramatic way to decorate your home—and you, too! 
Its romantic glow complements your complexion—enhances your 
decor. And the subtle influence of balanced lighting makes your 
color scheme more beautiful by day, more glamorous by night. 
With modern Light-for-Living, you can create the mood you want— 
cool spaciousness or cozy warmth and intimacy. To give the illusion 
of space, for example, a lighted wall valance or bracket will widen or 
lengthen your room . . . a wall-to-wall cornice visually lifts the ceiling. 
In smart contrast, functional fixtures or lamps form the focal point 


LIGHTING 


for conversational groups, work, reading, or entertainment centers. 

The new, free booklet ‘Lighting Tips” is filled with ideas to make 
you and your home more beautiful. Want a copy? Send a postcard 
to: Lighting, P.O. Box 505, New York 46, N. Y.—or see your local 
electric utility, lamp or fixture dealer. 


Qualify your home for this symbol of modern living 


LIVE BETTER... ELECTRICALLY 
Sponsored by Edison Electric Institute 


IS YOUR DRAMATIC WAY TO DECORATE 


This full-color advertisement appearing in the March issue of Better 
Homes & Gardens will be seen by more than 15 million lighting prospects. 


Is j 


TIE IN WITH NATIONAL PROGRAM 6éqeapquantens: 


Nation-wide advertising and promotion is pre-selling millions on the 
beauty of lighting. Tie in—and focus the impact of this powerful campaign 
on your store as Light-for-Living headquarters. 


OFFER FREE 


Use this idea-packed booklet as a giveaway on your 
sales floor . . . offer it in your advertising ... use it as a 
basis for your own local contests or promotions. It’s a 
sure-fire traffic builder that will stimulate immediate and 
future sales. 


MAKE YOUR 


STORE 
XG 


Create your own 7. selling event to 
get customers interested in decorating with 
light. Be sure to identify your store as 
Light-for-Living headquarters. Use all 
available display and promotional material 
—plus the free booklet—to draw those 
customers to your store! 


See your electric utility 
for full information 
on this traffic starting, 
profit building program 


LIVE BETTER... ELECTRICALLY 
Sponsored by Edison Electric Institute 
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Con Edison to Exhibit Model of New Atomic Plant to 
Industry for First Time 


ARCH 6th-9th, the New York Coliseum will play host to 

one of the most important events in the electrical industry— 
the 5th National Electrical Industries Show. One of the most 
comprehensive electrical expositions ever presented to, for and 
by the trade, the 5th National Electrical Industries Show, which 
has already sold out all its floor space, will display 300 exhibits 
of almost every conceivable electrical product, all gathered under 
one roof and one central marketing place. 

Many new products, streamlined for today’s highly powered 
electric market, will be introduced for the first time. Con Edison 
will exhibit an animated, colored, three-dimensional model of 
their Indian Point Nuclear Steam-Electric Generating Station, 
giving the industry their first close look at electricity by atom 
reactor, a matter of vital importance today to all phases of the 
industry. 

The model on exhibit by Con Edison measures 8’ high by 8’ 
wide by 4’ 5” in depth. It shows the three-dimensional model of 
the reactors, superheater, and the generator house. The diagram- 
matic background is highly animated, illustrating the moving 
cycle between the reactor and the heat exchanger, then on to 
the superheater, and finally the steam to the turbine and gen- 


erator. The animation continues on through the indication of a 


substation and on into New York to provide electricity for city 
apartments and office buildings twenty-four miles from starting 
point—all of this done with actual mechanical motion. The 


model, to be placed next to a tribute to Thomas Alva Edison, 
will illustrate the theme of the 5th National Electrical Indus- 
tries Show— 


“1880 to 1960: An eighty year span from 
the first installation of electric current by 
Thomas Alva Edison to today’s electricity 
by atom reactor.” 


Manufacturers from all over the country have entered this 
sold out event to display their latest products and to talk to the 
electrical men they serve. Many will travel by American Airlines, 
the official airline for the show, the first time in the history of 
the electrical industry that such transportation facility has been 
arranged. An estimated 20,000 are expected to be on hand for 
the four day show which is open by invitation only to electrical 
distributors, contractors, electricians, engineers, utility men, build- 
ers and members of the electrical industries’ allied fields. 

Invitations to the 5th National Electrical Industries Show 
which is being sponsored this year, as it has been in the past, 
by the Eastern Electrical Wholesalers Association (EEWA), 
are still available through American Electrical Industries Exposi- 
tions, Inc., 550 Fifth Avenue, New York 36, N. Y. 


Partial List of Exhibitors at Press Time 


Acec Electric Corp. 

Frank Adam Electric Co. 

All-Steel Equipment Co. 

Allen Stevens Conduit Fittings Corp. 

Allied Precision Industries 

Alumnium Co. of America (ALCOA) 

American Insulated Wire Co. 

American Pamecor Inc. 

Ampere Industries 

Amplex Corp. 

Anchor Mfg. Co. 

Arrolet Corp. 

Arrow Conduit & Fittings Corp. 

Arrow-Hart & Hegeman Electric Co. 

Atlantic Conduit Fittings Co. 

Auth Electric Co., Inc. 

Bell Electric Co. 

Berko Electric Mfg. Corp. 

Berns Air King Corp. 

Boston Woven Hose & Rubber Co. 

Bridgeport Fittings Co. 

Bryant Electric Co. 

Buchanan Electrical Products Corp. 

Bull Dog Electric Products Div., 
1-T-E Circuit Breaker Co. 

Burndy Corp. 

Bussmann Mfg. Co. Div., McGraw Edison Co. 

Cable Electric Products, Inc. 

Carol Cable Co. 

Champion. Lamp Works 

Channel Master Corp. 

The Charles Machine Works 

Chase-Shawmut Co. 

Circle D Lights 

Circle F Mfg. Co. 

Circle Wire & Cable Corp. 
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Collins Machinery Corp. 
Columbia Cable & Electric Corp. 
Commercial Enclosed Fuse Co. 
Conduit Fittings Corp. 
Conduit Pipe Products Co. 
Contractors’ Electrical Equipment 
Adam Cook's Sons Inc, 
Davis Mfg. Inc. 
Diamond Expansion Bolt Co. 
Dossert Mfg. Corp. 
Eagle Electric Mfg. Co. 
Economy Fuse Division, 
Federal Pacific Electric Mfg. Co. 
Edwards Co., Inc. 
Electrical Fittings Corp. 
Electric Tube Products, Inc. 
Electromode Div., Commercial Controls Co. 
Emerson Electric Mfg. Co. 
Empire Corp. 
Ettco Wire & Cable Corp. 
E. S. Eupen Co. 
Fanon Electronic Industries, Inc. 
The Fast Lok Mfg. Co. 
Federal Pacific Electric Mfg. Co. 
Franklin-Morgan Co., Inc. 
Frigid Inc. 
Fullman Mfg. Co. 
Gateway Engineering Co. 
Gedney Electric Co. 
General Electric Co., 
Circuit Protective Devices Dept. 
Construction Materials Dept. 
Distribution Assemblies Dept. 
Large Lamp Dept. 
General Switch Co, 
Greenlee Tool Co. 


Hatfield Wire & Cable Division 

Hilti Rapid Fastening Systems, Inc. 

Holub Industries, Inc. 

Hope Electrical Products Co. 

Harvey Hubbell, Inc. 

Hunter Division, Robbins & Myers Inc 

Ideal Industries, Inc. 

Ilsco Corp. 

International Register Co. 

Jenkins Brothers, Rubber Div. 

Jet Line Gun Co., Inc. 

Johns Manville, Dutch Brand Div. 

Jordan Industries, Inc. 

Kaiser Aluminum & Chemical Corp. 
Electrical Conductor Div. 

King Electrical 'Mfg. Co. 

Kraloy Plastic Pipe Co. 

Leviton Mfg. Co. 

Lew Electric Fittings Co. 

Lightalarms, Inc. 

Lithonia Lighting Products Co., Inc, 

Lug-All Co., Handy Angle Div. 

Luxo Lamp Corp. 

M & W Electric Mfg. Co. 

Magni Flood, Inc. 

Marcus Transformer Co. 

L. E. Mason 

Mears Electric Circuit Breakers, Inc. 

Mechanical Products, Inc. 

Metalectrics, Inc. 

Milwaukee Electrical Tool Corp. 

Minneapolis-Honeywell Regulator Co. 

Minnesota Mining & Mfg. Co, 

Modern Suppliers Inc. 

Moldcast Mfg. Co. 

Murray Mfg. Corp. 


; 
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Nutone, Ine. 
Nye Tool Co. 
O-Z Electric Mfg. Co. 
Paragon Electric Co. 
Pass & Seymour, Inc. 
Perfect-Line Mfg. Corp. 
Plymouth Rubber Co. 
Price & Rutzebeck 
Pyramid Instrument Corp, 
Rab Electric Mfg. Co. 
Radiant Electric Heat Co. 
Ramset Fastening System, 
Olin Mathieson Chemical Corp. 
Rattan Mfg. Co. 
Rawliplug Co., Inc. 
Reliance Automatic Lighting Co. 
Remington Arms Co., Inc. 
Republic Steel Corp., Steel & Tubes Div. 
Revere Electric Mfg. Co. 


M. H. Rhodes, Inc. 

Ridge Tool Co. 

Rockbestos Products Corp. 
Rodale Mfg. Co., Inc. 

Rome Cable Division, ALCOA 
Royal Electric Corp, 
Sangamo Electric Co. 

Sierra Electric Corp. 

Slater Electric & Mfg. Co., Inc. 
The Spero Electric Corp. 
Sperti Faraday Inc. 

Square D Company 

Superior Electric Co. 

Swiss Harmony, Inc, 

Swivelier Co., Inc. 

Sylvania Electric Products, Inc. 
Thomas & Betts Co., Inc. 
Thompson Electric Co, 

Tomic Sales & Engineering Co. 


Tork Time Controls, Inc, 

Touch-Plate Mfg. Corp. 

Trade-Wind Division, Robbins & Myers Inc. 
Triangle Conduit & Cable, Inc. 

Trine Mfg. Corp. 

U-C-Lite Mfg. Co. 

Union Insulating Co, 

U.S. Expansion Bolt Co. 

Vaco Products Co. 

Wadsworth Electric Mfg. Co., Inc. 
Westinghouse Electric Corp., Lamp Div. 
White-Rodgers Co. 

Wide-Lite, Inc. 

Wiggin Products Co. 

Zell-Aire Corp. 

Zenith Electric Co. 

Zinsco Electrical Products Corp. 


INDIAN POINT 
NUC STEAM-ELECTRIC 
GENERATING STATION 


Model of Con Edison's new atomic plant to be exhibited to Electrical Industry at 5th National Electrical Industries Show, March 6-9 at Coliseum. 
One of the exhibits at the sold-out 5th National Electrical Industries Show which will take place March 6th-9th at New York's Coliseum will be 
a three-dimensional, animated, multi-colored model of Con Edison's new Indian Point Nuclear Steam-Electric Generating Station. The four-day 
industry show will display 300 exhibits of almost ey conceivable electrical product, displayed by manufacturers from all over the United States. 
The model, to be placed next to a tribute to Thomas Alva Edison, will illustrate the theme of the 5th National Electrical Industries Exposition— 
"1880 to 1960: An eighty-year span from the first installation of electric current by Thomas Alva Edison to today's electricity by atom reactor" 
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View looking up into glass skylight dome which acts as a giant 
lighting fixture by reflecting downward into the lobby light projected 
upward by a battery of 48 reflector units each using three De Luxe 
“Power Groove" fluorescent lamps at the sixth level of the ramp. 

Photographs courtesy of Solomon R. Guggenheim Museum 


GUEGEENHEIM MUSEUM LIGHTING 
REVEALS BOLD CONCEDTS 


Now that the Solomon R. Guggenheim Museum has 

been opened to the public, the highly important part 
that its lighting plays is evident. Also, the fears ex- 
pressed by critics who asked “Will it work as a museum?” 
have been proved groundless. As conceived by the 
architect, Frank Lloyd Wright, it serves amazingly well 
to display modern paintings and sculptures effectively 
and to enhance the architecture. Ever since the plans 
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of this museum were made public about six years ago, 
the building has been a controversial subject. 

The Guggenheim Museum is a circular building with 
a spiral ramp in its periphery. The paintings are seen 
suspended in light in alcove galleries along the curved 
wall. Wright’s thought was to approximate the lighting 
conditions found in outdoor art exhibitions. His ideal 
was daylight, but he recognized the need for supple- 
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mentary lighting to smooth out the light streaks and 
shadows caused by sunlight coming through the sky- 
lights in the walls of the spiral. Also, artificial lighting 
would be needed to permit the use of the museum at 
night. 

Visitors, viewing the paintings shown in the alcoves 
or galleries facing on the ramps, walk from one exhibit 
to another up or down the gently sloping ramp, seeing 
the paintings, which are supported from the back on 
practically invisible metal arms that are cantilevered 
out in advance of the perimeter wall. 

Each of these alcoves, or galleries, has a skylight 
that is part of the ribbon of glass area following the 
line of the spiral ramp. These skylights have inner and 
outer panes of heavy glass. Incorporated with the sky- 
lights are fluorescent lamps which supply the back light 
for the galleries. The light from these units is reflected 
from the walls, floors, and ceilings of the alcoves, sup- 
plying much of the softly diffused light in which the 
paintings appear to float. The paintings are not framed, 
having only a narrow binding of wood or metal on each 
canvas. To illuminate the paintings from the front 
there is light from fluorescent fixtures on the ceiling. 

It is stated that with this lighting a person who has 
normal eyesight can distinguish the details of the pic- 
tures at a distance of 80 feet, and that it makes it possible 
to do justice to many paintings that formerly could be 
seen to advantage only by daylight. 

A feature that presented especial difficulty is the 
Grand Gallery located on the second level opposite the 
entrance. It is 48 feet wide, 28 feet deep and 24 feet 
high. It required the same even lighting that was used 
in the ramp galleries, and lighting in keeping with its 
dignity. To furnish the amount of light required with 
available lighting equipment would have required a unit 
of too great bulk and the transformer noise would 
have been intolerable. Research made it possible to 
locate the transformers remote from the fixtures and 
redesign the fixture to a usable smaller size. 


Lobby and Dome 


The great central lobby is crowned by a huge glass 
dome that acts as a lighting fixture by reflecting down- 
ward into the room light that is projected upward to it 
from a battery of 72 lighting units, installed at the sixth 
ramp level. Each of these units uses one eight-foot 
“Power Groove” De Luxe fluorescent lamp. They 
were adjusted at different angles to illuminate the vari- 
ous areas of the dome. This installation furnishes 
one million one hundred eighty thousand lumens, pro- 


ducing 35 footcandles at the floor, more than 100 feet 
below the dome. 


Wright's Concept Realized 


Wright died last April, but his aim that the paintings 
would appear to be floating in space has been achieved, 
in the opinion of the trustees. The Director of the 
Museum, James Johnson Sweeney, made several pro- 
posals for the display of the paintings. The one adopted 
by the trustees leaves the building intact as conceived 
by the architect. 


The American Lighting Corporation was originally 
called in to design lighting fixtures, but proposed instead 
that it develop a new concept of illumination for the 
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View across museum showing ramp galleries. At lower left is seen 

row of skylights (lighted) and, on ceiling, fixtures for front lighting 

of paintings. At upper right is seen lighted row of skylight units. 
Photograph by Ezra Stoller. 


Typical ramp galleries showing paintings that appear to float in 

a flood of softly diffused white light. Walls, in matte white finish, 

reflect light furnished by a combination of fluorescent lamps and 

daylight from skylights. Paintings in advance of wall surface. 

Front-lighting fixtures are seen on ceiling and row of skylight units 
(faintly) at upper right. 


entire building. The ingenuity of the effort made has 
resulted in lighting that does full justice both to the 
collection of paintings and to the building’s exterior 
forms. Breaking new ground in the use of artificial 
light sources is the work of Alfred A. Binder, illuminat- 
ing engineer on the staff of the American Lighting 
Corporation, Hackensack, N. J. In association with 
James Johnson Sweeney, director of the museum, he 
has introduced many bold concepts into this lighting. 

The exterior lighting will make the museum probably 
the most brilliantly lighted building in New York. Each 
separate section of the building seems to be held up by 
a broad ribbon of light. All lighting is fluorescent, con- 
sisting of recently developed high intensity units. 

The work was accomplished in a little more than five 
months after the American Lighting Corporation took 
over. Alfred Binder worked day and night solving the 
many problems that required research and the design- 
ing of lighting equipment that had to be developed to 
fit the unusual conditions. A. E. Alper and his mechanics 
from the Daylight Electric Corporation, New York, 
succeeded in making rapid and excellent installations. 


—See next page for technical data 
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Technical Data: 


Basic Units 


Diffusing & Controlling 


Basic Units Combined in Guggenheim Gallery 
Lighting Fixture 


In the so-called ramp galleries, on the 3rd, 4th and 5th levels of the 
museum, the basic units developed for the museum by American Lighting 
Corporation are combined in a large "'C''-shaped luminaire conforming to the 
shape of the gallery. A continuous raceway, without obstruction, houses the 
electrical circuitry. Each section has its own fuses. 

Dn the Ist and 2nd level galleries, the units are combined in continuous 
strips with each unit having a different reflector setting to compensate for the 
different focal lengths required by the circular walls. 

The basic unit was designed for high output where an even wash of light is 
critical. From 200 to 300 foot-candles are produced from these units in the 
display areas of the Guggenheim. 

At the bottom and in the background of this photograph can be seen portions 


Media 


Basic Lighting Unit 


This is the basic unit produced by American Lighting Corporation for the 
front lighting of paintings in Frank Lloyd Wright's Guggenheim Museum. 
(Units are now offered for general use.) The unit is 50 inches long by 10 
inches wide by 8 inches deep. It contains a newly-developed reflector which 
can be easily focused to permit, at a distance of 4 feet, a variation of 
4 feet in the focal area to be lighted. Each unit has an interlocking feature 
which eliminates unsightly seams, overlaps and end caps. It permits the 
electrician to align the entire luminaire with only one measurement, Through 
interlocking, each section also lends structural support to the next, 


of 3 typical ramp galleries, from 40 to 70 feet away from camera. Note clarity 
of detail on paintings at this great distance. The art ‘‘floats'’ on a wall of 
light 4 feet from the back wall. Back light is from a skylight; front light from 
the newly-developed luminaires. 


Wright designed the building to capture the sunlight. The 
ribboned skylights around the perimeters of each ramp floor 
face the sky and let in the sun's rays in full force behind the 
paintings. To counterbalance the daylight glare, and to 
eliminate sharp light and dark contrasts which discomfort the 
viewer, special luminaire fixtures were designed, specifying 
Rotuba's plastic Extru-Lite, as the diffusing and light-controlling 
medium. 


Conforming to the U-shape of the gallery, these 3-lamp 
fluorescent luminaires are hung before the paintings flush to 
the ceiling with the light source placed at an angle of about 
40 degrees. Comprised of many units, they have 5 and some- 
times 6 separate sections. Each separate section is locked to 
the next, giving a single unit built-in appearance. This section 
composition adds to the attractiveness of the fixtures and 
makes for easy maintenance and efficiency. 


The ratio of illumination of the 3 lamps is approximately 
2 to | in lumens of Cool White to Warm White light. Extru- 
Lite, the prismatic all plastic shielding, manufactured by The 
Rotuba Extruders, Inc. of Brooklyn, New York, collects and 
combines the cool and warm light from these 3 fluorescent 
lamps and blends them to achieve the desired, warm-enlivened, 


low brightness. When the Museum was first opened up to 
the public, there had not been sufficient time to cover all 
the light sources in these luminaires with this “Extru-Lite" lens. 
There was a marked superiority in the illumination given off 
by the luminaires that bore the shielding—a finer visibility for 
the paintings with a greater degree of eye comfort for the 
spectator. 


Originally conceived and manufactured by Rotuba over 5 
years ago, Extru-Lite has 9,000 prisms per sq. in., is tough, 
lightweight, approximately .6 Ibs. per sq. ft. in '/g" thickness, 
easy to clean, splinterproof and safe to handle, Extruded of 
all plastic, either Polystyrene or Acrylic, in this special custom 
job, the acrylic used is clear Plexiglas, manufactured by Rohm 
and Haas Company. 


Extru-Lite has been used successfully to control high levels of 
illumination with low surface brightness. Besides this highly 
publicized, high specialized application, Extru-Lite is per- 
forming outstandingly in such installations, as churches, schoois, 
hospitals, office buildings, banks, store windows and libraries. 


For additional information on Extru-Lite, brochure and 
samples, write to The Rotuba Extruders, Inc. 437 88th Street, 
Brooklyn 9, New York, SHore Road 8-0300. 
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Carson, Pirie, Scott & Company put a new quartz infra-red heat lamp system into opera- 
tion to warm passers-by and window shoppers in front of its State Street display windows. 

It is the country’s first permanent outdoor installation of quartz infra-red heat lamps de- 
signed to take the chill off winter shoppers. 

In opening ceremonies, Carson, Pirie, Scott & Company conducted a “Caribbean Cruisewear” 
fashion show on the State Street sidewalk in front of its display windows. The heat lamps 
took some of the chill off the beachwear-dressed models. 
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by the General Electric Company five 

years ago, the quartz infra-red lamps have many 
unique characteristics which have led to this and other 
uses. One is the manner in which they heat—warming 
exposed objects rather than the surrounding air. Most 
methods of heating first warm the surrounding air which 
in turn warms a person or object. 

The quartz infra-red lamps act like the sun’s rays. 
They do not heat the air. Rather, the energy from the 
lamps heats only persons or objects which the lamps’ rays 
fall upon. You'll feel more heat on your head in front 
of Carson, Pirie, Scott and Company if you take your 
hat off, since that will more directly expose you to the 
lamps’ energy. 

The lamps are quite safe. The lamp tubing will not 
break even if turned on when coated with ice—the ice 
will simply evaporate. 

When the lamps are turned on, there’s no waiting 
warm-up period. Heat is felt immediately. 

In other applications, banks of the lamps have been 
used to conduct heat barrier and thermal shock tests on 
space vehicles and high speed aircraft. They’re being 
used to cook food, quickly and conveniently. They’re 
being used to heat factory buildings. They’re being used 
in ‘““Thermofax” office copying machines. They’re being 
used to thaw frozen railroad cars carrying coal. They’re 
being used to bake and dry many industrial products as 
they are manufactured. They’re akin to heat lamps many 
people use to bake sore muscles. (They won’t tan, how- 
ever. That takes a sun lamp with different character- 
istics. ) 

The lamps are expected to warm the sidewalk in front 
of Carson, Pirie, Scott and Company. As a result, the 
sidewalk will radiate some heat upward. Depending up- 
on the severity of the weather conditions, the lamps will 
tend to keep the walk dry during inclement winter 
weather. 

Only a blast of Chicago’s wind can put a chill on the 
heating effect. Actually, the wind will not affect the 
amount of heat received under the lamps, according to 
G-E engineers, However, it will cause the body to 
lose its heat faster and thus feel less heat sensation 
as the wind blows stronger. Even so, it will feel more 
comfortable under the lamps than elsewhere outside. 

In addition, the quartz infra-red heat lamps actually 
will provide a “golden band of light” along the State 
Street sidewalks in front of Carson, Pirie, Scott and 
Company. The lamps give off “candlelight” tinted rays 
which are flattering to complexions. There’ll be a light 
level of more than 500 footcandles in front of the win- 
dows .. . . equivalent to about 15 times the lighting level 
in the average American house. 
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The net result is that Carson, Pirie, Scott and Com- BUT BABY IT'S COLD OUTSIDE 


iami t ture, but 
pany believes the new heat lamp system will make shop- 
ping more pleasant during winter months. It will take (above window) takes some of the chill 
some of the chill off winter window-shopping. It should out of winter weather for models of the 
Carson, Pirie, Scott & Company depart- 
help keep sidewalks clearer and drier. And there'll be ment store in Chicago. The store held 
more pleasant light to shop by. : were — show on the State 
treet sidewalk to inaugurate its new 
Lighting fixtures for Carson, Pirie, Scott and Com- 
pany were provided by Luminator, Inc. of Chicago. The is designed to ease the winter cold for 
system was carefully designed to complement the archi- window shoppers. 


tecture of the building. 

Each fixture is 16 feet long and holds 13 of General 
Electric’s 1000-watt, 208-volt T3 quartz infra-red lamps. 
Fixtures are mounted against the building wall above the 
10 display windows facing State Street. Others later 
may be added to outdoor customer crossings between sec- 
tions of the store and on loading docks. 

The lamps, thin tubes about 34” in diameter and 13” 
in length, are mounted in a single row parallel to the 
building’s wall. They are mounted in the fixtures so 
) that very few rays will reach the building wall or dis- 
play windows, being beamed slightly away from the store 
front. Tests indicate the heating will be effective 6 to 
8 feet from the building. 

Early tests of the installation have produced an in- 
tensity of approximately 80 watts per square foot at 
the sidewalk. This compares to the equivalent of 


about 10 watts per square foot in average home 
heating. 


The system uses quartz infra-red heat lamps, developed by the General Electric 

Company. The unique lamps do not heat the air, as do conventional systems. Rather 

they directly heat objects and persons exposed to their light. Although not 

designed to provide beachwear warmth here, during a major portion of the winter 

the system will provide winter shoppers with welcome heat when viewing the store 
window displays. 
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Fluorescent light fixtures, believed to be the largest 
ever made, are being used to provide uniform “day- 
light” brightness for the five huge auto service areas on 
the new Illinois Tollway. 

The fixtures were designed and manufactured by 
Petelco, Inc., Broadview, Ill., a leading manufacturer of 
outdoor lighting equipment, for the exclusive use of 
Standard Oil Company of Indiana, operator of the serv- 
ice areas. 

Measuring 40 by 10 feet, and weighing 2,100 pounds, 
each fixture contains 160 feet of General Electric’s new 
fluorescent Power Groove tubing. A total of 50 fixtures 
will be needed to meet the lighting requirements of the 
service areas—each area having two complete service sta- 
tions, with five pump islands per station. 

The Petelco installation was recently named the most 
outstanding outdoor lighting design of the year by judges 
in General Electric Company’s “Power-Groove Parade” 
contest. 

Designed by Petelco engineers to blend in with the fu- 
turistic Tollway architecture, the new fixtures incorporate 
simple, modern lines with high white-light intensity that 
will give 120 foot-candles of illumination for island 
pumps and merchandise displays. They also extend 
uniform coverage between islands. 


‘DAYLIGHT BRIGHTNESS’ FOR TOLLWAY 
MOTORISTS 


Huge 40-foot luminaires turn night into day for motorists stopping at 

any of the 10 Standard Oil Company service areas on the Illinois 

Tollway. The Petelco fixtures feature plexiglass enclosures which seal 

the lights against moisture, wind, dust and insects. The enclosures also 

have excellent diffusing ability, resulting in low light absorption and 
minimum hot spots. 


Lights Brighten 
“Tollway Serwice 


Each fixture requires only two support poles, eliminat- 
ing the “forest” appearance, and allowing additional space 
for merchandise racks between pumps. 

The fixture is composed of two rows of eight-foot lu- 
minaires with a total of 4,700- watts. An air gap between 
the luminaire and the aluminum structural member 
above provides proper cooling. Standing 11-feet 6-inches 
high, it is supported by poles 4 inches in diameter. Each 
pole is attached to the island by an L-shaped anchor 
bolt covered by a steel skirt. 

Only a simple assembly at point of installation is re- 
quired. Assembly features include luminaire connectors 
which can be easily plugged into the upper structure. 
Each luminaire can be lighted separately by means of a 
selector switch located in the service station office. 

The new Petelco fixtures have been installed at the 
Tollway service areas at Lake Forest, Belvidere, Hins- 
dale, O’Hare Field and Schiller Park. 


Night view shows home-like interior. 


Plan House 
With 
Home Atmosphere 


] 5 ree is a house that exemplifies the growing demand 

for some of those amenities of living that we did 
not realize we were losing. The architect, Roy S. John- 
son, Tarrytown, New York, has recognized important 
new trends. 

The intimacy that was supposed to be secured by open- 
plan houses, has been marred by having too little atten- 
tion paid to comfort, convenience, and by skimping on 
the essentials of each area. But we have tired of trays 
and chairs placed before television sets, and of having 
things we use every day hidden in wall storage cabinets. 
The feeling of spaciousness has not been sufficient com- 
pensation. Shelves and cupboards, a dining table are 
again becoming recognized as necessary. 

If you will study the photographs on the accompany- 
ing pages, you will see that open planning is combined 
with such functional features as the kitchen work area, 
the dining area, and cabinets which serve as space di- 
viders. They fulfill useful purposes, without losing the 
sense of perspective, one feature being seen beyond an- 
other in space that is not cut up by partitions. 

Changes in floor level also serve to divide the interior, 
increasing the feeling of space. In keeping with this 
approach, pendant lighting fixtures are used for their 
decorative value as well as to soften the effect of the 
lighting from recessed ceiling fixtures in certain loca- 
tions. The focal point in the dining area is a polished 
brass lighting fixture that can be pulled down when the 
children gather around the table to do their home work 
and a strong light is needed. This fixture by General 
Lighting Co., Brooklyn, N. Y. At other times it can 
hang higher and it can be pushed up out of the way on 
occasion. In a corner of the room near the table, a 
melon-shaped fixture, hand-made of tin by craftsmen in 
Mexico, adds a happy decorative note. 
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A polished, brass pull-down, pendant fixture 

over the dining room table and a gleaming, 

melon-shaped tin wall fixture of Mexican crafts- 

manship provide decorative accents. The walls 

are of cyprus boarding and the floor is of tur- 
quoise colored tile. 


Strong, even illumination at face level is fur- 

nished by fluorescent lamps concealed back 

of sand-blasted diffusing bands at top and 

bottom of the mirror. Row of 15-watt make-up 
lamps at left. 
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In this vista the white bubble fixture in the foreground and the 
brass dome fixture over the dining table gives a sense of distance. 


Over the breakfast table a large, spherical bubble 
lighting fixture of white translucent plastic is suspended 
onacord. It was made by the Howard Miller Clock Co., 
110 W. Washington, Zeeland, Mich. These fixtures 
give a sense of distance in the vista through the rooms. 

In the view of a corridor are seen round recessed 
ceiling units which furnish the evenly distributed illu- 
mination needed in this location. These fixtures were 
made by General Lighting, 248 McKiffen St., Brooklyn, 

The view of the kitchen area shows a hood over the 
range that conceals 60-watt, 18 in. lumiline lamps. In 
the same photograph is seen one of the three square 
lens units that are recessed in the ceiling of the 
kitchen area. 

The view of the lavatory shows twin basins above 
which there is a mirror at the top and bottom edges of 
which fluorescent lamps are concealed back of sand- 
blasted bands of the glass. At the left in this view is seen 
one of a pair of vertical rows of 15-watt frosted incan- 
descent bulbs. There is one row of six of these bulbs 
at either side of a make-up mirror. 

The view of the exterior of this house shows how at- 
tractive it is when the interior is lighted at night. The 
grounds can be lighted very effectively, for conduits are 
installed underground with outlets to which can be con- 
nected reflector units. These fixtures have stakes so 


that they can be placed anywhere in the grounds about 
the house. 
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In the kitchen area lumiline lamps are concealed in the hood over 

the range, incandescent lamps being preferred to fluorescent lamps 

because of the warm color quality of incandescent lighting. The 

recessed fixture seen at the upper right is one of three in the area, 
each using two 100-watt filament lamps. 


Round recessed lighting fixtures in the ceiling 
of this hallway furnish the suitable, evenly- 


distributed illumination. 
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The Kitty Kelly store at Vanderbilt Avenue and East 42nd Street is 
suspended from structural beams of the Grand Central Terminal. At 
the left, is seen one of the ramps leading into the station. 


Suspended 


Suspended in the air, instead of being supported from 
below like other buildings, the new Kitty Kelly shoe store 
in the Grand Central Terminal, New York is sensational 
enough so that it was given a big story in “The Talk 
of the Town” section of the New Yorker (October 17th 
issue ). 

It was impossible to sink steel columns, level after 
level, through a barber shop, book store and other 
spaces below into the railbed itself, but it was not too 
difficult to hang the store from beams of the terminal. 
This has made it possible to utilize space that would 
otherwise be wasted. 

The architect, José A. Fernandez, has carried the idea 
of suspension of beams into the lighting equipment, to 
add a feeling of freedom to the ceilings. 


Fixtures Combined With Ceiling Parts 


In the main part of the store, 4 ft. x 4 ft. square, stock 
lighting fixtures are combined with special ceiling parts. 
By looking closely at the photograph of the view taken 
looking towards the front of the store, it is possible to 
see 2 in. x 4 in. black-finished metal tubes extending 
across the store, like beams, from side to side on 6-ft 
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View of Kitty Kelly shoe store in Grand Central Terminal, New York, 

looking from the rear towards the entrance. The combination of 4-foot 

square fluorescent fixtures with metal filler panels and suspended 

tubular beams provides an effective ceiling treatment. José A. Fernan- 
dez, A.I.A., architect and interior designer 


At the rear of the store "casual" shoes are displayed against a back- 
ground of Yucatan stone painted white. The wall is covered with a silky 
vinyl fabric in aqua color. 
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centers. These beams are suspended from the ceiling 
and they, in turn, support the 4 ft. x 4 ft. lighting fix- 
tures. There is a distance of 9% inches between the 
plaster ceiling and the bottom of the dropped diffusing 
panels of translucent plastic material. Each of the 4 ft. 
x 4 ft. fixtures contain 8 fluorescent lamps. At either 
side of these fixtures metal panels are added to fill in 
between the fixture and the beams. This construction 
makes it possible to adjust the fixtures as desired, so as 
to produce an irregularly staggered arrangement for 
freedom and liveliness of effect, as seen in the photo- 
graph. Round incandescent down lights are recessed in 
the plaster ceiling to furnish the concentrated direc- 
tional lighting required. 

This store is of the salon type—no boxes of shoes be- 
ing visible on the shelves. All stock in boxes is kept in 
stockrooms along the sides of the store, back of furred- 
out walls. Easy and quick access to these stock rooms 
is provided by doorways that are shielded by screens. 
These screens are ornamented with sculptural abstract 
designs by Bogdan Grom. 

The metal filler panels are alternately in a pastel 
violet and a pastel-blue-green, while the plaster ceiling 
is in powder-blue. 

Bags and Allied Items 

Along the left-hand side of the store, looking towards 
the front, is a wall case, also a counter case for the dis- 
play of bags and related items. 

Over the counter-case is a lighting fixture consisting 
of a serpentine tube of bronze with cylindrical frosted 
glass shelves suspended by stems. 

The Kitty Kelly shoe store is the most spectacular of 
the commercial enterprises that have invaded the Grand 
Central Terminal, including numerous three-dimen- 
sional advertising signs and the huge Kodak advertise- 
ment. 

Mr. Fernandez has made the designing of specialty 
shops the main part of his life work as an architect, and 
is a leader in this field. The lighting fixtures were de- 
signed by the architect and manufactured by Litecraft, 
New York. 
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Blanchard 


ada national emphasis on edu- 
cation, and school gymnasiums 
increasingly becoming centers of 
community activities, gym lighting 
problems become more and more 
acute. Fixtures for these multi-pur- 
pose areas must be up and out of the 
field of play, provide high intensity 
light, yet assure comfortable seeing 
both for players and spectators. 

Economies in wiring and electric 
costs have long pointed to the advan- 
tages of fluorescents, although until 
recently control has been the big 
problem. The fluorescent fixture 
must direct a maximum of shadow- 
free light down on the playing sur- 
face, yet provide comfortable, low- 
brightness, non-glare illumination for 
today’s fast sports. Fixtures must 
be rugged enough to withstand the 
pounding received in a gymnasium 
area, and be easy to maintain. 
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Gym Fixtures in actual use at Blanchard School, 
near Saginaw, Michigan. The fixtures are located on it is equally evident that these non-glare fixtures 
spread the shadow-free light over the play area for 
superior illumination where the light is needed. 


16-foot centers to give an initial foot-candle level 
exceeding 50, with normal expectation of maintain- 
ing at least a 35 foot-candle level. The cut-off area 


Paramount’s Power Groove Gym 
Fixture, designed especially for 
school athletic areas, provides an 
answer to all these problems—provid- 
ing additional advantages not other- 
wise available. — Paramount Indus- 
tries, Inc., Ballenger Road, Flint, 
Michigan. — The welded box-frame 
body of the fixture is so strong it will 
support the weight of four large men, 
and is practically impossible to twist 
out of shape. 

The most important construction 
feature of all is the interlocking of 
reflectors and baffles into one integral 
assembly formed of extra heavy 
.032” aluminum and engineered for 
38° shielding. All reflecting surfaces 
are shaped of parabolic curves to 
conquer glare and direct the light 
down where it is needed. These re- 
flector and baffle surfaces are first 
etched to eliminate any possibility of 
specular reflection, and then anodyzed 
to provide lasting high efficiency. 

Heavy wedge-shaped baffles are 
employed to engineer extra strength 
into this reflector, making it almost 
completely immune to punishment. It 


for spectator-comfort is evident in the picture, yet 


has been tested by repeated poundings 
with basketballs, and by two-hundred- 
pound men chinning themselves from 
the louver with the fixture normally 
installed—with no loosening of the 
reflector or damage of any kind. 

Maintenance—that ever-increasing 
factor in light costs—is held to a 
minimum. Two spring-release mech- 
anisms allow the complete reflector 
assembly to be lowered to an attached 
chain support position for cleaning 
and re-lamping. Location of the bal- 
last in a special cooling recess in the 
back of the channel permits quick and 
easy change of ballasts without dis- 
turbing lamps or reflectors. 

Actual installations have demon- 
strated the extra advantages of the 
new Paramount Power Groove Gym 
Fixture—the ultimate in effective 
lighting for comfortable seeing in 
school gymnasiums. Its exclusive 
features include: easy installation and 
maintenance, extra ruggedness, high- 
intensity, low-glare, controlled light- 
ing directed where it is needed, truly 
comfortable seeing for players and 
spectators. 
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The problem of “Government, please take care of me” 
seemed to resolve itself into one of communication. 

Experience teaches that there are five requisites to 
solving any communications problem: 

1. The facts must be communicated. 

2. The facts must be believed. 

3. The significance of the facts must be understood. 

4. The facts must be retained. 

5. The facts must cause a change in attitude. 

One way to meet the problem of preserving freedom in 
terms of these five requisites is the so-called conference 
technique. Under this system 20 or 30 men are called 
together for group discussion under the direction of a 
conference leader. 

Generally, the presentation is aimed at evaluating the 
American system: Does it work? Does it produce the 
things men want? Does it satisfy human needs? Does 
it allow men to live in dignity? These questions can best 
be answered by determining what the American system is 
and what it produces. Then, this is compared with other 
systems and what they pro- 
duce. 

The American system 
rests on five basic principles. 
They are: 

1. Private Property 

2. The Free Market 

3. Profit and Wages In- 

centives 

4. Competition 

5. Government Regulation 

Not Goverment Opera- 


What Shall 
P reserve 


Americans earn more with every day of work. An 
American factory worker earns about $16 in an eight- 
hour. day ; on the same basis a Russian’s pay for one day 
would be about $2.25 worth of goods. In city and urban 
housing, the American occupies 370 square feet, while 
the Russian occupies only 79 square feet. 

Americans can eat better than people in other lands. 
On the average it takes about five minutes work to earn 
enough to buy a pound loaf of bread in the United States. 
In the Soviet Union, five minutes work buys only %4rd 
of a loaf. In the United States, five minutes work will 
earn enough to buy 1¥% pints of milk. Working for the 
same length of time a Russian could buy only % pint. 

In terms of human values as well as of material goods, 
the American system has produced remarkable results. 
Since 1900 life expectancy has been increased from 49 
years to more than 69 years. The incidence of pneu- 
monia, tuberculosis, diphtheria and typhoid has been sub- 
stantially reduced since 1900. 

The infant death rate has dropped 74 percent since 
1915. A larger portion of 
American children are being 
sent to school. In 1910 only 
59 out of each 100 boys and 
girls of high school age actu- 
ally went to school. By 1956 
about 88 out of 100 were go- 
ing to school, and the pro- 
portion is still rising 

One of the great aids to 
financial security in America 


? is life insurance. Year after 
tion reedomt year Americans have been 


The discussion leader then 
dramatically demonstrates 
with the aid of small models 
and other props the follow- 
ing statistical facts: 

1. Only 1/16th of all the 
people in the world are 
Americans. 

2. Americans have 1/16th 
of the world’s land surface on which to work. 

3. Americans own 3/5ths of all the automobiles in the 


By Edwin Vennard 
Managing Director 


world. 

4. Americans own ¥% of all the telephones in the 
world. 

5. Americans own 4 of all the radios in the world. 

6. Americans own 3rds of all the television sets in 
the world. 

7. Americans consume 3/5ths of all the oil produced in 
the world. 

“4 Americans consume 4 of all the coffee in the world. 


. Americans consume 2/Sths of all the electricity in 
the world. 

The discussion leader then compares the productivity 
of the American system with that of Russia. 

Americans earn more with every month of work. An 
American factory worker can buy about 614 suits of 
clothes with a month’s wages; a Russian can buy % of 
a suit. Americans earn more with every week of work. 
An American factory worker can buy about eight pairs 
of shoes with a week’s wages; a Russian can buy about 
¥ of a pair of shoes. 
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Edison Electric Institute 


(Continued from last month) 


able to buy more security for 
themselves and their families 
in this form. In 1900, Amer- 
icans owned $100 of life in- 
surance per person. By 1955, 
the amount of life insurance 
in the United States was 
equal to $2,250 for every 
man, woman and child in the 
nation. 

The conference leader then guides the discussion to- 
ward how the wealth of the nation is shared. The per- 
centage of profit and distribution of corporate earnings 
are reviewed. Using government statistics, the leader 
describes how the national income is shared: 

66% percent for employees 

91% percent for professional men and proprietors 

5% percent for farmers 

5% percent for income and profit taxes on corpora- 

tions 

percent for landlords 

3% percent for stockholders 

3% percent for money lenders 

2% percent for retained profits 

The conference leader asks the members of the group 
to picture what would happen if employees were to de- 
mand a raise of 10 percent in their wages. Where would 
the money come from? ; 

It becomes obvious to the employees that they cannot 
get substantially more money by taking from the own- 


—Continued on page 40 
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Skyline Motor Inn 
Features Fine Lighting 


Pu York’s Skyline Motor Inn at West 49th to 50th Sts., on 
Tenth Avenue, is New York’s first 20th Century Inn. In fact, 
it is the only hostelry that rightfully bestows the title of 
“INNKEEPER” on its genial host, J. Robert Southwood. 

Guests check in directly from their cars in the driveway. There 
is no parking charge and nobody to tip. Aside from its midtown 
convenience, its modern decor and appointments, its individually 
controlled heat-and-cold conditioning, TV and other attractive 
room features, Skyline Motor Inn also boasts excellent dining 
facilities including Bar and Cocktail Lounge, Skyline Dining 
Room, and adjoining Coffee Shop. (There’s also an attractive 
open air Terrace for Summer dining.) Approximately 6000 sq. 
ft., leased from the owners of the Inn by Dick Barnes, formerly 
a co-founder of Al & Dick’s, is devoted to these services. Lick’s 
title of Managing Director means everything it implies. 

The fixtures throughout are Jaycandescent Originals, designed 
and manufactured by Jay Lighting Mfg. Co., of Brooklyn and 
New York, in cooperation with Lighting Associates, of New 
York, a Jay distributor. 

In planning the lighting for these rooms, each area had to be 
considered in terms of required levels of light. Maximum foot 
candle levels for the Coffee Shop, moderate foot candle levels for 
the dining room and subdued lighting for the Cocktail Lounge and 
Bar. To achieve these effects, Jay polished brass Trumpet Lights 
with metal louvers, were installed in a pattern that follows the 
contour of the bar. These shed a mellow light from GE Coloramic 
bulbs. Jay’s 4-foot Coronet Cascade, with Starbrite bulbs, is the 
conversation piece in this attractive room, which has a cork floor, 
ebony chairs with yellow coverings, ebony tables with tops to 
match the driftwood color walls. 

The dining room has 3 massive 4-foot Jay Coronet polished 
brass Floating Rings, held by invisible Nylon wire. Each fixture 
carries 16 imported glass globes. These give a great sense of 
height to this attractive room, which is further enhanced by 
matching brass and glass wall brankets. 

The Coffee Shop adjoining has brilliant Jay Anzac-Walnut 
ceiling fixtures that follow the contour of the counters, with a bat- 
tery of wall washers on both sides to maintain a balanced dis- 
tribution of light. 

All the fixtures in these rooms are dimmer-controlled to create 
mood lighting at will, depending upon the time and occasion. 

VISORIite® Jay’s dramatic incandescent wall lighting fixture, 
is used in all the Motor Inn’s bath rooms and dressing rooms; 
and COLORTONE® another Jay innovation for prismatic ceil- 
ing lighting, is used in the corridors throughout the Inn. 

The Skyline Motor Inn was built by the Diesel Construction 


Interiors were designed by (Frederick Fox. 


© Skyline Motor Inn, New Yor 
* = Coronet Cascade and ——_— Lights in Skyline Bar & Cocktail 


e Jay yy Floating Ring chandeliers in Skyline Dining Room. 
e Jay Anzac-Walnut Ceiling Fixtures in Skyline Coffee Shop. 
¢ Jay VISORIite in bathrooms and dressing rooms. 
e Jay COLORTONE prismatic lighting in corridors. 
Designed and Manufactured b 
JAY LIGHTING MFG CO., INC. 
Brooklyn and New York 
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HE electrical industry, a bulwark of the nation’s 

economy and an accurate barometer of “financial 
weather” ahead, begins the 1960’s with employment at 
a 3,000,000-plus peak, and drawing boards crammed with 
new product ideas to match the far-reaching needs of 
what promises to be a “fabulous decade of opportunity 
and achievement.” 

All branches of this vast, multi-billion dollar industry 
will enter the new decade under the banner—“Electricity 
Sparks the ’60s.” The slogan will be officially recognized 
during NATIONAL ELECTRICAL WEEK—Febru- 
ary 7-13—when such branches of America’s electrical 
industry as electric power suppliers, manufacturers, 
electrical contractors, distributors, retailers, service and 
repair shops and communications companies observe the 
birthday anniversary of Thomas A. Edison. Mr. Edison 
is typical of early pioneer inventors whose collective 
genius helped to create and build the industry from an 
electric light to its present vast size and scope. 

National Electrical Week is conducted 
as an umbrella activity for all branches 
of the electrical industry, according to 
N. J. MacDonald, chairman of the ob- 
servance and president of The Thomas lat 


home freezer to the electronic cooking station. Food will 
be cooked exactly as desired without human effort of any 
kind. 

Compact thermoelectric refrigerators or thermoelectric 
refrigerated drawers will replace present type refriger- 
ators. By reversing the flow of current, the user of a 
thermoelectric unit will be able to convert his refrigerator 
into an oven. 

The future also holds a hostess cart that heats and 
cools with electricity; an ultrasonic sink that washes 
dishes by means of sound waves, electric blankets that 
both heat and cool. Dusting will be done with an electro- 
static wand. Pre-packaged bedroom units will provide 
automatic clothes cleaners. Laundro-closets will carry 
soiled clothing through wash, rinse and dry chambers 
...and return the clothing to a conventional closet ready 
to wear. 

Home lighting is advancing rapidly and the present 
trend now is to provide light for seeing tasks, light to 
bring out the maximum beauty of color, 
texture and design of home furnish- 
ings, to protect people from accidents 
and to make the home atmosphere far 
superior for the numerous activities 


& Betts Company of Elizabeth, N. J. a) 
It is a “stage,” he added, upon which P, >y 


that take place in the home. The indus- 


each company and electrical trade or- 
ganization can produce its own pro- 
grams and direct its efforts toward its 


try predicts that this trend will increase 
~~ in the ’60s with the ultimate result 
Lal being the installation of luminous panel 


walls and ceilings. 


own special audience or the country at #: 


Television sets will probably make 


large. 


Business Today and "Tomorrow" 


In a review of present conditions 
and a look-ahead into the future, Mr. 

MacDonald, speaking for the Industry Committee on 
National Electrical Week, reported: 

“Business throughout the electrical industry was gener- 
ally satisfactory in 1959 despite strikes and some soft 
spots in the employment picture. Another good year is in 
prospect for 1960. 

“As for the more distant future, we are optimistic 
and see consumer spending climbing to about $490 billion 
by 1960 with sales of new products—still in the research 
stage—leading the purchasing parade.” 

A round-up of information from engineering, market- 
ing and sales sources in the electrical industry, as given 
by the NEW Committee, presents a picture of “things 
to come” that staggers the imagination. 


Forecast of Things to Come 


Here, for example, is industry’s “startling forecast” 
of what it will offer the public during the next decade. 

A typical home will be totally electric, built around an 
automatic push-button control center which adjusts the 
temperature and humidity of the house to meet any 
change in weather conditions, and enables the family to 
obtain the precise level and color combination of lighting 
desired for any room. 

The housewife may buy an entire week’s supply of 
food in 21 pre-packaged cartons, selected from more than 
100 menus available at the shopping market. Preparation 
of a complete meal can be accomplished by pushing a 
button to convey the proper carton automatically from the 
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use of a principle known as “light 
amplification.” Instead of a large pic- 
ture tube in a bulky cabinet, thin TV 
screens will be located on walls of 
various rooms .. . and the programs, 
of course, will be in color. 


See Increase in Use of Electricity 


The tremendous increased use of present and “still-to- 
come” electric equipment will mean a sharp upward turn 
in consumption of electric power in homes and industry. 

Estimates of total electric power usage in future years 
vary, but the publisher of one of the industry’s leading 
trade journals predicts that total electric energy sales over 
the next decade will increase by 120%—which is equiva- 
lent to adding 745 billion kilowatthours to the present 
electrical load. Of this total increase, he estimates that 
331 billion kwhr will come from industrial use, 157 
billion kwhr from commercial customers, and 234 billion 
kwhr from residential customers. The remaining 23 
billion kwhr of electricity will be used on the farm, for 
street and highway lighting, and for other purposes. 


Electrical Construction Hits $10.2 Billion 


In 1960 the value of electrical construction put into 
place in all types of new and modernized and repair 
buildings and facilities will exceed $10.2 billion. This 
covers the cost of electrical construction materials and 
labor and engineering involved. 

x * * 

For Utilities “Keep Pace Electrically” will spotlight 
electricity as the most economical and efficient way for 
commercial, industrial and institutional users to keep 
pace with a growing economy. 
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FIFTEENTH REINFORCED PLASTICS Division Conference—The Society of the 


Plastics Industry, Inc.—Edgewater Beach Hotel, Chicago, Ill. February 
2, 5, 4e 


% * 


LAST YEAR'S VALUE of plastics products was approximately $3,000,000,000 
compared with $2,500,000,000 in 1958. The plastics industry has made new records each 
year for seven years, but the 25% increase over 1958 far exceeds the original expecta- 
tions of 10 percent. 


ANNUAL PRODUCTION OF Electricity will be 2795 billion kilowatt-hours by 1980. 
Electricity production reached a record 707 billion kilowatt-hours in 1959, said 
Allen S. King, president Edison Electric Institute. 


SIXTEENTH ANNUAL NATIONAL Wiring Sales Conference, Warwick Hotel, Philadelphia, Pa. 
February 25-26, 1960. 


LONG ISLAND LIGHTING Company planning to spend more than $48,000,000 in 1960 for the 
construction of new electric and gas facilities on Long Island, 


BIDS WILL OPEN the latter part of February on a proposed $25 million offering of 


50-year, first mortgage bonds by the Dayton Power & Light Co., 25 North Main Street, 
Dayton, Ohio. 


FACTORY PRODUCTS SHIPMENTS within the electrical industry reached a value of 


$21,500,000,000 in 1959. An increase of 11% over 1958. A new all-time high of more than 
$23 ,000,000,000 will be set in 1960. 


* * 


39th SEMI-ANNUAL Allied Gift & Jewelry Show in Dallas February 21 thru 25th. 
PHILADELPHIA ELECTRIC COMPANY became a billion-dollar company in 1959. Construction 


expenditures of $113 million were largely for the Eddystone electric generating 
Station nearing completion on the Delaware River. 


% 


STOCKHOLDERS OF WESTINGHOUSE Electric Corporation approved a two-for-one split of 
common stock. 


SIXTH ANNUAL 'LOOK' Magazine Awards for most effective local campaigns on residential 
wiring promotion during 1959 will be awarded at the National Wiring Sales Conference in 
Philadelphia, February 25. 


% 


THE ELECTRICAL LEAGUE of Cleveland reports that certified adequate wired homes are up 
40% over 1958. 
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AGRICULTURAL EXPERIMENTAL STATIONS have discovered a narrow band of rays in light from 
incandescent bulbs and fluorescent lamps which are largely responsible for plant 
growth. This could lead to the development of light sources which give off sizable 
quantities of these growth-stimulating rays. 


% % 


A NEW ROUND Chart recorder featuring accuracies of plus or minus one quarter percent 


announced by GE. Most components are interchangeable with existing GE strip-chart 
models. 


SOUTHERN AND CENTRAL California's exploding growth is illustrated by increased 
electrical demand of about 50%, 


FIRST PRIZE IN the Fourth Annual National Packaging Competition has been awarded to 


Duro-Lite Lamps Inc. a subsidiary of Duro Test Corporation. 
* * 


AMERICAN SOCIETY FOR Testing Materials committee week at Chicago February 1-5 Hotel 
Sherman. 


% % 


FIRST PRIZE IN Westwood Industries' Lamp display contest has been won by Stoehr & Fisher, 
Scranton, Pa. Best window or floor display. 


GENERAL ELECTRIC HAS announced elimination of price premium for selectivity coordinated 
load center unit substations. Ratings are from 300kva up for use in commercial and 
industrial power distribution systems up to 600 volts. 


MODERN FLUORESCENT LIGHTING was installed at three Panama Canal locks to ease nighttime 
traffic jam, 


% 


A PAGE OF 25 stories on lighting will be sent to 10,000 newspapers for publicity in line 
with NATIONAL ELECTRICAL WEEK February 1l. 


A NEW RECESSED type lighting fixture with a "plug-in" Unitized Electrical Assembly 
(which can be replaced at the ceiling by tested spare in less than a minute) announced 
by Globe Illumination, 2121 So. Main Street, L.A., Cal. 


"REAR-LAMPED" FLOODLIGHTS for sports and industrial application announced by Steber 
Mfg. Co., Broadview, Ill. 


STRUCTURAL STEEL AND other metal fabrications subject to chemical attack and weathering 
easily made durable and economical to maintain with spray coating based on Bakelite 


brand vinyl resin. Contact Dixon Johnson, Jordan Associates, 290 Park Ave., N. Y. 17, 
N. 


% * 


THE ENGINEERED LIGHTING division of Keystone Electric Mfg. Co. (2228 E, Tioga St., 
Philadelphia, Pa.) announces new versatile line of prismatic plastic shielded lumi- 


naires, known as Acromatic Series. 


POLARIS ELECTRONICS CORPORATION manufactures MAJ-I, a light controlled switch for 


domestic, industrial, small business and farm use. Activated by daylight and dark. 
Firm is located at 2600 Grand Ave., Kansas City, Mo. 
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Koyal Cue 
Hoodlighting 


Royal Castle Restaurants, a chain of hamburger “drive-ins” with headquarters 
in Cleveland, Ohio, are lighting driveways and parking areas to three to five foot- 
candles with Vistaliner fluorescent floodlighting from the Westinghouse Electric 


ing Corporation. Each Vistaliner luminaire contains two 72-inch extra-high output 
lamps and is mounted on a 24-foot hinged pole. Each location requires three to 
’ six luminaires, depending on plot plan. One luminaire covers an area of 1500 to 


2000 square feet. 


The Westinghouse Vistaliner floodlighting provides Royal Castle with high utili- 

iin zation of light in the parking areas since there is no upward or backward spill light 
on adjacent areas. Minimum maintenance and low operating costs are realized by 

the chain since each dust-tight, weather-tight luminaire consumes only 360 watts. 


The Royal Castle lighting plans were engineered by one of the Cleveland Elec- 
tb. tric Illuminating Company’s commercial sales representatives and a Westinghouse 
lighting sales engineer. 
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BEFORE—Dark, poorly-lighted hallway has many deep shadows. 
Glare reflects from ceiling and floor. 


enovaling 


These before and after photos show how Alsynite 
translucent fiberglass panels were used to transform 
a dark, gloomy office building hallway into an attractive, 
well-lighted corridor.The panels were suspended under 
ceiling lighting fixtures and not only diffuse light, elimi- 
nating dark corners and shadows, but filter it, cutting 
out some of the glare-causing rays. Because Alsynite is 
strong, lightweight and shatterproof, it is easy to install 
and keeps maintenance costs at a minimum. 
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AFTER—Installation of light-diffusing Alsynite translucent fiberglass 
panels below lighting fixtures transforms appearance of corridor. 
Note how shadows are eliminated, glare is reduced. 
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An eye-catching, three color point-of- 
purchase display is now available from 
the Progress Manufacturing Company, 
Inc., Philadelphia 34, Pa. for the NITE 
GUARD — automatic on-off switch for 
outdoor lanterns that operates by the sun’s 
rays. 

The attractive and sturdy display is 
easy to set up—it just slips around the 
NITE GUARD collar, even when the 
NITE GUARD is already wired . . . with- 
out disassembling any parts. The display 
is specially constructed for either post- 
mounted lanterns on dealer’s floors or lan- 
terns shown separately on counters. 

Designed to capture maximum attention, 
the’ display’s unusual shape is accented by 
bright blue, chartreuse and yellow. Lively 
copy printed on both sides of the display 
invites action from customers and pro- 
vides opportunities for convincing prospect 
demonstrations. 

The Progress NITE GUARD turns any 
post lantern into something truly new, 
equips it to turn on by itself at dusk, turn 
off by itself at dawn. NITE GUARD 
offers homeowners year-round protection, 
safety and convenience. It is the only solar 
switch on the market with built-in time 
delay to eliminate on-off flicker or shutting 
off when car headlights approach, and with 
the exclusive Progress feature that per- 
mits you to set the switch for the exact 
light level at which NITE GUARD will 
operate. 


Supro Lux Announces New 
Eastern Manufacturing 
Representative 


Mr. Barney Weiss, one of the earliest 
pioneers in the neon sign industry, has 
been signed as manufacture representative 
for Supro Lux Manufacturing Company, 
Bronx, New York. 

Sign men in the Eastern part of the 
country will indeed benefit . . . for his 
knowledge is extensive in all phases of 
manufacturing and production (mechani- 
cal & technical), and an asset to sales 
departments. 
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An interesting installation, 
using Contrex Soundsheet, 
in the offices of 

Lockheed Aircraft 
Corporation’s new plant, 
Marietta, Ga. 


Soundsheet Translucent Acoustical Element provides balanced 
sound absorption plus superior light diffusion in one medium. 
The use of Soundsheet shielding, in a ceiling system of your choice, 


“SE 
4 
a; > 


offers new economies and interesting, fresh architectural interior concepts. 


Available translucent or opaque in flat or corrugated sheets, 
or in 2’ x 2’ tension or edge-framed modular panels. 


© Easy to install @ Washable @ Won't crack, craze or break 
@ Opaque or translucent @ UL, Factory Mutual and FIA listed 


conrarx 


Contrex Company, Chelsea 50, Mass. 


Gentlemen: Please send me your latest catalog, describ. & 
ing new applications for versatile Soundsheet, Acrilume 
Light Diffusers and Cushionall Panels. 


Name 
Company 
Address 
City State | 


Developed for Contrex by Bolt Beranek and Newman, Inc. 
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No. 1000—Number Arm Available 


ACGME LANTERNS, INC. 21 Belvidere St., Brooklyn 6, New York 


t 
1 

complete line of lighting ' 
t 
1 


This attractive 


ACME POST LANTERN 


is just one of many 
smart designs with 
several choices of styles 


glass and sizes in the 


fixtures shown in the 


ACME CATALOG 


Send for it now! 


GLenmore 2-5511 


Kurt Versen Introduction 


The Kurt Versen Co. has just intro- 
duced a new patient room light. Initial 
response from hospital and supply house 
personnel has been quite encouraging. 

A decorative over-bed light combining 
all electrical functions in one compact in- 
expensive unit. It provides general room 
illumination, reading light, convenience 
outlets and a night light. No moving 
parts, practically maintenance free. Skill- 
ful control of the lighting elements deliv- 
ers optimum illumination levels without 
annoying brightness. Graceful design sup- 
plements today’s trend towards homelike 
decoration in patient rooms. Here is a fine 
general purpose unit which blends contem- 
porary form with light efficiency and flexi- 
bility. Kurt Versen, Englewood, N. J. 
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New Gateway Fluorescent 
Luminaire 


A new, extra strong, all plastic lighting 
beauty from the Edwin F. Guth Co., St. 
Louis, Mo. The Guth Gateway incorpo- 
rates a new concept in fixture construction. 
Plastic is basic . . . but no wrap-a-round. 
Concave Gratelite bottoms hinge separately. 

Your choice of Concave Gratelite Lou- 
ver-Diffuser—the 34” open cubicle plastic, 
or Concave Prismoid Gratelite—the rever- 
sible prismatic louver-lens. 

Gateway features tubular designed plas- 
tic side wings for added strength, lower 
side brightnesses, plus better efficiency— 
inner side wall acts as a reflector. Plastic 
side wing ends are capped to minimize 
maintenance. Continuous one-piece 8’ and 
4’ side wings. 


The Concave Gratelites hinge separately 
from sturdy steel end plates for greater 
fixture firmness and easier servicing. No 
glue in Gateway. 

Units are for pendant mounting, or 
adaptable for close-ceiling mounting with 


top plates, in schools, stores and offices. 
Select from 2, 3 or 4 light units ... in 
the same fixture width. Available in 4’ 
or 8 lengths. 

Write the Edwin F. Guth Co., St. Louis 
3, Mo. for your free copy of the new 
Gateway brochure. 


New Sales Training Manager 


John F. Ryan has been named Sales 
Training Manager for Day-Brite Lighting, 
Inc., according to a recent announcement 
by Gordon Wells General Manager of 
Sales for the nationally known lighting 
firm. 

Ryan was formerly Director of Sales 
Training at the Kiekhaefer Corp., Fond 
du Lac, Wisconsin, where he developed a 
specific sales training program for factory 
representatives, distributor salesmen and 
dealers. Some other assignments included 
development of a sales refresher course 
and training of executives in public speak- 
ing. 

During a 15-month period Ryan man- 
aged and organized the Dale Carnegie 
Sales course in St. Louis. He instructed 
over 1000 adults in selling and public 
speaking. 

His experience previous to Kiekhaefer 
was at Fulton Bag & Cotton Mills in Den- 
ver as a salesman and Sales Manager, and 
finally as division manager of the St. Louis 
Multiwall Paper Bag Division. Ryan at- 
tended Washington University in St. Louis 
and Regis College in Denver. His office is 
located at the Day-Brite Marketing Divi- 
sion, 6260 N. Broadway, St. Louis. 
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New Prescolite Catalog 


A new catalog from Prescolite Manufacturing Corp., Berkeley, 
Calif., describes diecast aluminum wall bracket and ceiling light- 
ing fixtures suitable for both indoor and outdoor installation. 

The “Dielux” series fixtures are weatherproof and rustproof 
and come in a wide selection of contemporary styles. Dimen- 
sional drawings and color pictures illustrate the units in the 
four-page brochure. 

Most of the fixtures are made with screw-in enclosing globes 
of white Thermopal glass and heat-proof neoprene gaskets. 

Unique spring-activated, cast threaded sections holding the 
globes expand and contract with the glass, compensating for 
thermal shock and vibration. Prescolite has just been granted 
a patent (#2897350) on this new feature. 

In addition, new hinged diecast aluminum guards are available 
in the “Dielux” series as are other accessories including weather- 
proof back gaskets, pin switches and convenience outlets. 

To obtain the “Dielux” catalog, S-23, write Prescolite Manu- 
facturing Corp. 2229 Fourth Street, Berkeley, Calif. 


Sylvanian Authors "Primer of Lamps and Lighting" 


Willard Allphin, a Fellow of the Illuminating Engineering 
Society and engineer, illumination research, Sylvania Lighting 
Products, a division of Sylvania Electric Products Inc., is the 
author of the recently published “Primer of Lamps and Light- 
ing.” Sylvania is a subsidiary of General Telephone & Elec- 
tronics Corp. 

The book contains data on all types of lamps for commercial, 
residential, and industrial applications and is designed to help 
lamp bulb and lighting salesmen, electrical contractors, elec- 
trical foremen, architects, building maintenance superintendents, 
and distributors’ countermen. This authoritative work should 
also prove valuable to students in illumination, electrical engi- 
neering and architecture. 

The 224 page book is illustrated with photographs, charts and 
graphs which serve to make the text easily understood. It cov- 
ers incandescent, fluorescent and mercury vapor lamps in detail, 
explaining how they work and giving their principal character- 
istics. Light meters, miscellaneous lamp types and hints on home 
lighting are included. A description of the lumen method for 
determining how many fixtures are needed and for computing 
the illumination level is set forth in the volume. A feature of 
the book is a calculating slide rule which makes the mathematics 
of the lumen formula easy to apply. There are also tables to 
assist in these calculations. 

Mr. Allphin was graduated from the Massachusetts Institute 
of Technology with a B.S. degree in Electrical Engineering after 
having attended the Benson Polytechnical School of Portland, 
Oregon. For more than 16 years he has been with Sylvania 
in various capacities. Currently, he is an engineer working in 
illumination research. He is the author of numerous technical 
papers and articles on school, hospital, and industrial lighting 
and is a member of many technical and research committees 
of the Illuminating Engineering Research Institute. 

“Primer of Lamps and Lighting” is a publication of the Chil- 
ton Co., Book Division, Philadelphia, Pa. 


Hospital, Hotel & Dormitory Lighting 


A new illustrated brochure describing lights designed for hos- 
pital, hotel and dormitory installation is now available from Pres- 
colite Manufacturing Corp., Berkeley, California. The four page 
catalog is in color. 

U.L. approved bed lights shown in the brochure provide both 
indirect and direct illumination in one unit. Either fluorescent 
tubes or incandescent lamps direct light toward the ceiling while 
a concentrated light pattern is directed downward by incandes- 
cent lamps. The two light sources are controlled separately 
making possible a variety of lighting combinations. 

Adjustable arm fixtures, available with a wide selection of 
shade styles, colors and finishes in contemporary design, are 
suitable for many types of institutional lighting, including hotels, 
dormitories and hospitals. Each unit has a heavy duty swivel 
at the base of the adjustable arm. 

To obtain this catalog, HO-2, write Prescolite Manufacturing 
Corp., 2229 Fourth Street, Berkeley, Calif. 
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 §$PECULAR ALUMINUM 


REFLECTOR SHEET 


Pat. Applied For 


The Brand New Idea in 
Light Reflecting Material! 


e High specular reflectivity at-lowest cost. | 
© Keeps its finish despite corrosive attack. 


e Can be bent, drilled, punched, or crimped 
without damage to finish. {ang 


e Ready to form and use, no buffing or 
anodizing. 


e Available in any gauge, temper or alloy. 


a 


MAIL THIS 
COUPON F 
FREE 
BOOKLET & 


W. J. RUSCOE COMPANY 
LAMINATING DIVISION 


SAMPLE 10: | 485 Kenmore Blvd., Akron 1, Ohio 


RON, OHIO. 
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What Shall We 
Do to Preserve Freedom? 


—Continued from page 30 


ers. It is not there. When a demand is made for a 
greater increase than the owners have or can pay, the 
owners can get it only by raising prices. If this happens, 
the worker does not get a raise in real income, for his 
dollar and his purchasing power are deflated. 

The conference leader explains that workers cannot 
get additional income by taking from the “rich” because 
less than two percent of the national income goes to 
people with incomes of more than $20,000 a year. If 
the money of these rich people were divided equally 
among the people of the country, each would receive only 
25 cents a day. 

It would be impossible to get more money from the 
government which has no income except that which it 
takes from the people. The facts show that the bulk of 
income going to the government comes from people, and 
that corporate taxes are simply a part of the price of a 
commodity paid for by these same people. 


HOW THE EMPLOYEE DOES GET MORE 


One important reason for inflation in the United States 
is the fact that labor costs are rising faster than output 
per man-hour. During the past ten years the hourly 
compensation of workers in America has been rising at 
twice the rate of output per man-hour. 

The conference leader begins a discussion of the eco- 
nomic role of machinery with the observation that the 
best way for the employee to get more income is to pro- 
duce more. The bigger the pie the bigger each slice 
can be. 

In order to produce more, better tools must be invented 
and manufactured. In America, 98 percent of all our 
work is done by machinery. With this machinery each 
industrial worker has the equivalent of 374 helpers in 
the form of machines. If each man had 500 helpers he 
could produce still more. 

More and better tools have cut the work week almost 
in half during the past 100 years. Because of more and 
better tools, an hour’s work today buys more than five 
times as much as it did 100 years ago. In America dur- 
ing the past 100 years the national income per man-hour 
worked has risen directly in proportion to the increase 
in horsepower hours per man-hour worked. In other 
words, the more machinery a man has at his disposal the 
more real income he can earn. 

Then the conference leader emphasizes the point that 
machines make jobs. During a period when the Amer- 
ican population grew 321 percent, the number of people 
employed increased by 409 percent. This happened be- 
tween 1870 and 1956, a period when Americans were 
putting machines to work as fast as they could. 

In America, production is carried on through individ- 
uals or groups of people owning manufacturing compa- 
nies. These companies furnish the tools and machinery 
for their workers. The money to buy these tools comes 
from profits and from the savings of people who are free 
to invest or not to invest, as they choose. People are en- 
couraged to save by knowing they will be paid for the use 
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of their money. If they were not paid this reward they 
would not save. This reward, or profit, is the factor that 
encourages a man to deny himself something from the 
fruits of his labor and to put the savings into the ma- 
chinery of production through investments in companies 
and corporations. This is a primary factor differentiat- 
ing the American system from the Russian economic 
system in which government owns all the machinery of 
production. 

The way the American system provides the machines 
that are necessary to increasing production is simply this : 
To encourage savings by offering an attractive reward. 
This is the key to the American system. This is the 
people’s capitalism at work. 

Experience with the conference technique reveals that 
at the end of a six-hour discussion program held over 
a six-month period the area of ignorance on economic 
facts and principles can be cut in half. Also encourag- 
ing is the corresponding reduction in the socialist or 
collectivist ideology. 

This success suggests other fronts on which the indi- 
vidual might fight the battle to preserve freedom. He 
should resolve not to call upon government to do things 
he can do for himself. He should ask government to 
stop doing such things. 

In cases where government is asked for help, except 
in emergencies, it should be stipulated that the money 
will not be obtained by borrowing from future taxpayers, 
and that it will not be obtained in a way to cause an 
increase in the cost of goods and services. There are 
numerous areas where he might conduct educational 
efforts, such as at home, in schools, among employees 
and with community leaders. 

This is no easy battle. But it is no more difficult than 
winning the Revolution and setting up our system of 
individual freedom in the first place. It is no more dif- 
ficult than winning World War I and World War II. 
And we can lose our freedom by this “drifting” just 
as effectively as we can by losing a war. 

It is a big task, but Americans are accustomed to 
handling big tasks. It will take intelligence, hard work 
and determination. And our reward? The same oppor- 
tunities for our children we have enjoyed for ourselves. 


LLEMSA 19th Annual Banquet and 
Entertainment 


The Grand Ballroom of the Hotel Commodore will 
be the scene of the 19th Annual Banquet and Entertain- 
ment to be held on Thursday evening, March 24th, 
1960. This LLEMSA affair is a congenial gathering 
with pre-dinner cocktails held in the West Room at 
6 P.M. The banquet will start at 7 P.M. A fine dinner 
with an interesting program of entertainment is 
scheduled. Harry Lane, President, informed us that 
Jack Siegel is this year’s general chairman. 

Last year the event was attended by over 1200 men 
and was an outstanding success. The banquet is the 
largest attended men’s social gathering in the electrical 
industry. LLEMSA announces that tickets to the affair, 
priced at $10, are available from members or by writing 
to the headquarters of Lighting, Lamp and Electrical 
Manufacturers Salesmen’s Association, at the Hotel 
Prince George, 14 East 28th Street, New York 16, N. Y., 
Att: Mr. Bob Todd. 
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y How Atoms Move In Liquids 
t A mechanical model that demonstrates how atoms move in , 
p —_ liquids, and solids has been developed at the General | 
m lectric Research Laboratory. The new device, in which sev- : 
, eral hundred glass beads jostle each other on a vibrating plat- Leading Pole Manufacturers 
| form, is helping GE researchers toward the solution of one : 
SS of modern science’s more important problems: how atoms move 
Cc in liquids. CHOOSE 
f In the model, developed by David Turnbull and Robert Cormia, 
the glass beads are stand-ins for atoms. They are poured onto 
| a round glass plate with a “fence” around the outside to keep 
7 them from rolling off. The plate, suspended from springs, STANDARD 
ie is vibrated constantly by a motor mounted beneath it. The ‘ 
1. constant motion leads the beads to behave as atoms are be- 
e lieved to. This behavior, in the model, can then be photographed “PUSH-THRU” 
and studied. 
t “The properties of matter result from the interaction of 
many atoms,” says Turnbull. “The long range objective of 
ad material science is to calculate these interactions and thereby SWIVELS 
iC predict the behavior of matter. However, precise calculations 
y- are extremely difficult and models can be of use by suggesting 
a how such calculations may be simplified. 
“Most models developed heretofore have had the shortcoming 
: of not illustrating atomic motion. The unique feature of the 
1- present model is that the glass beads, representing atoms, are 
le kept in the ceaseless random motion that atoms are believed 
v5 to be in at all times. A remarkable number of the atomic 
ni interactions that are believed to occur in actual matter are 
to illustrated by the model.” 
When only a few beads are poured onto the moving plate, 
pt the “atoms” behave as they do in a gas—moving rapidly over 
ey relatively long distances between collisions with other atoms, 
* and arranging themselves in no particular pattern. As more 
ke beads are added, the atoms travel shorter and shorter distances, 
an although they are still moving rapidly and are showing no 
re pattern. This condition represents atomic behavior in a liquid. 
al As the number of atoms continues to increase, they eventually 
es “freeze” into a solid—becoming confined most of the time to NEW DIES 
| a particular position, and forming a distinct pattern of several 
large areas separated by lines known as “grain boundaries.” OFFER GREATER 
an ’ By means of movies taken of the model, many aspects of 
of atomic behavior are being studied, including the question of HOLDING POWER 
if - how the large area of close-packed atoms enlarge themselves, ’ 
pushing their grain boundaries out until neighboring small SM 
II. areas disappear. One drawback to the model is that the glass OOTHER 
ist beads do not attract one another, as real atoms are supposed ACTION! 
to do. Inside a solid material, however, such atomic attractions . 
to largely cancel each other out. 
rk 
@ Simple assembly 
@ Permanent finishes 
wane @ Smoother action 
@ Greater holding power ’ 
@ Positive operation 
“ill @ 8 models to choose from 
Lean @ Versatile assembly 
th @ If it has a WING BUTTON, 
4 it's ao WARD SWIVEL. 
ing 
at 
ner Write for NEW Brochure and Price List 
is 
hat 
nen Finishes: 
the Brass, Copper, 
ical THE BEHAVIOR OF ATOMS is being studied by means of this newly a 
alr, developed apparatus, in which small glass balls move about on a or Bright. 
‘ing vibrating flat plate. The flat plate is suspended from above by four qi 
cal springs and is moved by a motor mounted beneath it. The model, | ; 
ow developed by David Turnbull (right) and Robert Cormia (left) of the 5 RO sa 4 
otel General Electric Research Laboratory, is designed to reveal how 
Y., large numbers of move and solid, liquid, and WARD ENGINEERING, INC. 
gaseous states. At left, Cormia is ready to add more “atoms” to . 
the surface of a “crystalline solid.” 6439 San Fernando Road, Glendale, Calif. 
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SHELDON 


features the 


#2026—SHADE 
Height 6 5/8” 
Top Opening 7” 


#807 BULLET 


Delicately Ribbed For 
Added Beauty. Height 7 1/2” 
Bottom Opening 5 7/16”. 


STYLED 
AND 
TOOLED 
TO FIT 
YOUR 
INDIVIDUAL 
NEEDS! 


#603—2 PIECE 


TOP PIECE: Top Diameter 13/4” 
—Bottom Opening 6 13/32” 


SHELDON 


METAL PRODUCTS CO,, INC. 


18 Martine St.. Fall River, Mass —Tel. OSborne 8-8358 
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by Rose Coakley 


Eleanor Weise, Home Service Director at Public Service 
Electric and Gas Co. in Newark, N. J. was kind enough to in- 
vite me to a meeting of all the Home Service girls from their 
various divisions. It was held on December 18 in Newark, N. J. 
and it was a warm, friendly meeting with a decided Christmas 
flavor. 

* * 


On December 15 I spent several hours with John Goss, Henry 
Stewart and Marvin Liebling of Spring Electric Supply in Sil- 
ver Springs, Maryland. We discussed lighting techniques and 
lighting sales. 

* * 


Cayce Mill Supply Co. in Hopkinsville, Kentucky has a cus- 
tom of using the week between Christmas and New Year’s 
when business is slack for training and sales meetings. On De- 
cember 29 I put on a lighting workshop for their sales people 
as well as a few electrical contractors. I, for one enjoyed the 
day very much and hope the “students” enjoyed going to school 
again. 

* * * 

January 11 the Northeastern Section of I.E.S. in Boston had 
their regular meeting at which I was the speaker. Mr. M. R. 
Piccione, Residential Lighting Supervisor for Cambridge Elec- 
tric Light Co. introduced me. 

* * 


The following day I met with the lighting folks from Cam- 
bridge Electric, Suburban Electric, Plymouth County Electric, 
New Bedford Gas and Edison Electric, and Boston Edison Co. 
After the meeting Gertrude M. Winchell and the girls from the 
Home Lighting Center of Cambridge Electric Light Co. served 
coffee and cake. 

® 


That evening had dinner with Charlie Burns, Thomas Indus- 
tries representative for the area. The showroom people of 
Granit City Electric Supply and Columbia Electric Supply, were 
present. 


LEFT TO RIGHT: Gertrude M. Winchell, 
Marie Tully, Rose Coakley, Dorothy Duffin. 
Taken at Home Lighting Center, Cambridge 
Electric Light Co., 26 Blackstone St., Camb. 


b 
LEFT TO RIGHT: Charles Burns, Thomas Industries Inc. F. W. 
Colbert, Boston Edison Co., Boston, Mass. Me. Ed Ferguson, New 
Bedford Gas & Edison Electric Co., New Bedford, Mass. Russ 
Stanley, Plymouth County Electric Co., Plymouth, Mass. Renzo 
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Giromini, Suburban Electric Co., Malden, Mass. 
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Development of Rural Electrification in the U.S. 
Described in New Edison Electric Institute Booklet 


Rural electrification’s progress and how years of research, 
development, and promotional efforts by the nation’s investor- 
owned electric power companies contributed to it are described 
in a new booklet, “Rural Electrification in the United States,” 
just published by the Edison Electric Institute. 

Probably the first successful electric company effort in taking 
electricity to a farm occurred in 1898 in California, when a 
fruit grower was persuaded to install an electric motor, pri- 
marily for irrigation purposes. The booklet notes that now, with 
electricity available to almost every farm in the United States, 
complete mechanization of the farm presents a continuing chal- 
lenge to the electric industry. 

The coming of electricity to the farm has played an important 
part in revolutionizing American rural life, the new 48-page 
booklet points out. In 1830, seven workers in 10 were engaged 
in agricultural pursuits. At that time, one farm worker pro- 
duced enough agricultural products for himself and about three 
other people. Now, one worker in nine is engaged in agricul- 
tural pursuits and one farm worker is producing enough agricul- 
tural products for himself and almost 19 others. 

As early as 1912, the U.S. Census Bureau reported: “The 
use of electricity on the farm has been pursued and developed 
with extraordinary rapidity during recent years. The chief rea- 
sons are the extension of power transmission circuits from cen- 
tral stations in cities and the establishment of distribution net- 
works in connection with hydroelectric enterprises, looking for 
patronage of every description.” 

Forty-three percent of the farms receiving electric service in 
1958 were served directly by investor-owned companies, the book- 
let states. Indirectly, the companies serve additional farms by 
supplying electricity, at wholesale rates, to two-thirds of the 
Rural Electrification Administration cooperatives. In 1958, some 
40 percent of the electricity distributed by these cooperatives 
was supplied to them by the electric companies. 

By 1958, American farms were using an average of 5,323 
kilowatt-hours of electricity, or a total of nearly 25 billion kilo- 
watt-hours a year. The electric companies are looking forward 
to the time, in 1975, when American farms will be using an 
average of 15 thousand kilowatt-hours of electricity, or a total 
of 68 billion kilowatt-hours annually. 

Single copies of “Rural Electrification in the United States” 
are available, gratis, from the Edison Electric Institute, 750 
Third Avenue, New York 17, N. Y. Additional copies are avail- 
able at $.90 each. Prices for quantity orders will be given on 
request. 


Globe Illumination Company Opens New 
Los Angeles Show Room 


The opening of a new Los Angeles show room at 2508 West 
Sixth St. where its complete line of lighting fixtures will be 
displayed, is announced by Globe Illumination Company, here, 
manufacturers of commercial and industrial fluorescent lighting 
fixtures. 


Featured Speaker 


M. W. Terkel, President of N. L. Corporation of Cleveland, 
Ohio has been scheduled to address four Illuminating Engineer- 
ing Society Chapters on the interesting subject of “Church Archi- 
tecture and Lighting—Past, Present and Future.” He will ad- 
dress the I.E.S. Chapters in New Orleans, Louisiana, Jackson, 
Mississippi, Baltimore, Maryland and Jacksonville, Florida at 
various times during the next few months. 

Mr. Terkel has been associated with the field of Church Light- 
ing for over fifteen years and has contributed much to the ad- 
vancement of new Church Lighting Standards. 

He has traveled extensively throughout the country working 
with Architects and Engineers in the development of new ideas 
and concepts in Church Lighting. This effort has been directed 
towards harmonizing the individual architectural style charac- 
teristics of churches with new lighting concepts for ecclesiastical 
structures. 

Mr. Terkel has authored several outstanding articles on Church 
Lighting which have appeared in various Church Publications. 
He has also contributed a lighting data sheet for Illuminating 
Engineering on a recommended method for chancel floodlighting. 
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More and more © 
best customers ar 
specifying Howa:: Miller 
bubble lamps for 
important contract 
jobs these days. 

A Howard Miller 
franchise is a path to 
profits for alert 
electrical distributors. 
if you would like to 
learn how to earn 
greater protits 

with less invewto 
fess overhead 

less effort, write ocay. 
HOWARD MIL) 
CLOCK COMP. 
ZEELAND, MICH CAN 
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No. 934/97/\!|—Frosted stripes design, available in 
red, pink, light green, orange, cream, white, sand. 
The 3 glass shades are easily fitted up with patent 


spring sockets. Price: US $ 3,35 CIF New York. 


For further information write: Glaswerke Haller G.M.B.H. 
21a Quernheim ueber Buende, Westphalia, Germany 


No. G 594—Modern triangular 
form in different colour com- 
binations, like sand/white, 
light green/white, cream/ 
white, pink/white, blue/white 
with gold edgings. For 2 bulbs, 
brass pipe 0,51 inch diameter, 
brass holding plate. Price: US 
$ 3,45 CIF New York. 


Revolutionary New Long Life 
Vinyl Diffuser 


_ United Lighting and Ceiling Company 
has developed “Lifeguard 150,” a self fire 
extinguishing vinyl panel with light stabil- 
ity of 150% compared to conventional 
“light stable” vinyls. 

Accelerated aging tests have shown this 
material to have from 30,000 to 45,000 
hours of life. This is a major break- 
through in lighting diffusers, with life of 
150% as compared with conventional light 
stable vinyls. 

When used in double “dirt shield” pan- 
els, 50,000 hours or 15 years of usable life 
will be attained. 

The “Lifeguard 150” material has a 
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“toughness” which resists cracking, shat- 
tering, and other disadvantages usually as- 
sociated with ordinary vinyl fixture ma- 
terials. 

“Lifeguard 150” long life vinyl dif- 
fusers will be used in United’s popular 
Ceilume line of luminous ceilings and will 
also be made available to lighting fixture 
manufacturers through Lightonics, a man- 
ufacturer of fixture diffusers. 

For complete information about “Life- 
guard 150,” write to: United Lighting 
& Ceiling Co., 2828 Ford Street, Oakland, 
California. 


S & M Lamp Company 
50th Anniversary Celebrated in 
New Factory 


The S & M Lamp Company is cele- 
brating its 50th year in a new factory at 
2369 East 5lst Street, Los Angeles, Cali- 
fornia. The new plant, covering 1% acres, 
now houses over a million dollars worth 
of equipment and machinery, in addition 
to raw materials and finished goods inven- 
tories of lights, lamps, reflectors and other 
lighting accessories for the automotive, 
aviation, construction, electrical, farm 
equipment, marine, trailer, truck and other 
industries. 

The massive moving job from three for- 
mer plant locations has been under way 
over a year and is now 97 percent com- 
plete. Each department was moved sepa- 
rately, reassembled, set up and put into 
immediate operation in the new location, 
beginning with Drafting and Design, Pat- 
ternmaking and Diemaking, Foundry, Ma- 


chining and Spinning, on to Finishing, As- 
sembly and Shipping. 

The firm, established 1909, has recently 
completed a reorganization, including new 
financing for volume productions and sales, 
with special efforts directed to Research 
and Product Modernization and Develop- 
ment. The S & M line of spotlights, re- 
flectors, foglights, mirrors and other items 
for automobiles, trucks and trailers is the 
only complete automotive line made in the 
West; and the Company’s line of flood- 
lights, reflectors and general purpose light- 
ing is the most extensive of its kind in 
the U.S. The lines are distributed exclu- 
sively by wholesalers and warehoused in 
principal cities. 


brated with the opening of a new factory at 
2369 East 5ist St., Los Angeles, California, by 
the S & M Lamp Co. The new plant is 
illuminated and floodlighted inside and out 
so that either individual department or the 
entire factory: may be operated in around- 
the-clock shifts when production warrants. The 
firm manufactures over 240 outdoor floodlight 
items and over 500 automotive lighting and 
safety equipment items. 
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Galaxy ... Mardi Gras... Astral... 


Three trendsetting designer collections for brighter, more beau- 
tiful lighting are introduced in an attractive four page catalog 
from Progress Manufacturing Company, Inc., Philadelphia 
34, Pa. 

The three collections represent the most interesting elements 
of lighting design today—the excitement of new forms, gaiety 
in style and the use of wonderful new materials. 

Galaxy Series silhouettes capture the sparkle of shimmering 
moonbeams—in a group styled to coordinate the home’s lighting 
personality with visual drama. Flexibility is the keynote—in a 
choice of pendant, two pull-downs, or close-to-ceiling style. Mardi 
Gras evokes the gay, carefree spirit of carnival time . . . has 
goldtone or coppertone accents to highlight favorite colors, blend 
perfectly with the combinations of traditional and modern fur- 
niture growing more popular. And fluorescent lighting becomes 
as beautiful as it is practical in the Astral Series. Progress de- 
signers use medium-impact styrene diffusers in luminous white 
to make fluorescent lighting more effective than ever. 

The three different collections are clearly illustrated along 
with dimensions and wattage in this striking catalog available 
upon request. 


New Developments in White Fluorescent Phosphors 


Recent new developments by Supro Lux Manufacturing Com- 
pany, Bronx, New York with White Fluorescent Phosphors 
have been made. Supro Lux reports their phosphors are brighter 
and are now stabilized to have very, very high lumen mainte- 
nance. All Supro Lux White Fluorescent Lamps as well as 
4 ft. Neon Sign Tubing and Cold Cathode Blanks are now 9% 
brighter and more stable, due to this new development. Not 
only are the 4 ft. sign tubes brighter but bends and double 
backs are much improved. 

For further information write or phone Mr. Harry Weiss, 
Supro Lux Manufacturing Company, 406-416 East 161th Street, 
Bronx 51, New York... . Telephone, CYprus 2-5628. 


Interstate Electronics Corporation Displays 
"Colortron” 


Interstate Electronics Corporation has displayed the new In- 
terstate-Kim Lighting Company “COLORTRON” for the first 
time in California, and the West, at a “Lau” party at the Royal 
Hawaiian Restaurant, Anaheim. Developed and perfected by 
Interstate, the “COLORTRON” automatically translates music, 
live or recorded, into colorful effects, by operating a “spectrum” 
of lamps through circuitry connected to the originating point 
of the sounds. Deep bass notes produce red light; middle-tones 
produce green, and high notes (such as flutes, violins) produce 
blue. The integration of the primary colors, “shaded” in strength 
and intensity, is extremely striking. The potential for the 
“COLORTRON?” is virtually unlimited, and includes places of 
entertainment, bars, restaurants, night clubs, outdoor civic dis- 
plays, fountains, etc. Details of price, wiring layouts, etc., can 
be obtained by contacting Interstate Electronic Corporation’s 
Marketing Department. 
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some of the , 


highlights of 1959 


that will make sales headlines 


J905 
Williamsburg 


Jay LIGHTING MFG. Co., Inc. 
get 25 Quincy Street, Brooklyn 38, N.Y. 


Distributors in principal cities 


Come to our Showrooms at 7 E. 
35th St., New York City, and see 
the matched series of these and 
other successful con- 
temporary or traditional interiors, 
Ask for flush ceiling and wall 
Jay's 1960 jieces to brilliant chandeliers . . . 


ee — or call or write L260 for details. 
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Firms and Products to be Exhibited 


in the 


10th Biennial Electrical Industry Show & Lighting Exposition 


March 23, 24, 25, 26, 1960 


Los Angeles Shrine Coliseum 
Partial List of Exhibitors at Press Time 


F. J. Airey Co. Inc. 

Allen-Bradley Co. 

Allied Industries 

Russell & Stoll 

Feedrail 

Pittsburgh Standard 

Tork 

Allied Masonry Anchors, Inc. 
Shure-set 

Fastite 

GAT 

American Pamcor Inc. 

The Arrow-Hart & Hegeman Electric Co. 
Auto Hot-Stick Rentals, Inc. 
Automatic Switch Co. 

Benjamin Electric Mfg. Co. 
Blackhawk Mfg. Co. 

Brook Motor Corp. 

The Bryant Electric Co. 

3uchanan Electrical Products Corp. 
Bulldog Electric Products of Los Angeles 
Burndy Corp. 

Burton Equipment Co. 

Circle F Mfg. Co. 

The Clark Controller Co. 

Columbia Electric & Mfg. Co. 

Earl S. Condon Co. 

Crouse-Hinds Co. 

Curtis-Allbrite Lighting, Inc. 

Day Brite Lighting, Inc. of California 
Dossert Manufacturing Corp. 

Duro Sales Co. 

Edwards Co., Inc. 

Electric Tube Products 
Encyclopaedia Britannica, Inc. 
Fenwal, Inc. 

Fletcher Electrical Specialty Co. 

G. & W. Electric Specialties 

R. E. Cunningham & Son 

General Radio Co. 

Globe Illumination Co. 

Golsan Co. 

Great Books of the Western World 
Greenlee Tool Co. 

Hilti Rapid Fastening Systems, Inc. 
Hoffman Engineering Corp. 

Harvey Hubbell, Inc. 


Janette Electric Mfg. Co. 

Joy Manufacturing Co. 

Larsen-Hogue Electric Co. 

Leviton Manufacturing Co. 

American Insulated Wire Corp. 

Lighting Dynainics, Inc. 

Ekco Products Co. 

Litecraft Manufacturing-Pacific Corp. 

Maddox Sales Co, 

Ideal Industries, Inc. 

Ilsco Corp. 

Revere Electric Mfg. Co. 

Milwaukee Electric Tool Corp. 

Minnesota Mining & Mfg. Co. 

Mullenbach Div., Electric Machinery Mfg. 
Co. 

Murray Manufacturing Corp. 

The Oster Mfg. Co. 

Payne & Sloan Inc. 

J. G. Pomeroy Co. 

Pass & Seymour, Inc. 

Jefferson Electric Co., Wheeler-Fullerton 
Div. 

McGill Manufacturing Co. 

Mephisto Tool Co. 

Price & Rutzebeck 

The Pyle-National Co. 

Steber Mfg. Co. 

Republic Steel Corp., Steel & Tubes Div. 

The Ridge Tool Co. 

Rome Cable Div. of Alcoa 

Rutkin Electrical Sales Co. 

Shalda Mfg. Co., Inc. 

Smoot-Holman Co. 

Stonco Electric Products Co. 

Sunbeam Lighting Co. 

The Superior Electric Co. 

Sylvania Electric Products, Inc. 

The Thomas & Betts Co. 

Thomas Flexible Coupling Co. 

The Toledo Pipe Threading Machine Co. 

Ultra-Violet Products, Inc. 

U. S. Electrical Motors Inc. 

Universal Wire & Cable Co. 

Collyer Insulated Wire Co. 

Ward Leonard Electric Co. 

Western Insulated Wire Co. 


Westinghouse Electric Corp. 

Westline Products Div. of Western Litho- 
graph Co. 

Zenith Electric Co. 

Zinsco Electrical Products 

Equipment Service Co. 

Cutler-Hammer 

Paragon Electric 

Department, of Water & Power 

Western Lighting Corp. 

Hayjax Co. 

Clifton Conduit 

W. C. King Co. 

California Conduit 

Appleton Electric 

Kenneth Anderson Co. 

Agencies Co. 

Hatfield Wire Co. 

O. Z. Electric Co. 

Square D Co. 

Hill Transformer 

Ideal Simplet Fittings, Inc. 

Daniel Woodhead Co. 

Steel Duct Co. 

Plastic Wire & Cable Corp. 

Penn Union Electric Corp. 

Killark Electric Mfg. Co. 

Sangamo Electric Mfg. 

Pipe Coupling Mfg. Co. 

General Electric Co. 
Apparatus Service Shop 
Lamp Sales & Service Div. 
Construction Materials Div. 
Circuit Protective Devices Div. 

Wiremold Co. 

Minerallac Electric Co. 

Lew Electric Fittings Co. 

J. A. Weaver Co. 

Ceilheat Inc. 

Kaiser Aluminum & Chemical Sales Inc. 
(Insulated Electrical Wire Prod. Div.) 

Lapp Insulator Co. 

Preformed Line Products Co. 

Lotran Inc. 

Calhoun & Poxon Co. 

Furnas Electric Co. 


Live Better Electrically Drops TV 
Schedule for National Magazines 


In a major shift in consumer media, the Live Better Elec- 
trically Program has dropped its proposed daytime network 
TV and local spot TV schedule for 1960 in favor of increased 
national magazine concentration. This change in advertising 
schedule, involving close to $% million, was announced by 
George Ousler, Chairman of EEI’s LBE Policy Committee and 
Vice President, Duquesne Light Co., Pittsburgh, Pa. Edison 
Electric Institute is the trade association of investor-owned elec- 
tric utilities across the country. 

“Television is an excellent medium, with powerful value,” 
Ousler noted, “but for the EEI Live Better Electrically Pro- 
gram, it is better to do a good job in one medium (magazines) 
than just a fair job in two media (magazines and TV).” 

“The budget for the broad and important LBE message does 
not permit effective use of two major national media during 
1960. To employ TV and magazine media under these circum- 
stances would be to dilute the schedules in both to a point of 
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questionable value,” Ousler added. 

The reallocated TV funds will go into Life Magazine to give 
added strength to the mass circulation consumer magazines. In- 
sertions in Life will add five spreads to the six single pages 
originally scheduled. All are 4-color ads. 

Better Homes & Gardens and Saturday Evening Post and 
LIGHTING, are also included in the line-up of major magazines 
to feature Live Better Electrically ads. BH&G will carry 9 
individual insertions for a total of 10 pages. Saturday Evening 
Post will carry 7 single-page insertions, plus the Christmas Give 
Better Electrically advertacular featured during the past two 
years, 

The purpose of EEI’s Liver Better Electrically advertising 
program is set to a backdrop for local selling efforts on the Live 
Better Electrically theme. Lighting, Full Housepower, electric 
ranges, electric water heaters, electric dryers, electric house 
heating and cooling, and Medallion Homes are to be featured 
during the year to support the industry-wide effort. It is de- 
signed to serve as a rallying point for successful selling action 
by utilities and trade allies in their communities. 
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Many Booths at Winter a Show 
Enjoy Special Exhibition Lighting 


There is a growing recognition by antiques dealers and ex- 
hibitors that furniture, paintings, china and glass, jewelry and 
bibelots, all must be seen in their true colors and textures—and 
dramatically highlighted—for maximum impact on the viewing 
and buying public. 

This is the conclusion reached by the firm of Lighting Serv- 
ices, Inc., New York City, which for the third year has been 
retained by an increasing number of exhibitors at the 6th Winter 
Antiques Show, recently held at the 7th Regiment Armory, 
New York City, for the benefit of East Side House. 

Among the featured booths for which they have designed and 
installed special exhibition lighting were The Antique Por- 
celaine Co., Inc.; the A.I.D. booth designed this year by Ellen 
Lehman McCluskey; C. J. Brazelton; Ralph M. Chait Gal- 
leries; Josephine Howell, Inc.; and the Kennedy Galleries, Inc. 

Also C. T. Loo, specialists in Chinese art; John L. McHugh; 
Needham’s Antiques; Charles C. Patterson; Phillips Galleries, 
Ltd.; Stair & Co.; and A La Vieille Russie. 

In addition, Lighting Services has designed special lighting 
for the main lobby displays depicting the activities and program 
of East Side House. 


Contest Winners Awarded Replicas of Edison Bulb 


Authentic replicas of the first commercially practical incan- 
descent light bulb, developed by Thomas A. Edison more than 
80 years ago, are being awarded to 500 winners of a national 
“Facts of Light” contest conducted by General Electric’s Large 
Lamp Department. 

Winners of the replicas, which are operable in household cir- 
cuits, were selected from among several thousand entries in the 
contest. They answered all 10 questions correctly, or got nine 
right and made a close answer to a tie-breaking question calling 
for the number of miles of wire in a 50,000-watt bulb. The 
correct figure was 1196 miles. 

Quite inefficient by today’s standards, the Edison bulb was 
rated at 110 watts and produced only 1.4 lumens, or units of 
light, per watt consumed. Edison and his associates deliberately 
increased the voltage and burned it out after 40 hours. 

General Electric stated its newest 100-watt household bulb 
produces 17 lumens per watt, representing an improvement of 
1200 per cent. It’s rated life is 750 hours. 


School Heating Report Revised by EE] Committee 


An up-to-date report on electrically heated schools in the U. S. 
has been prepared by the Electric Space Heating and Air Con- 
ditioning Committee of the Edison Electric Institute. 

Titled “Modern Schools Are Heated Electrically,” the 20-page 
illustrated booklet printed in two colors and plastic-comb bound 
is the second such report published by EEI on this subject. Pref- 
aced by a section outlining the advantages of electric heat in 
schools, the report lists 212 schools in 29 states which have in- 
stalled electric heating facilities. Reports on three Canadian 
schools are included in the booklet. Data include the number of 
classrooms and other rooms, connected heating load, type of 
heating equipment, degree days and date of installation. 

Material was compiled from information provided by EEI 
member companies, 22 manufacturers of electric heating equip- 
ment and various educational agencies. 

The report, EEI Publication Number 59-214, is available from 
the Sales Division, Edison Electric Institute, 750 Third Avenue, 
New York 17, N. Y., at $1.00 per single copy for members of 
EEI and $1.25 to non-members. Lower prices are available in 
quantity orders. 


Electronic Industry Newsletter Announced 


Information about electronic industry advertising, sales, ad- 
ministration, supervision, directory listings, books, pamphlets, 
opportunities, methods, publicity, marketing, ideas, etc. are now 
available in a newsletter. 

Written primarily to convey management information, the 
newsletter does not contain advertising, feature articles, or new 
product news. Subscription rate for this monthly newsletter is 
$12.50 per year. A free sample copy is available upon request 
from Electronic Information Service, 8526-1lth Avenue South, 
Minneapolis 20, Minnesota. 
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LIGHTING FIXTURES AND LAMPS for every decor 


and every period . . . each an authentic reproduction from our 
original moulds that cannot be duplicated. Shown above: a custom 
fixture recently created for a luxury Miami Beach hotel ... a 
striking example of beauty in lighting that only Ruby can offer. 
Visit our showrooms, or write for catalog to get dozens of great 
lighting ideas. 


COMPANY 


129 W. 27th St. | N.Y.C. | CH 2-5112 


Permanent Showrooms: Gelbard & Kaplan, Space 1208, Mdse. Mart, Chicago / 
Lloyd Levy, Western Mdse. Mart, San Francisco / Rubye Tedder & Sons, Room 
2141, Trade Mart Bidg., 2100 Stemmons Freeway, Dallas 
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New Rules Announced for EE! Sales 
Promotion Awards 


Edison Electric Institute, through its Awards Committee, has 
announced entry rules for the annual EEI Sales Promotion 
Awards contests. The Awards are offered in recognition of 
outstanding sales promotion programs during the past year. 

There are three Awards for each of the four markets—Resi- 
dential, Farm, Commercial and Industrial. In each of these cate- 
gories there are three classes based on number of meters served. 
These and other entry terms and conditions are set forth in four 
folders—one for each market—already mailed out to EEI mem- 
ber companies. This year, entry rules have been simplified and 
condensed for easy study and application. 

One outstanding change in the rules governing the competition 
for the 1959 Awards allows 1959 entries to be based on individ- 
ual phases of a company’s over-all sales program in any of the 
four markets. In previous years, it was required that an entry 
cover an over-all promotion. 

Further information on the 1959 Sales Promotion Awards 
may be obtained from Edison Electric Institute, 750 Third Ave- 
nue, New York 17, New York. 


New Method Developed of Producing 
Negative lons 


The development of a new system of producing negative ions 
more efficiently and less expensively than by previous methods 
was revealed today by Carl L. Olson, general manager of the 
General Electric Company’s lamp research center here at Nela 
Park. 

Olson said the new system operates by exposing aluminum 
foil to the ultraviolet radiation emitted by germicidal lamps. 

The method was developed by Dr. David G. Fleming, scientist 
in G.E.’s radiant effects laboratory at Nela Park, and Dr. S. 
K. Guth, laboratory manager. 

According to Dr. Fleming, “This is the first practical way 
yet devised to produce negative ions by using standard, low-cost 
germicidal lamps. 

Heretofore it had been believed generally that only very 
short wavelengths of ultraviolet energy (1849 millimicrons) 
could be effective in producing negative ions. This is the same 
wavelength that produces odor-combating ozone. Most lamps 
produce only small amounts of energy at this wavelength, and 
a highly specialized glass must be used to permit even these 
small amounts to be used effectively. 

By contrast, the new system uses ultraviolet radiation of 
a longer wavelength (2537 millimicrons). This longer wave- 
length is available in copious quantities, making the new sys- 
tem many times more efficient than the old in producing nega- 
tive ions. 

The germicidal lamps which emits energy of the longer 
wavelength does not produce ozone. Its radiation, in addition to 
producing negative ions when it strikes aluminum foil, also 
kills airborne bacteria and mold spores. 

When it strikes the aluminum foil, ultraviolet energy from 
the germicidal lamps knocks electrons loose. The electrons com- 
bine with molecules in the air and become negative ions. 

Dr. Fleming’s experimental equipment uses a fan to send a 
stream of air through a chamber containing the lamps and foil, 
and sends the negative ions into the room. A recording device 
shows the presence of many times the normal amount of nega- 
tive ions as soon as the equipment has been placed in operation. 


Sanpan Translucent Building Panels 
1960 Catalog 


Panel Structures, Incorporated takes great pride in announcing 
its new 1960 catalog featuring the SANPAN Translucent Build- 
ing Panel. The complete line of SANPAN Translucent Panels, 
Translucent Window Walls, and Translucent Curtain Wall Sys- 
tem, are described in detail with full size and scale drawings of 
all panel types and accessory framing sections. In addition, 
several major installations of SANPAN featuring colored and 
multi-colored panels, are illustrated. 

Copy for catalog is free to architects, designers and contractors 
upon request. Write to Panel Structures, Incorporated, 45 Green- 
wood Avenue, East Orange, New Jersey. 
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)LIER IMPROVES 
...the beauty of 
your home 


origmmal touch of beauty cae 
sheet praecting your immity with adequate | hot 
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boo tor care show Quality ...the Quality of Artelier! Look ww Artolier 
for of your —and many —- lighting 
Prod, 
ARTOLIER CORPORATI 
The World's Lorgeet Manatasterce of Qrsting 
the 


Artolier Launches 1960 Consumer Advertising 
Campaign 
Artolier, the foremost manufacturer of quality lanterns, has 
launched its largest consumer advertising campaign in its history 
for 1960. The campaign is based upon helping its dealers to a 


more profitable year than ever before . 


Full page bleed ads will appear in Better Homes and Gardens 
and House & Gardens Annuals in January and March respec- 
tively, followed up by monthly ads in House & Gardens. This 
new campaign shows home-owners how Artolier improves the 
beauty of their home as well as the safety of their family. 

Merchandising kits (counter cards, window banners, and win- 
dow decals) will be sent to each distributor. 

Artolier is out to make 1960 a more profitable year for one 
and all. 


Promote Your Product 
Promote Your Industry 
Advertise in LIGHTING 


Motor Control Catalog 


The Furnas Electric Company, Batavia, Illinois, recently pub- 
lished a new colorful seventy-two page motor control catalog 
5900 that provides a condensed but thorough listing of general 
products, some of which are new within the last year. Special 
“Quick Selector” charts for magnetic and manual starters give 
horsepower, motor speed, heater size, heater ampere ratings, en- 
closure choices, along with style numbers and list prices in 
one easy-to-read table. The new catalog contains descriptive copy, 
design data, stocking information and complete ordering instruc- 
tions for manual starters, magnetic controls, drum controllers, 
pressure switches, various pilot devices and other motor control 
products and accessories. 

Catalog 5900 has illustrated color, plus black and white pages 
devoted to features of design and product highlights. Some of 
the new products include: Manual Starters; new Design Size 
0-134 non-reversing and reversing starters; “Little Giant” con- 
trols; new Size 5 and 6 magnetic starters and contactors; and 
extensive field modification kits for magnetic controls. 

Copies of Catalog 5900 can be obtained by writing the Furnas 
Electric Company, 1163 McKee Street, Batavia, Illinois. 
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LIGHT-ABILITY 


PLUS 


SALE-ABILITY 


| Get BOTH In Th 


Precision Engineered 


WRITE FOR 
CATALOG 
ILLUSTRATING 
THE COMPLETE 
ACME LINE 


WITH DUALITE BLENDED LIGHTING, | 
TRU-BALANCE, FEATHER-TOUCH. 
CONTROL, E-Z SWING MAGIC ARM 
AND SCORES OF OTHER FEATURES 


FUNCTIONAL 
FLUORESCENT 
AND 
INCANDESCENT 
LIGHTING 
FOR 
HOME AND 
OFFICE 


LITE PRODUCTS CO. 
Congers, New York 
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Here, There & Everywhere 
About People, Places & Things 


by Charles Michalson 


Arthur Lebesfeld— Capital Lighting, 
East Orange, N. J. left on January 14th. 
for four weeks trip to Orient. 


Reports say that New York Lamp Show 
in January was a big success. 


As usual we were regular visitor to 
Leviton & Circle F., both of whom had 
hospitality suites for lamp show guests. 


Jerry Berk, Dallas Texas, now working Texas and Oklahoma 
territory for Philite-Radiant. 


Dexter Renshaw, son of Ed of Ken’s Wholesale Lighting of 


Miami, Florida, was married on January 22nd. Happy landing 
Dexter. 


A gal doesn’t really need to be pretty to have a nice frame. 

Nat Gold-Flatbush Electric Supply Co., Brooklyn, left for 
Florida vacation this month. 

Sid Isaacs, Leviton Mfg. Co., Brooklyn, on job after 9 weeks 
in Hospital. Glad to report Sid is fully recovered. 


Joe Feldman, Los Angeles, left Chicago Lamp Show suddenly 
for home. A baby girl, so now Joe has a boy and girl. 
Congratulations. 


A little bird told me that Murry Strauber, Leviton Mfg. Co., 
is going to have a baby. 
Simon Grinberg, better known as Jim, Studio Lighting, Miami, 


Florida, passed away recently, Jim was from Pittsburgh originally 
and was a veteran lighting man. 


Had breakfast with Freda and Al Acker, Cynwyd, Pa., during 
week of Lamp Show. 
Ed & John Donovan, Service Electric Mfg. Co. of Waltham, 


Mass., spent weekend in New York recently. Were accompanied 
by their wives. 


Richard Spath and Norman Osach, have moved their offices 
to 175 Fifth Avenue, N. Y. Represent Circle F of Trenton. 
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John Fay “Jack” veteran Boston Manufacturers rep. passed 
away on November 20th after a long illness. He is survived by 
his wife Eve and a son and daughter, George and Jacqualine Fay. 


Mr. & Mrs. Sid Medoff, Metropolitan Lighting, New York, 
spent Xmas and New Year Holidays in Puerto Rico and 
Virgin Islands. They were accompanied by their two children. 


Sid Solomor, New York rep. and also my chauffeur on many 
occasions, took a holiday trip to Chicago, St. Louis and Florida. 


A very successful team, Jerry Raskin and Don Golden, 
Lighting Associates of New York, not only in business but in 
other lines. Jerry is some golfer and Don we hear is a 
champion “ski-er”. 


Rich old tycoons who try to seek ways to a young woman’s 
heart often find its a fur piece. 


Mr. and Mrs. Harry Cohen, Standard Lighting, Jamaica, L. I., 
left on January 24th for a four week trip to Miami but Mrs. 
Cohen most likely will stay for two months. 


Mr. and Mrs. Harry Kaufman, New York manager for Royal 
Electric of Providence left on January 27th for Puerto Rico 
and Florida vacation. 


Bob Richardson, Philadelphia rep. Art Metal of Cleveland, 
passed away on January 13th. Bob was an old friend of mine. 


We attended dinner of Electric Institute of Boston on January 
28th. Attendance about 600. Good time had by all. Was the guest 
of Sylvania, and was entertained by C. J. Kellher, Fixtures and 
Walter Howard, Lamps. Needless to say Grant Burn, their 
Boston rep was also in the party. 


Boston will have an all Industry Luncheon Febuary 11th at 
Sheraton Plaza Hotel. This is during week known as National 
Electrical Week. 


East Coast Lighting & Electrical Supply, Staten Island, N. Y. 
formally opened their new Showroom on January 29th with a 
cocktail party. Very large crowd in attendance and new show- 
room is a credit to the industry. Continued success boys. 


We like the one about the fella who stole the comic book off 
the news stand. He was arrested for carrying a joke too far. 


Feldman Co., Los Angeles, now occupying new addition to 
their plant, known as plant #2 with 42,000 square feet. 


Piolite Plastics Corp., Salem, Mass. Sam White, wish to 
advise that they now have ready their new 6 page catalog for 
distribution and will be pleased to send same to all requesting a 
copy. 


Read Lighting and learn all the news. 
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Gut The Gal 
“YOURE ALWAYS OUT FRONT 
WITH GERINGER FIXTURES!” 


"No. 7370 on top is our 2 light, all-purpose wall unit that 
mounts horizontal or vertical on walls—or on ceilings too. 
White glass with Golden Jewel design—it retails about 15.50. 
On bottom is No. 7376—our polished brass all-purpose | 

wall unit in golden jewel glass. Retails about $15.00. 

You're covered well with Geringer's complete 

wall bracket and ceili.ig fixture line.” 


THE LINE DESIGNED WITH YOU IN MIND 


GERINGER & SONS MFG. CORP. 
Factory & Offices: Peekskill, New York 


ASK YOUR GERINGER REPRESENTATIVE 


FOR YOUR SET OF GERINGER GALS 
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SALES 
@ Cost Less! REPRESENTATIVES 
WM. A. HAWKINS, INC. 
2140 Scranton Rd. 
Cleveland 13, Ohio 


e Unaffected by Heat 
or Moisture! 
SPRING SALESCO. 


325N. Franklin St. 
Philadelphia6, Pa. 


e No Springs to Come 
Loose! 
WEINGART & LUSTIG 


1567 East 25th St. 
Los Angeles 11, Calif. 


Immediate Delivery! 


Durable Ceramic Wire Connectors 
a size and type for every use 


@ CENTRAL PORCELAIN COMPANY 


~503-RAILROAD STREET - COLUMBIANA, OHIO 


226 Ruggles St. 
Boston, 20, Mass, 


SPIES-HANCOCK & ASSC. 
5523 Dyer St. 
Dallas, 6, Texas 


J. P. SUTTON & SON, INC. 
3919 Wesley Terrace 
Schiller Park, Ill. 


E.L. LeMOUNTAIN&CO. 
4095 Melrose Ave, 
Montreal 28, Que., Canada 


now... 
the perfect 
combination for 
Low Cost 
Pre-Insulated 
Splicing 


O9000000000000 


Booth 402 


National Electrical 
Industries Show 


New York—March 6-9 


Buchanan “WIDE-RANGE” 

Pre-inselated Splice Caps 

Just 1 size for 2 #18, 2 or 3 
#16, 2 #14, 1 #12 with 1 #14 
—or equivalent combinations. 
Tough see-thru Nylon. High in- 
sulating value. Easy inspection. 


Buchanan 
Ratchet-Centrolled 
tri-SURE-teols 

Just 1 size—Hand or Pneu- 
matic. Fast acting—no adjust- 
ments—no wire twisting—load 
either side — splice caps self- 
positioning. 

Exclusive three-indent rolling 
action crimp provides peak per- 
formance — no puncturing of 
insulation. 

600 V. max. bidg. wire; 

1000 V. max. in fixtures 

—to 105° C. Also UL 

approved for 1000 V. @ 
max. in electric signs 


UL & CSA approved— 


Write for 
descriptive bulletin L-2 


BUCHANAN 


ICAL PRODUCTS CORP! 


HILLSIDE. NEW JERSEY 


Versatile New Automatic 
Electronic Switch Available— 
Controls Lighting Loads up to 

1000 Watts 


Recently introduced by Solar Sonic De- 
vices, Inc. of Hicksville, L. I., N. Y. is a 
new automatic electronic switch for the 
control of lighting loads up to 1000 watts. 
Designed for the automatic control of 
lawn Post Lamps, Porch and Door Lamps, 
Store and Home Window Lights, Vending 
Machine Lights, Indoor and Outdoor Signs, 
Store and Garden Displays, etc., the handy 
“Solatrol” SP-102 is easy to use. It may 
be permanently or temporarily mounted at 
any location. The “Solatrol” may be tacked 


or set on a window sill or fastened to a--~- 


wall or window frame where daylight can 
strike the unit’s electric eye. After plug- 
ging the “Solatrol” into any 115 V., A.C. 
‘outlet (or standard extension cord, if 
needed), the lamp to be controlled is then 
plugged into the plug-end receptacle pro- 
vided. Featuring a precision-made, her- 
metically sealed 1000-watt capacity photo- 
electric control device, the “Solatrol” SP- 
102 comes complete with eight foot Ap- 
proved 3-wire Cord and Plug. 

For further information and prices write 
Solar Sonic Devices, Inc., division of Per- 
Mfg. Corp., Hicksville, L. I., 


New Weatherproof Garden Light 


For Outdoor and Indoor Use. Complete 
with Base Plate for Wall or Base Mount- 
ing and includes Ground Spike. 

Holder is adjustable to any angle and is 
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ideal for Garden Lighting — Barbeque — 
Patio and for YEAR ’ROUND Decorative 
Lighting. 

Also available in Display Type Box with 
and without PAR 38 clear and colored 
Reflector Lamps. 

Listed by Underwriters Laboratories Inc. 
Complete information from Gem Electric 
Mfg. Co., Inc., 233-237 37 Street, Brook- 
lyn 32, N. Y. 


Markstone's New "E-Z-Clip" 
Mounting Speeds Recessed Box 
Installation 


An exclusive new “E-Z-Clip” mounting 
device, that permits installation of recessed 
boxes without framing-in, in seconds with- 
out the use of screws, tools, or drilling, 
has been introduced by Markstone Mfg. 
Co., Chicago manufacturer of residential 
and commercial lighting fixtures. 

The Markstone “E-Z-Clip” is a specially 


designed spring clip that holds the recessed 
box housing firmly in place by strong 
spring pressure against the upper side of 
the ceiling. This permits use in ceilings 
of any thickness or type: plaster, drywall, 
or plywood. Installation is extremely fast 
and easy: the housing is inserted into ceil- 
ing opening, the “E-Z-Clip” is compressed 
with finger pressure, slipped in a slot in 
the housing, turned, and released. Four 
clips are used per housing, each one auto- 
matically self-adjusting to the ceiling thick- 
ness for secure, flush mounting. 

Markstone’s “E-Z-Clips” eliminate the 
need for framing-in and can be used in 
any type of ceiling for either new or old 
work. Unlike other mounting methods 
which depend on holding by friction, the 
“E-Z-Clip” method provides solid seating 
on the ceiling surface, and will not loosen 
or sag due to vibration. 

This new labor-saving mounting tech- 
nique is now offered on all Markstone re- 
cessed box installations, both unwired and 
pre-wired. For detailed descriptive liter- 
ature on “E-Z-Clip” mounting and the 
various boxes incorporating this method, 
write to Markstone Mfg. Co. 1531 N. 
Kingsbury Street, Chicago 22, Illinois. 


Associated Testing Laboratories, 
Inc. Appoints 


Associated Testing Laboratories, Inc., 
manufacturer of environmental test equip- 
ment and environmental testing center for 
missile and aircraft components and sys- 
tems, has appointed ARCO Engineering 
Co. of Washington, D. C. as its representa- 
tive to the U. S. Government. 
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Bigger Home for Growing Young Corporation 


Associated Testing Laboratories, Inc.—environmental testing 
laboratory and manufacturer of environmental test equipment— 
will move into a new plant in Wayne, New Jersey, early this 
year, it was simultaneously announced today by William Ton- 
kowich, President, and Mayor Robert A. Roe. 

The new 30,000 square foot building, estimated to cost ap- 
proximately $500,000 will be twice the size of the company’s 
present facilities in Caldwell. It will be situated on a five acre 
plot on Route 46 near the intersection of Route 23. This one- 
story, air-conditioned structure is being designed by industrial 
architects, Holley & Johnson, especially for Associated’s testing 
and manufacturing operations. The extra acreage will provide 
about 40,000 additional square feet for future plant expansion. 

Weny Bros. & Storms Co., builders of many modern indus- 
trial plants in that vicinity—including the Kearfoot Company’s 
plant in West Paterson, the Charles Pfizer Company and Ameri- 
can Machine & Foundry Company plant in Clifton—will con- 
struct the new building and lease it to Associated on a long-term 
arrangement. Joseph Weny, President of the construction firm, 
said he expects completion of the building in March, 1960. 


New Electrical Wire and Cable Plant at Linden, 
New Jersey 


One of the largest and most modern plants in the country 
devoted exclusively to the production of all types of natural 
and synthetic rubber insulated wire and cable for the electrical 
industries is scheduled for completion early in 1960, at Linden, 
New Jersey. The plant is being built for Hatfield Wire & Cable 
Division of Continental Copper & Steel Industries, Inc., 120 
Broadway, New York, N. Y. Frank Grad & Sons of Newark, 
N. J., architects and engineers designed the new structure. 

The new plant will add 240,000 square feet to Hatfield’s pres- 
ent facilities at Hillside and Union, New Jersey. Production 
of rubber insulated wire products will begin early next spring, 
with full production expected by year-end. New product lines 
will include higher voltage cables for utilities and larger multi- 
conductor cables. The Hillside plant then will concentrate ex- 
clusively on the manufacture of plastic insulated types of wire 
and cable products and will develop new plastic insulated lines. 

Louis W. Grotta, general manager of Hatfield Wire & Cable 
and senior vice-president of CCS stated that he anticipated de- 
velopment of many new products would be accelerated by the 
improved production, laboratory, testing, and quality control 
equipment being installed. 

The warehouse facilities available in the new plant will be 
tripled over the present. The greater stock carried will enable 
Hatfield to give faster service directly to customers and also 
will provide faster warehouse replacement to the 22 regional 
‘warehouses maintained by’ Hatfield for national distribution. 

Completion of its Linden plant will make the company one of 
the best equipped producers of insulated wire and cable used in 
the building trades, light and heavy industry, by federal and 
local governmental agencies and utilities. 

Hatfield Wire & Cable is the largest of five divisions of Con- 
tinental Copper & Steel Industries, Inc., an important producer 
of diversified metal products. Other divisions of the corporation 
are: Braeburn Alloy Steel, Braeburn, Pa.; Hanover Wire Cloth, 
Hanover, Pa.; Niagara Falls Smelting & Refining, Buffalo, 
N. Y.; and Welin Davit & Boat, Perth Amboy, N. J. 


Globe Illumination Brochure 


A 32-page brochure on its new “Shallotroffer” lighting fixture 
series featuring a plug-in unitized electrical assembly, has been 
released by Globe Illumination Company. 

Construction and installation features of the new recessed 
fixture, as well as details of methods for mounting into various 
ceiling systems, are fully illustrated by photographs and drawings. 

A page is devoted to each of the eleven different bottom dif- 
fusing elements available in the series. Technical information 
pertaining to each includes: brightness values chart, “Luminarea 
Estimater,” and lighting curve. 

Coefficients charts and complete ordering information are also 
presented. 

Identified as “Brochure B-2,” the new literature is available 
by writing to: Globe Illumination Company, 2121 South Main 
Street, Los Angeles 7, California. 
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GET YOUR TICKETS 


(Pronounced LEM-ZUH) 


(9th ANNUAL 
BANQUET & ENTERTAINMENT 


TICKETS 
$10.00 per man 


& 


| 


Coming MARCH 24th 


at the COMMODORE HOTEL 
Grand Ballroom New York City 


Meet your friends in the 
West Room at 6 P.M. for a 
Pre-dinner Cocktail 
Dinner will be served at 7 P.M. 


Cut along dotted line and mail to: 


SSS SSS SSS SSS SSS 


LIGHTING, LAMP & ELECTRICAL 
MFRS. SALESMEN'S ASSN., INC. 


PRINCE GEORGE HOTEL 
14 East 28th Street, New York 16, N. Y. 


Please Send Me Tickets 
At $10.00 Each 


PLEASE ENCLOSE CHECK 


ZOME .... STATE ..... 
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CONTINUOUSLY FLASHING UP-TO-THE-SECOND WORLD NEWS 
HEADLINES, this is how the brilliantly colorful spectacular display— 
almost a quarter of an acre in size—looks during the day (left photo) 
and at night when it is completed at the southeast corner of Chicago's 
Loop in mid-January, 1960. Featuring a new electronic device which 
will instantly transmit news bulletins from the National Broadcasting 
Company's Merchandise Mart newsroom to the electric motograph at 
the base of the display, the spectacular's world and national news 
reports can be read by pedestrians and motorists who daily travel on 
Michigan avenue. The display is co-sponsored by the Pepsi-Cola 
General Bottiers, Inc., Chicago, and WNBQ and WMAQ, NBC tele- 
vision and radio outlets in Chicago. Douglas Leigh, Inc., creator of 
many of the spectaculars in New York City, designed the display in 
cooperation with Federal Sign and Signal Corporation, of Chicago, 
which engineered and constructed the sign. The photo at right illus- 
trates part of the colorful 20-second sequence scheduled for the 
spectacular at night. Three sparkling stars, each 45-feet in diameter 
and composed of 205 lamps, flash at one-second intervals. At the top 
of the sign is a ‘giant 41 by 45 foot red, white and blue replica 
of the Pepsi-Cola cap. Completing the night sequence is the message, 
“Have a Pepsi’, which features a towering 51-foot letter “P", and 
a gay, five-color treatment of the Pepsi-Cola slogan, "Be Sociable”. 


A giant electrical spectacular display—nearly a quarter of an 
acre in size—which will flash continuous, up-to-the-second news 
bulletins to pedestrians and motorists who daily travel on Michi- 
gan avenue, is being constructed at the southeast edge of Chi- 
cago’s Loop. 

Located atop an 1l-story building at Michigan avenue and 
12th street, the brilliantly colorful display which towers 104 feet 
high by 116 feet wide will report world and national headlines 
in nine-foot-high letters formed from a giant bank of 4,000 
synchronized electric lamps stretching one-third the length of 
a football gridiron across the base of the sign. 

It will be co-sponsored by the Pepsi-Cola General Bottlers, 
Inc., Chicago, and WNBQ and WMAQ, the National Broad- 
casting Company’s television and radio stations in Chicago. The 
electric motograph messages will be transmitted instantaneously 
from the NBC newsroom in the Merchandise Mart by a new 
electronic device, the first of its kind to be installed in the 
Chicago area. 

To send a message, the news bulletin is first punched out on 
a perforated tape by a machine resembling a typewriter. The 
perforated tape is then run through equipment which relays the 
message instantly over a direct telephone line to a sensitive 
electronic controlling device, installed at the sign, which auto- 
matically activates the lamps on the display to illuminate in 
the proper sequence. 

Prior to the development of this equipment, electric moto- 
graph messages were prepared by a manual method, similar to 
typesetting which required several hours of hand work to com- 
plete a 10-minute message. 

The new method of transmission will make it possible to 
transmit election results, scores of sports events, and important 
world-wide news bulletins as quickly as they are received in 
the NBC newsroom. 


Douglas Leigh, Inc., New York, creator of many of the elec- 
trical spectaculars for New York’s “Great White Way” on 
Broadway, designed the display in cooperation with Federal Sign 
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Giant apsi-Cola Spectacular 


Edge of Chicago 


and Signal Corporation, the nation’s largest producer of electrical 
outdoor signs. Federal is constructing the sign in its Blue Island, 
Ill., plant, will erect it on its outdoor advertising structure at 
12th and Michigan avenue, Chicago, and be responsible for its 
operation and maintenance. 

A brilliant 20-second sequence of hundreds of scintillating 
electric lamps and ribbons of Zeon tubing has been created for 
continuous operation of the spectacular during its nighttime 
showing. 

Included in the sequence will be three 45-foot diameter bril- 
liant exploding stars, each composed of 205 lamps, sparkling at 
one-second intervals. Then a giant, 1,815-square-foot replica of 
the red, white and blue Pepsi-Cola cap bursts into view atop 
the spectacular. Following this, the message, “Have a Pepsi,” 
with the mammoth “Pepsi” headlined by a 51-foot-high “P,” is 
spelled out by two to six rows of red Zeon tubing and 304 
electric lamps. Then follows a gay five-color treatment of the 
Pepsi-Cola slogan “Be Sociable” in yellow, green, amber gold, 
blue and rose. The message, “Have a Pepsi,” then is repeated. 

By day, the word “Pepsi” and the Pepsi-Cola cap will be illu- 
minated continuously by lamps. In addition, the huge letters of 
the spectacular, constructed of specially designed red porcelain 
enameled steel, are visible during the daylight hours from a 
distance of 114 miles up Michigan avenue. 


1960 MARKET DATES 


—Trade Mart Gift Show 
Dallas Trade Mart 


—Market Days 
Dallas Trade Mart and 
Dallas Homefurnishings Mart 


February 20-26 


February 25-26 


April 14-15 —Market Days 

Dallas Trade Mart and 

Dallas Homefurnishings Mart 
July 2-8 —Trade Mart Gift Show 

Dallas Trade Mart 
July 18-22 —Summer Homefurnishings Market 


Dallas Trade Mart and 
Dallas Homefurnishings Mart 


August (dates to be —Dallas Housewares Show 


announced) Dallas Trade Mart 
September 3-9 —Trade Mart Gift Show 
Dallas Trade Mart 
September 8-9 —Market Days 
Dallas Trade Mart and 
Dallas Homefurnishings Mart 
October 13-14 —Market Days 


Dallas Trade Mart and 
Datlas Homefurnishings Mart 


—Market Days 
Dallas Trade Mart and 


November 10-11 


Dallas Homefurnishings Mart 
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"Minute-Mount" 


To satisfy the growing demand for a 
budget-priced recessed fixture line that 
combines efficiency and _ attractiveness, 
Minute Mount has designed a new series 
with luxury lenses and diffusers. Minute 
Mount is a division of the Progress Manu- 
facturing Company, Inc., Philadelphia 34, 
Pa. 


The new Minute Mount series offers a 
selection of lovely Fresnel lens, Drop Opal 
or beautifully designed satin frosted Bent 
Glass, or standard flat glass diffuser in 
easy to install recess fixtures. 

Many features of higher-priced recess 
boxes are incorporated in the line—and 
never have comparable fixtures been of- 
fered at such low prices. A reflector with 
exclusive reflective coating produces maxi- 
mum light output with minimum glare. 
Air vents on all sides of the recessed box 
provide extra ventilation for longer lamp 
life. 

These attractive lights can be used to 
achieve dramatic decorative effects in the 
home, create a glowing room atmosphere, 
or divide living areas with light. Their 
price makes them ideal to illuminate rec- 
reation rooms with an all over pattern 
of light or march several down a long hall 
for stylish safety. 


One of Many 


One of 28 different out-of-door Imperi- 
alites featured in the new Emerson Elec- 
tric Mfg. Co., outdoor lighting line, Model 
421, black and brass aluminum post lan- 
tern, 1142” high with 21” spread; fits 
standard 3” post. Opal glass with 150-watt 
lamp. 


The new outdoor line of Imperialites 
consists of a wide variety of colonial and 
modern styled post lanterns in frosted, 
clear or textured crystal glass; coach-style 
and modern wall lanterns, and a wide se- 
lection of ceiling, hall, porch or utility out- 
door fixtures. 

The Emerson Electric Mfg. Co., 8100 
Florissant Avenue, St. Louis 36, Mo. 
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Elegant Look Dominates 
New Lamps from Westwood 
For Coming Markets 


Elegance is the outstanding theme of 
150 new lamps to be presented by West- 
wood Industries Inc., 230 Fifth Avenue, 
N.Y.C. at the forthcoming markets. The 
lamps have been designed for coordination 
with new furnitures and follow furniture 
trends in many periods. 

“With these new units, we are appealing 
to the consumer’s desire for furnishings 
that express individuality of taste,” said 
Westwood Vice President Chick Meyers. 
“It all ties in with the search for status 
symbols.” 

Elegance takes many forms in the new 
line and is evident in all of Westwood's 
many design groups. Crystal and marble 
keynote a number of units. Wood and 
other materials are richly treated—highly 
polished and hand-detailed—for a formal 
look. Vivid, high-fashion color is lavishly 
applied. Design throughout is classic and 
more sentimental than in previous lines. 

The new units will be shown in every 
important market and in Westwood’s 
showrooms across the country. 


Arcair Contactor 


The Arcair Model “A” Contactor is a 
special control unit for use with the Auto- 
matic Arcair torch and also for welding 
equipment. 

Its purpose is to interrupt high amper- 
age secondary currents, for safety of both 
personnel and equipment. It is a compact 
unit measuring 814” wide, 10” in depth and 
20” in height. The complete unit, ready 
to be wired into a circuit weighs only a 
little more than 40 pounds. 

Built to withstand rough use, it is 
equipped with extremely heavy silver alloy 
contacts. Though rated at 600 amps, this 
contactor has performed satisfactorily un- 
der much higher loads. 

Complete information is available from 
the Arcair Company, Lancaster, Ohio. 


NEWER 
and 
BETTER 


PERMA 
PULLEY 


The Sensational New 
Pulley Fixture guarantees 


© SIMPLIFIED INSTALLATION 
© SMOOTHER PERFORMANCE 
© LIFE-LONG CAREFREE SERVICE 


ij 


Check these work-saving 
advanced design features: 


Positive spring action assures con- 
sistent brake-tension (2-9 Ibs.) with 
simplified instant adjustment 

 Prewound .. . Exclusive pin release 

May be wired from either end 


One-piece solid bushings for extra 
durability 


Fits all standard shells 


NOW—request samples and TEST 
yourself the superior features 
of the new PERMA PULLEY! 


ERLO COMPANY 


201 East 34th St., New York 16, N. Y. 


All territories open 
for jobbers & sales representatives 
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Close-up of new Directo-Lite wrap-around shows effectiveness of 

prismatic sidewall and bottom in concentrating light down on work 

areas, yet providing good cut-off in critical area between 45-degrees 
and the ceiling. 


Sheffield Introduces Two New Diffusers 


Two new extruded plastic diffusers for fluorescent fixtures 
which provide increased intensity of light down on work areas, 
higher fixture efficiency, excellent 45-degree cut-off, as well as 
uniform low surface brightness and economy have been an- 
nounced by Sheffield Plastics, Inc., of Sheffield, Mass. 

Both wrap-arounds utilize a new Directo-Lite prismatic design 
to provide directional control of transmitted light. The result 
of a 2-year development program by Sheffield engineers, the 
styrene diffusers are known as Directo-Lite and Tu-Tone re- 
spectively. 

The Directo-Lite diffusers are made of clear styrene in wrap- 
around form. Specially designed prismatic striations, which are 
formed during extrusion, cut off eye-straining bright spots on 
both the bottom and sides. 

In addition, in the critical area between 45-degrees and the 
ceiling level, the new prismatic design on the sides refracts 
emitted light upward to the ceiling, where it then contributes to 
overall lighting efficiency in a room. Sheffield engineers indi- 
cated that by proper fixture design, up to 60% of the total 
light emitted by the sides can be directed toward the ceiling. 


The prismatic lens design on the bottom of the diffusers di- 
rects all emitted light downward onto work areas, yet prevents 
glare or bright spots. It was estimated that as a result of the 
new design, light falling in undesirable areas is less than % 
that falling on work areas. 

The new diffusers have a uniform low surface brightness 
within the 45-degree cone in which cut-off is desired. In tests 
conducted at the Sheffield laboratory, two fixtures were set-up, 
identical in all respects, except that a conventional clear styrene 
diffuser was used on one. A new Directo-Lite diffuser was used 
on the other. Photographs taken of this test installation clearly 
show the excellent cut-off, ceiling illumination, low surface 
brightness and attractive appearance of the Directo-Lite dif- 
fuser. 


Cost per pound of the new Directo-Lite diffusers is the 
same as regular styrene diffusers, it was stated. 

The new Tu-Tone diffusers are the result of a new manu- 
facturing technique developed by Sheffield engineers which 
makes possible the incorporation of white translucent and clear 
styrene materials in a single plastic part—at no additional cost 
in tooling or manufacture over conventional one-color styrene 
diffusers, it was stated. 

The new Tu-Tone diffusers are made with white translucent 
sidewalls and a clear bottom. The latter, which incorporates 
the Directo-Lite principle for prismatic directional control of 
emitted light, confines light output within the 45-degree working 
area immediately below the fixture. Outside this 45-degree cone, 
the clear bottom section has glare-free, uniform low surface 
brightness. 


Sheffield's new Tu-Tone plastic wrap-around utilizes clear styrene 

prismatic bottom for more efficient down-lighting and translucent 

sidewalls to provide novel, two-color effect, as shown in this test 
installation. 


The white translucent sidewalls, provide a uniform, glare-free 
surface of low brightness and attractive appearance. In a prop- 
erly designed fixture, the translucent sides completely hide the 
lamps and prevent any eye-straining bright spots throughout a 
180-degree arc from ceiling to floor. 

The process for incorporating the translucent and clear ma- 
terials in one diffuser is highly flexible, according to the manu- 
facturer. It can be adapted readily to a wide variety of existing 
fixture designs, as well as to entirely new designs. 

To simplify fixture maintenance, it is also possible to incor- 
porate a wide variety of return legs for hinging purposes in 
these diffusers, it was said. 

Because of their versatility, the Tu-Tone diffusers make it 
possible to revitalize existing fixtures without incurring the 
expense of an entirely new fixture design. The fact that the 
novel two-tone effect is achieved at no additional cost over 
conventional one-color styrene diffusers should provide fixture 
manufacturers with a valuable sales plus. 

Both types of diffusers are currently in volume production 
at the Sheffield plant. They are the latest in a series of new 
Sheffield developments in plastics for lighting. 


Greene Brothers Lighting Moving 


Greene Brothers, well known lighting fixture house, importers 
and manufacturers, will be located at 1059 Third Avenue, between 
62nd and 63rd Streets, after March 15th. 

Their reasons for moving are two-fold; first that they need 
more showroom space, and secondly they wanted to get off the 
street floor as they were constantly getting people from the street 
and as they cater to the trade only, it was a source of great annoy- 
ance. With a second floor showroom, this problem should be elimi- 
nated. The showroom is double of present space. 
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In the past year Greene’s have done a number of outstanding 
contract jobs, a few such as— 


Wilmington, Delaware Country Club; Houson, Texas—Ccuntry Club; 
Ambassador West Hotel—Chicago; Astor Hotel, New York—Ballroom; 
Shubert Theatre—Philadelphia, Pa.; St. James Theater—New York City; 
Elysee Hotel—New York City; Algonquin Hotel—New York City; First 
Reformed Church—River Edge, N. J.; Hilton Statler Hotel—Dallas, 
Texas; Hilton Statler Hotel—Pittsburgh, Pa.; Hilton Plaza Hotel—New 
York City; Statler Hilton Hotel, New York City. And many more. 


In addition to their regular lines of fixtures, Greene’s can take 
care of special work of all kinds. 
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Brighter Cheaper Lights 


Development of a new sodium light in 
Britain promises to bring about brighter 
street lighting and cheaper municipal 
services. 

The invention is a straight sodium vapor 
discharge tube that offers a 25% gain in 
efficiency over the old U-shape types, ac- 
cording to the company responsible for its 
development—A.E.I. Lamp & Lighting Co., 
Ltd. The firm claims that the new lights 
are the first on the market with an ef- 
ficiency of 100 lumens per watt “or any- 
thing like it.” This output means higher 
lighting intensities for street lighting with 
greater economy, important both to the 
motorist and the tax-payer. 


Efficient Sodium 


Sodium lamps are efficient in terms of 
current, but they have been limited in size 
because of the tendency of sodium particles 
to “migrate” to the end of the tube; the 
biggest single arc tube hitherto available 
had a capacity not exceeding 140 watts. 
Since most of the light is generated on the 
inside of the circumference of a sodium 
tube, it was necessary to find a way to aug- 
ment the circumference. In order to in- 
crease the size of the tube and the amount 
of illumination, A.E.I. designers made the 
new tube with a series of boat-shaped 
grooves which provide cold spots as an- 
choring points for the sodium, and also in- 
crease the surface area for a given cross 
section. 

The resulting tube achieves the same 
light intensity that two sodium tubes pro- 
vided in the past. Through use of the new 
development it will be possible almost to 
halve the number of street lights needed, 
though poles will have to be higher to make 
full use of the new lights. In fact the new 
lights have already been installed on a 
road in Twickenham in Middlesex; and 
on another road in Leicester 200-watt 
sodium linear tubes in Mazda “Amberline” 
lanterns mounted at 35 feet have replaced 
400-watt mercury lights mounted at 25 
feet. The Coventry by-pass also has a 
number of street-lights incorporating the 
linear sodium lamp. 

The manufacturer asserts that the new 
tube is robust and compact, easy to handle 
and reliable in extreme climates. Its life 
expectancy is 4,000 hours. 


Electric Tester 


For the first time, you can test any cur- 
rent source by direct contact with this new, 
all-purpose, one-hand operated tester. 


Safe, sure, instant way to prevent shock! 
If outlet, appliance, switch, spark plug, 
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ignition coil, etc. is “live,” tester lights 
up! Indicates which side of outlet is 
“live,” which is grounded. Tests from 110 
to 550 volts, AC or DC. $1.00 postpaid. 
The Hahn Company, Dept. LI, 2311 Fox 
Hills Drive, Los Angeles 64, California. 


New Smoot-Holman Industrial 
Fluorescent Fixture 


An exceptionally strong and rigid new 
industrial fluorescent lighting fixture, the 
“Mark V Industro-lux” contoured reflector 
luminaire, has just been introduced by 
Smoot-Holman Company, P. O. Box 4097, 
Inglewood, California. It is designed to 
RLM standards. 


The secret of the new Mark V Industro- 
lux fixture lies in the ribbed construction 
of the reflector. It has five heavy die- 
formed ribs every 48 inches. When hung 
in continuous rows, the uniformity of the 
reflectors assures straight, even rows. Of 
course the fixture can also be hung in- 
dividually. A wide selection of mounting 
accessories of the gripper type is available. 

The new Smoot-Holman Industro-lux 
reflector has an all white porcelain finish. 
The reflectance is over 85%. Other metal 
parts are protected by a five stage rust 
inhibiting treatment before finishing with 
baked white Permalux. A rotating spring- 
loaded reflector latch makes possible fast 
removal for cleaning. Stirrup holds re- 
flector securely, releases instantly with a 
quarter turn. 

Quality components used include Smoot- 
Holman’s own rugged metal-clad lamphold- 
ers, depressible sockets and CBM certified 
high power factor ballasts. 


Superintendent for Atomic Plant 


Philadelphia Electric announced the ap- 
pointment of Vincent S. Boyer as superin- 
tendent of its Peach Bottom atomic power 
station, which will be constructed at Peach 
Bottom Township, York County, on the 
west bank of the Susquehanna River, about 
ten miles upstream from the Company’s 
Conowingo hydro-station. The Peach Bot- 
tom plant, to be completed late in 1963, 
will have a capacity of 40,000 kilowatts. 
It embodies an advanced concept which will 
produce the highest temperatures and pres- 
sures yet achieved in nuclear power genera- 
tion. 

A mechanical engineering graduate, Mr. 
Boyer received his bachelor’s degree from 
Swarthmore College and his master’s de- 
gree from the University of Pennsylvania. 
He joined the utility in 1939 and has spent 
his entire business career associated with 
electric generation station work. At the 
time of his latest appointment, he was serv- 
ing as superintendent of the Company’s 
Cromby station, near Phoenixville, Pa. 


nalco... 


the COMPLETE modern 
decorative lighting line 
made in U.S.A. 


Rich Nalco lighting . . . warm and 
personal as candlelight . . . brings 
out all the beauty of candelabras, 
table displays, sconces, hurricane 
lamps, altar lights, and torchieres. 
Delicately fashioned Nalco lamps 
touch crystal and polished fixtures 
with fresh radiance. And only Nalco 
offers complete decorative lighting. 


NALCOBRITE 


tungsten lamps 


The only tungsten filament 
lamps of their kind made 
in America. Bright, clear 
light for maximum reflec- 
tion. Medium and cande- 
labra bases, 25 or 40 watts, 
110-125 volts, clear or 
frosted glass. 


CANDYLBEME 


carbon lamps 


Extra long-life carbon fila- 
ments make these lovely 
soft-diffusion lamps as 
thrifty as they are beauti- 
ful. 30 watt. 110-125 volts, 
clear or frosted glass. 


CANDLE FLAME 


carbon lamps 


curved tip sug- 
<= soft, flickering can- 


lelight, radiating mellow 
warmth, Clear, flame tint, 
frosted, amber, red, candle 
flame (white with fern 

10-125 


tip), 8-10 watts. 
volts. 


POINT-oF- 
PURCHASE 
DISPLAY 


New, sturdy, compact, 
unit urges customers 
to stock up, keep | 
spare lamps handy. 
FREE with your sam- 
ple order. 


SOLID BRASS 
ADAPTERS 


. electrify oil 
lamps at low cost; 
no tools needed. 


Look like real oil 
wick burners when 
used with Nalco 
lamps. Switch and 
full length cord. 


Write for complete information 


NORTH AMERICAN 
Electric Lamp Co. 
1536 North 13th Street, St. Louis 6, Mo. 
250 Fulton St., New York 7, N. Y. 


{57} 


/ 
@ 
— | 
| 
wr { 
e ‘ 
p- 
a 
u- 4 
1g 4 
it is 
he 
he 
[er 
on 
* 
ing 
ub; : 
ym; = 
ity; 
irst 
las, 
lew 
60 || 


more PROFITS for YOU 
when you deal with CRESCENT 


Check this foundry for your cast brass parts. Over 
50 years of specialized service to the lighting fixture 
Send for this 48-page catalog. 
Shows parts available from stock. Will also manu- 


and lamp trade. 


facture parts to YOUR specification. 


From Foundry to Manufacturer 


CRESCENT BRASS MFG. CORP. 
Seventh, Spruce & Bingaman Sts. 
Reading, Pennsylvania 


set your sights on 


CLAROLITE 


easy to stock 


_—easy fo sell! 


plastic 
flighting 
diffusers 


Original G.E. 
molds—now 
manufactured and 
distributed to 
chain and variety 
stores exclusively by us— 
a staple household necessity, 


priced for steady profits! 


Outstanding promotional lines in 
bedlamps, boudoir and table shades. 


CIAROLITE, Inc, SCRANTON, PA. 


For full contact: 


Sales Office: 230 Fifth Avenue, New York 


Curtis Appoints Togesen Agency 
in Detroit Territory 


The appointment of Alva A. Togesen as 
manufacturer’s representative for the De- 
troit territory has been announced by 
Charles T. Wallace, Sales Manager, Curtis 
Lighting Division, Curtis-AllBrite Light- 
ing, Inc. 

Prior to forming his own agency re- 
cently, Mr. Togesen was Vice President— 
Marketing for the Bull Dog Electric Prod- 
ucts Co. in Detroit and is widely known 
and experienced in the electrical field. 


E. T. Adams Named 
Rayescent Engineering Manager 
by Westinghouse 


Edward T. Adams has been appointed 
manager of Rayescent engineering for the 
Westinghouse Electric Corporation’s lamp 
division in Bloomfield, N. J. The announce- 
ment was made by Dr. Rolland M. Zabel, 
division engineering manager. 

Mr. Adams obtained a degree in electri- 
cal engineering from New York University 
and a bachelor of arts degree from Colum- 
bia University where he majored in mathe- 
matics and physics. Following three years 
of active duty in the U. S. Navy as a 
lieutenant, he joined Westinghouse in 1946. 
Upon graduation from the Westinghouse 
student training course, he was assigned 
as a factory engineer in the lamp division. 
In 1949 he became a design and develop- 
ment engineer at Bloomfield. In 1957 he 
was promoted to the post of engineering 
supervisor of the miniature lamp depart- 
ment. 
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Westinghouse Vice President 
Concludes Fifty Year Career 


Harry E. Seim, vice president in charge 
of Westinghouse Electric Corporation’s 
Sturtevant division here, has retired after 
fifty years of service. 

Mr. Seim was elected in 1948 as head of 
the division which specializes in air-han- 
dling products, heating-ventilating equip- 
ment, and Precipitron electrostatic air 
cleaners. 

Born in Brooklyn, N.Y., Mr. Seim at the 
age of 14 took his first job in 1909 with 
Bryant Electric Company, Bridgeport, 
Conn. He moved up from office boy to as- 
sistant auditor and following World War 
I, in which he served an enlistment, Mr. 
Seim became auditor for the entire plant. 
He later was appointed the company’s 
treasurer. 

Exactly 25 years after joining Bryant, 
Mr. Seim was elected its vice president, and 
from 1934 to 1955 was its general manager. 
The company, a wholly owned subsidiary of 
Westinghouse, manufactures wiring de- 
vices, appliance controls, and molded plas- 
tic products. 

He assumed the post of general manager 
of the company’s Sturtevant division in 
1948 and was elected to his present post as 
vice president four years later. In Septem- 
ber, 1959, Mr. Seim announced the appoint- 
ment of James W. Wilcock to the general 
manager’s position. 

Mr. Seim is a resident of Bridgeport, 
Conn. He is a member of the Masonic 
Order, American Legion, Brooklawn Coun- 
try Club, Algonquin Club, and a director 
of the West Side Bank of Bridgeport and 


the Aerofin Corp. of Syracuse, N. Y. 


Mahon Company Names 
Assistant General Manager 


D. C. Trueman, chief draftsman in 
charge of engineering for the Steel-weld 
Division of The R. C. Mahon Co., Detroit, 
has been named assistant general manager 
of the unit. 

In making the announcement, J. W. Ault, 
division general manager, said that True- 
man’s position is being filled by William 
Hoenes, formerly chief estimator, with W. 
M. Gordon succeeding Hoenes as chief 
estimator. 

Trueman joined the Mahon organization 
in 1946. Before that he was in the en- 
gineering section of Taylor-Winfield’s 
fabrication division in Detroit. 


Schmalz Joins Wrobel Co. 


Howard Schmalz, formerly, Chief Elec- 
trical Engineer at Nicol and Nicol, has 
joined the Lawrence H. Wrobel Company, 
Manufacturers Representatives. Mr. 
Schmalz, a member of the Illuminating 
Engineering Society, also spent eleven years 
with Skidmore, Owings and Merrill. He 
will contact architects and engineers in the 
Chicago area. He joins Bill Brownstein, 
Mike Grossman and Ben Victor in cover- 
ing the state of Illinois and northwestern 
Indiana for Larry Wrobel. 

The Lawrence H. Wrobel Company rep- 
resent Mitchell Lighting, a division of 
Compco Corporation, Progress Fixtures, 
Fans, Hoods and Sound Guard, Minute 
Mount, Dayna, Kent Medicine Cabinets 
and Marvin Mfg. Company. 
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Electric Power Industry Sets Sales Conference 


More than 1,000 top-level sales executives of the electric power 
industry are expected to attend the 26th Annual Sales Confer- 
ence of the Edison Electric Institute, according to E. O. George, 
chairman of the EEI Sales Division Executive Committee and 
vice president of The Detroit Edison Company. 

This year’s conference will be held April 4 through 6 at the 
Edgewater Beach Hotel, Chicago. Highlighting the program 
will be the general sessions, featuring addresses by major per- 
sonalities in the electrical industry and allied fields, on Tuesday 
and Wednesday mornings, April 5 and 6. 

Tuesday’s general session program will be followed by the 
EEI Sales Promotion Awards luncheon at which outstanding 
sales promotion programs in the commercial, farm, industrial 
and residential markets by electric utility companies will be 
recognized. The conference will conclude with a general lunch- 
eon on Wednesday, featuring a nationally known speaker. 

Principal speakers at the general sessions, presided over by 
Mr. George, will include Allen S. King, EEI president and 
president of the Northern States Power Company. His talk 
will be on the “State of Industry.” Other topics to be discussed 
on Tuesday will be a “Relationship of Sales to Other Depart- 
ments,” by G. S. Rawls, president, Louisiana Power & Light 
Company; “The Live Better Electrically Program,” by Ralph 
Zeuthen of EEI, program manager; and “Advertising and Mo- 
tivation Research,” by Dr. Virginia Miles, Market Planning 
Corporation. 

The theme of Wednesday’s general session will be the “all- 
electric concept.” C. M. Wallace, Jr., vice president, Georgia 
Power Company, will deliver the opening remarks. The all- 
electric concept of the architect will be discussed by a senior 
student at the University of Notre Dame, Richard W. Quinn, 
who will be introduced by Professor Francesco Montana, head 
of the university’s architectural engineering department. 

Arthur Sworn Goldman, director of marketing, House and 
Home magazine, will talk about the builder’s viewpoint on the 
all-electric concept. Discussion of the subject will be concluded 
with the manufacturer’s viewpoint, as seen by Fred J. Borch, 
vice president and group executive of consumer products, Gen- 
eral Electric Company. 


New Consumer Booklet Helps Solve 
Farm Wiring Problems 


Planning Modern Farm Wiring, the latest and most compre- 
hensive booklet issued to date to provide farm people with 
answers to their questions about wiring and electric equipment, 
has been produced by the Farm Wiring Committee, National 
Electrical Manufacturers Association, it is announced by H. H. 
Watson, Chairman. Mr. Watson is Commercial Engineer, Con- 
struction Materials Sales Operation, General Electric Company. 

The new 20-page booklet was developed in cooperation with 
the Federal Extension Service, Agricultural Research Service 
of the United States Department of Agriculture and the Co- 
operative Farm Building Plan Exchange. The Exchange is a 
joint activity of the Department of Agriculture and the State 
Agricultural Colleges. 

More than two years in preparation, the booklet is designed 
to conduct farm people on a “word tour” of typical agricultural 
buildings and point out to them the wiring and electrical equip- 
ment needed to enable them to get the most out of their electric 
service. Opening chapters feature “wiring musts, modernization 
tips and data about a farm’s electrical distribution system.” The 
booklet is profusely illustrated with drawings and photographs 
of various buildings along with wiring layouts for each. Struc- 
tures shown include the home, milking parlor, loafing barn, stall 
barn, pig production plant, poultry house, farm shop, machinery 
shed and grain processing plant. 

The booklet also includes a double-spread article dealing with 
the underground wiring, and a chapter on electrical questions 
and answers, topped by an illustrated “discussion” of a trans- 
former. 

The booklet has been priced for quantity distribution, with 
the first 500 copies selling for $15 per hundred. Quantities in 
excess of 500 sell for $15 per hundred. There is an additional 
charge for postage. Individual copies are 25¢ each. Orders 
should be sent to the Farm Electrification Bureau, National 
Electrical Manufacturers Association, 155 East 44th Street, New 
York 17, N. Y. 
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HOWARD 


SERVING THE INDUSTRY FOR OVER 20 YEARS 


P 78S 
Top 2", ht. 7!/.", 
opening 5//," 


SP 935 
Top 2%", ht. II", 
opening 6'/,"" takes 
clip louver 


sc 
can be had in 13'/2"", 


P75S 
Top 1%", ht. 8", 
opening 5!/," 


Samples, catalog, and prices submitted at your re- 
quest. Items can be had entirely finished if desired. 


HOWARD METAL PRODUCTS CO., INC. 


92-26 180 ST., JAMAICA 32, N. Y. © TEL: Olympic 7-8500 


for the finishing touch 
to your smart fixtures... 


PLASTIC. MOULDING 
SIMULATES BRASS, COPPER, 
CHROME... any metallic finish. 


. Silvatrim cuts production costs in half! tt 
8 eliminates expensive metal formings and 
§ does away with complicated assemblies. 
Silvatrim is highly flexible — it form-fits 
i around glass, spun metals — perforated 
| metals — practically any shape. Requires no 
1 finishing or polishing because the metallic 
finish is laminated INSIDE the plastic. That's 
8 why Silvatrim can never tarnish — that’s why 
ry it maintains its high, metallic lustre—always! 


AVAILABLE IN THESE DECORATOR SHAPES 


Write for samples © GLASS LABORATORIES, INC., 


ond literature § 883 65th Street Brooklyn 20, N. Y. 
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oLighting 


for Churches, Hospi- 
tals, Public Build- 
ings, etc. No order 
too large, none too 
small. We will be 
glad to quote on 


your requirements. 


GENUINE BRONZE 
WROUGHT IRON 
STAINLESS STEEL, 
ALUMINUM 


NEW MARPLEX IDEA: 
Contour Patterns That Fit All Shades 


Shown are two of several patterns which appear to be designed 
for specific shades, but can actually be used in a series of different 
shades. They give the designer the same unlimited opportunities 
usually found in an overall pattern such as our extremely subtle 
Mosaic. For more information, please write: 


348 Washington St., El Segundo, Calif. 


Represented by: Weingart & Lustig, Los Angeles 11, California © William A. 
Hawkins, Cleveland 13, Ohio © Kirshenbaum & Sherman, Brooklyn 22, New 
York © Schulte Plastic Sales & Equipment Co., Coral Gables, Florida © Richard 
J. Sanders, Chicago 22, Illinois * Manrique Gonzales, Havana, Cube. 
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Wm. Penn Relocates 


To: Our friends and electrical Distributors: On February 1, 
1960, our firm will be located in its new and modern quarters. 
These new, larger quarters, plus increased facilities will enable 
us to effect greater efficiency, resulting in better service to you. 
This is just one part of our improvement program designed to 
bring you .. . better products . . . and increased service... . 
Because of the growth in business, Wm. Penn plant expansion 
was mandatory to maintain the high standards of quality and 
service for which Penn has become well known. The entire staff 
of Wm. Penn wish to thank its customers for their support 
which made this move possible. Wm. Penn will continue its 
present policies of craftsmanship and service in order to continue 
to earn the confidence our customers have displayed over the 
past years. 

Remember . . . February 1, 1960 . . . our new quarters: 
Wm. Penn Fluorescent Light Mfgrs., 436 East Allegheny Ave- 
nue, Philadelphia 34, Pa. Tel.: GArfield 5-6905. 


Concrete Pour Units Catalog 


Prescolite Manufacturing Corp., Berkeley, Calif., now has 
available a new catalog of prewired recessed lighting fixtures 
designed specifically for use in concrete pour construction. The 
fixtures are so engineered that wiring may be done either before 
or after concrete pouring. 

The brochure—four pages in color—describes and illustrates 
the new series of factory assembled fixtures and contains speci- 
fication charts as well as housing plan views. 

Featured is a recessed fixture installed by a “spin-up” principle 
—‘‘a new concept in recessed lightning,” which gives a maxi- 
mum of light output, according to Prescolite officials. There are 
no visible supports for the white Thermopal glass shallow globe 
when it is in place. 

The brochure also illustrates a variety of contemporary styles 
with a choice of round or square frames and glass. Housings 
are made of 16 gauge steel treated for rust inhibition and painted 
with high baked white enamel. Frame finishes include plated 
polished chrome, aluminum baked enamel, plated polished brass 
and copper. 

To obtain the Concrete Pour Units Catalog, CP-1, write to 
Prescolite Manufacturing Corp., 2229 Fourth Street, Berkeley, 
California. 

= 


New Folder Gives Condensed Information on 
Smithcraft Fluorescent Lighting Units 


Smithcraft Lighting, Chelsea 50, Mass., has made available 
a new four-page folder that presents condensed information on 
many of the most popular units in the complete Smithcraft line 
of commercial and industrial fixtures, recessed troffers and ceil- 
ing systems. The new folder, described as a handy reference 
guide for all lighting specifiers, is concisely written and includes 
illustrations of the highlights of the Smithcraft fluorescent light- 
ing equipment line. 

Featured in the folder are Smithcraft Speedomatic Troffers, 
new recessed units which fit all of today’s popular ceiling sys- 
tems. Also included in the folder is a complete Ceiling Index 
listing over 100 types of ceiling systems and the basic type of 
Speedomatic Troffer that fits each system. 

Architects, engineers, contractors and other lighting specifiers 
will find the new folder valuable for its clear, condensed infor- 
mation on one of the nation’s most complete lines of fluorescent 
lighting equipment. Copies are available from Smithcraft Light- 
ing, Chelsea 50, Massachusetts. 


You have to see it!!! 
To appreciate it!!! 
The All-New LIGHTING 
Directory 
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Sheldon Features 
the "Smart Set" 


v\ 


Sheldon Metal Products Co. of 
Fall River, Mass. has set an 
early pace with the Smart Set 
series for 1960 lighting de- 
signs. The Smart Set series 
features quality spinning fix- 
tures such as #807 Bullet—a 
delicately fine ribbed fixture 
for added beauty—featuring a 
mirror brass outside and white 
inside. Height 7!/2". Bottom 
Opening 57/16". Top Diam- 
eter 

Another selling design from 


the Quality Line of Sheldon. 


The Gas Flame Goes Electric 


The Duro-Test Corporation, North Ber- 
gen, N. J., the nation’s fourth largest 
manufacturer of incandescent and fluores- 
cent lamps and electronic equipment, has 
just introduced its new Flamescent lamp, 
representing a basic forward advance for 
incandescent illumination for commercial, 
industrial, and residential use. In shape and 
in finish, Flamescent offers flame-like 
charm that is matched only by actual gas- 
light. 

Flamescent is the result of a three year 
project covering design, development and 
engineering. Duro-Test’s production and 
engineering combined with Corning Glass 
Works to successfully complete the project. 


Parallel to the development of new bulb 
shapes, a project on fibre glass also had to 
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be undertaken. The final adoption of the 
fibre glass is the latest in the fibre glass 
industry and represents a new high in 
fineness, precision, diametric uniformity, 
transparency and translucency. It is also 
the first time that this material has been 
used in its pure form on any commercial 
product. 

Flamescent bulbs are weatherproof, since 
the fibre glass thread is spun scientifically 
around the body of the bulb and then is 
silicone-cured to make Flamescent impervi- 
ous to direct onslaught of icy weather, rain, 
sleet and snow to make it the perfect out- 
door lamp. 

The bulbs are also shatterproof. Even if 
the bulb should be accidentally dropped 
from a high place, scattered glass frag- 
ments are prevented by the specialized glass 
treatment. 

Before the Flamescent bulbs went into 
production, new equipment had to be en- 
gineered, designed and built to automati- 
cally silicone, tension spin-wind, bake and 
super-coat the lamps. 

As the end result, never has there been 
so perfect a marriage of beauty and 
strength in light bulbs as there is in Duro- 
Test’s Flamescent. 

Flamescent adds an entrancing aura of 
unmistakable graciousness to every decor 
in restaurants, dining rooms, hotels, motels, 
country clubs, reception rooms, patios, 
gardens, pools, cocktail lounges, night clubs 
and many other places where light bulbs 
are visible. 


New Style SILICON RECTIFIER 
Added to Syntron Line 


Syntron Company announces the avail- 
ability of a smaller Silicon a-c to d-c 
Power Rectifier. 

The Style-21 Silicon Power Rectifier is 
rated at 13.5 amperes average at 25°C. 
ambient on a 3” x 3” x 1/16” copper heat 
sink. Its peak inverse voltage range from 
50 to 400 volts, in 50 volt steps. 

The complete diode, with a 7/16” hex 
stub base, has a maximum height of 1-3/16 
inches. 

A typical forward dynamic resistance 
of .009 ohms is achieved by diffused 
junction techniques. 

These diodes are a highly efficient recti- 
fication medium with very good electrical 
and mechanical characteristics, offering the 
advantage of economical long reserve, 
achieved through special construction. 

Complete information on Syntron’s new 
Style-21 Silicon Power Rectifier is im- 
mediately available from Syntron Com- 


pany, 524 Lexington Avenue, Homer City, 
Pa. 


Display 


A 16” x 10” fluorescent fixture display 
for use as a sales aid to electrical whole- 
salers is now available from Duray Fluores- 
cent Manufacturing Company of Chicago, 
Ill. This display which can either be hung 
or placed on a counter features 3 complete- 
ly wired midget fluorescent strips. These 
units, being a 4, 6 and 8 watt are only 
14%” wide and 1%” deep and have un- 
limited methods of application. 

This display can be purchased for the 
price of the fixtures only by writing to: 
Duray Fluorescent Manufacturing Co., 
3318 W. Montrose Ave., Chicago 18, III. 


GIMBAL RING for GIMBAL RING for 
PAR 38, 46, 56 and R30, R40 and PAR 38 
64 sideprong screwbase lamps. 
amps. 


ATI GIMBALS 
ARE PROFIT SYMBOLS 


features assure bette 


ATI GIMBAL RINGS offer: 


|. Trouble-free, long-life construction. 
2. Cost saving adaptability and versatility. 


3. Attractive cadmium plate, brushed chrome 
effect, may be used as plated or will act 
as excellent paint base. 


Write, wire or call for details 


ATI ALEXANDER-TAGG INDUSTRIES, INC. 


HATBORO, PENNSYLVANIA 
OSborne 5-7200 


More Listings 
In the All-New 
Lighting Directory 


DETROIT 


¢800 fine rooms with bath, 
radio, 
* Grenadier Dining Room 


and Lounge 
* Coffee Shop 
* Convention 
Facilities 
* Ample 
Parking 


ih 
ELAND 


HOTEL 


CASS AVE. AT BAGLEY 
DOWNTOWN DETROIT 26, MICHIGAN 
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CHILO 


Quality Lamp & Shade 
Bars for the 


Lighling 


CHILO MANUFACTURING & PLATING CO. INC. 


2106-10 So, Kedzie Ave. 


Chicago, Ill. 


Richard A. Daunoras Elected to 
Position of Treasurer for 
Advance Transformer Co. 


The election of Richard A. Daunoras as 
Treasurer for Advance Transformer Co., 
2950 N. Western Avenue, Chicago, Illi- 
nois, has been announced by Louis R. 
Duman, President. Mr. Daunoras was 
formerly Comptroller of Advance and is 
active in the National Association of Ac- 
countants, having served on the Board of 
Directors and Director in charge of Mem- 
berships and Publications. 

Advance Transformer Co. recently 
joined with Consolidated Electronics In- 
dustries Corp., whose basic fields of en- 
deavor are electronically and electrically 
actuated machines for commerce and _ in- 
dustry. 


Lightolier Names Three 
To Sales Force 


Three new appointments to the sales 
force of Lightolier Incorporated, Jersey 
City, N. J., have been announced by M. 
Loebelson, vice president in charge of sales. 

Gerald Portnoy, of the Home Office, has 
been assigned all accounts in southeast 
Maryland and the York-Lancaster area of 
Pennsylvania, as well as all lamp accounts 
in Washington. 

Richard Brayer, of the New York show- 
room, will cover most accounts in Indiana. 

Daniel Spindler, of the Los Angeles 
showroom, will concentrate on architec- 
tural, engineering and other commercial ac- 
counts in the greater Los Angeles area. 


Fremont, Gordon Assume New 
Posts at Halo Lighting 


LEFT: Robert S. Fremont, new President, 
Halo Lighting Products, Inc., and Frederic 
G. Gordon, Secretary-Treasurer. 


Halo Lighting Products Inc., Chicago, 
announces the election of Robert S. Fre- 
mont as President, succeeding Frederick G. 
Gordon, who resigned. Mr. Gordon has 
been elected to the position of Secretary- 
Treasurer of the company. 

Halo, manufacturers of recessed lighting 
fixtures, at the same time announced plans 
to move the company’s production facilities 
and executive offices to larger quarters 
early in 1960. Several prime Chicago area 
locations are currently under consideration 
by the Board of Directors. 


Brass Lamp Parts Manufacturer 
Wins Golf Trophy 


Harold Greenberg, East Rockaway, New 
York, a Charter Member of the new Brent- 
wood Golf and Country Club was the win- 
ner of the First Annual Autumn Leaf Hole- 
in-One Tournament at the Nevele Country 
Club, Ellenville, New York. 

Greenberg, who is now hotly contesting 
the second flight Brentwood Championship, 
won the Nevele contest with a ball 21 
inches from the cup. 

Mr. Greenberg is president of H. G. 
Metals, Inc. of Brooklyn, N. Y. 


Corning Appointment 


Gordon A. West has been named a light- 
ing glassware sales representative for the 
Eastern Sales District of Corning Glass 
Works. 

He has been assigned a territory includ- 
ing New Jersey, eastern Pennsylvania, 
Maryland, Delaware, the District of 
Columbia, and Virginia. He will make his 
headquarters in Norristown, Pa. 

West succeeds Richard Dulude who has 
been appointed a product specialist for the 
company’s Lighting Sales Department at 
Corning, N. Y. 

West has been with Corning since March 
1956. He has held production posts and 
has been on the sales staff of the company’s 
Television Bulb Sales Department and In- 
ternational Division. 

He received his bachelor of arts degree 
from Trinity College and master’s degree 
in business administration from the Uni- 
versity of Pennsylvania. 


No. 396/5—21” high x 19” wide 
» $35.00 N our name is not in either one, 


For Variety & Value 
in Bronze & Crystal @: 


CHANDELIERS 


Your Best Bet is 
BIBI — 5th AVENUE 


Over 300 Fixtures to choose from — 


Write for Catalogue 


BIBI & CO. 


253 - 5th Ave. 


Note: We ap our Catalogue made two 
ways — with 
under each item. sheet #17 — and no 
price, with a 3 times mark up price, 
sheet #17A — indicate your choice — 


New York, N. Y. 
or 


2 times mark up printed 
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We’ve got 18,032 


need 


Looking For PARTS? 


ifferent parts 


for lamps and tixtu ures. 


Ww 


(HD 


enyou need i ) 


free catalo 


FELDMAN 13, N.Y. 
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ADVERTISING RATES 


Card space 2!/, x |" single insertion 
$17.00. & insertions, $15.00 per card in- 
sertion. 12 insertions $12.00 per insertion 


Menufacturers of distinctive resi- 
dential lanterns and lighting fixtures 


21 BELVIDERE ST., BROOKLYN 6, N. Y. 
GLenmore 2-5511—55!2 


LIGHTING COMPANY, INC. 
HARRY HANDLER , 
PRESIDENT 


NEW FORMS !N SHOWCASE, 


WALLCASE, AND 
“write for SPECIAL LIGHTING 
new catalog 


248 McKIGBIN STREET . 


BROOKLYN, WN 


Y 


ARTOLIER 


GARFIELD, NEW JERSEY 
OUTDOOR & INDOOR LANTERNS OF QUALITY 


IMPORTED RESIDENTIAL LIGHTING FIXTURES 


LEADING IMPORTERS OF: Lamp Bases, Chan- 
delier Parts, Founts, Figurines, Prisms. 


BOHEMIA IMPORT CO. INC. 


39 West 23 Street New York 10, N. Y. 
5-3208-9 


Crystal, Bronze and Modern 


OHANDELIERS 


Fectory: 3444 Hudson Bivd., Jersey City, WO 63635 
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DURAY FLUORESCENT MANUFACTURING CO. 


TELEPHONE 
@-4676 


DESIGNERS & MANUFACTURERS OF FLUCRESCENT FIXTURES 
3316 W. MONTROSE AVENUE 


CHICAGO 16, ILLINDIS 


Manufacturers of and fluorescent 
ESTY MFG. CO. 125, 


GET TO KNOW 
EVERGLOW 


ALL YOUR AND 
GHTING NEEDS 


EVERGLOW LIGHTING FIXTURE CO., INC. 


332 East Jericho Turnpike, Huntington Ste., L., N.Y. 


FEDERAL LIGHTING CORPORATION 


DIVISION OF THE FRANKELITE CO 


Manufacturers of Quality Fivorescent, 
and Incandescent Residential, Commercial 
and Industrial Lighting Fixtures 


1425 ROCKWELL AVE., CLEVELAND 15, OHIO 


AND COMPANY 


Distinctive Residential Liglting 
FIXTURES AND LAMPS 


FROELICH LIGHTCRAFT Inc. 


Manufacturers of Decorative Lighting 
964 Dean Street, Brooklyn 38, N. Y. 


Dining Room — Foyer 
Dinette — Bedroom — Hall 


“THE LINE DESIGNED WITH SALES IN MIND” 
Miors. of Residential Lighting Fixtures 


GERINGER & SONS MFG. CORP. 
Peekskill, N. Y. PEekskill 7-4550 


JERYL LIGHTING PRODUCTS 
42 W. CERMAK RD. 
CHICAGO 16, ILL. 


manufacturers of 


JER-0-LIERS 
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Better Styled—Better Finished 
Lighting Fixtures 


Write tor complete catalog 


Lincoln PRODUCTS INC. 


| 4121 N. Rockwell St. Chicago 18, fil. 


MAJESTIC 


METAL SPINNING & 
STAMPING CO., INC. 


587 Sackett St., Brooklyn 17, N.Y. 
TRiangle 6-1422 


MANUFACTURERS & DESIGNERS OF 
QUALITY RESIDENTIAL LIGHTING FIXTURES 


-14 South Fourth Street Brookiyn-11, N.’Y. 


fixtures 
to 2229 - 4th St., Berkeley 10 


Plants ot Berkeley, Calif. & Neshaminy, Po. 


For cate! ogs 


° ° 
swivelier 


PAR-BEAM-LITE 
CANOPY UNITS 
for use with 200-W, 300-W 
and 500-W lamps 


SWIVELIER COMPANY, INC. 
"SALES OFFICE 


30 eving Place, New York 3, N.Y 


WASLEY 


— LIGHTING FIXTURES 


WASLEY PRODUCTS INC., comm 


Specializing in 


SOLID COPPER 


INDOOR & OUTDOOR 


The complete line of 


FLUORESCENT 
STARTERS 


ELECTRIC LAMP CO. 


62 E. Bigelow St., Newark 5, N. J. e Bigelow 3-0014 


ELECTRICAL TESTING 
@ LABORATORIES, INC. 


2 East End Avenue Wew York 21, N. Y. 
Electrical, Electronic, Environmental, 
Photometric and Chemical Laboratories. 
Testing, Research, Inspection and Certification 


ERIE GLASS MFG. CO. 
LIGHTING GLASSWARE 


564 Union Trust Bidg. 
Pittsburgh, Pa. 


mes in Period Glass 
— China — Tole — 
Alabaster — Metal 
% Old Colorful Prints and Books 
aOnly 5 min, from Grand Central 
Seem Via Subway. Request illustrations, 
PERIOD ART 
REPRODUCTIONS INC. 
51-06 Vernon Blvd.— 
Factory 

Long Island City |, N. Y. 

6th Year na 9-1048 
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FORMAN GLASS WORKS 


* Decorative Formed Glass for * 
All Lighting Fixtures and Torchiere Lamps 


9 NEIL COURT ° OCEANSIDE, N, Y. 
Phone ORiole 8-5840-1 


CRYSTAL IGMOR CRYSTAL 


TRIMMING “NOVELTY MP AN 
CHANDELIER 

IGMOR 

NOVELTY CORP. Telephone 

New York 10. N.Y. MU 3-1689 


LIGHTING PARTS, INC. 


Los Angeles © San Francisco 


Manufacturers’ Agents and Distributors of Parts 
for the Incandescent and Fluorescent 
Fixture Industry 


SINCE 1929 


LIGHTING FIXTURE PARTS 
Where Good Design Costs No More. 


Linden Metal Products Corp. 


1301 Elizabeth Ave. W, Linden, New Jersey 
SPECIFICATIONS SHEETS AND SAMPLES ARE 
AVAILABLE TO MANUFACTURERS AND DE- 
SIGNERS ONLY. WRITE TODAY. 


Fluorescent lighting 
devices, incandescent 
lighting devices, 
switches, harnesses, ter- 
minal strips, etc. 


ELECTRIC CORP. 


Mount Vernon, N. Y. 


Write for big catalog. 


FINE CAREFULLY DONE METAL SPINNING ON 
ALUMINUM 
— SPINNERS, INC, 


WE MAKE SAMPLES AND DO exeeeen. 
TAL WORK AT COST. 2e8 PRESENT LARGE 
STOCK OF CHUCKS AND DIES REDUCES 
YOUR COST ON STANDARD ITEMS. 


ROYAL  prooucrs co, ine. 


manufacturers of 


FLUORESCENT LAMP STARTERS 


Serving the trade over a quarter of a Century 
19-21 Grain Street, Newark 3, N, J. 


New York Rep. SII-Gio Sales Company IL 8-4574 
New Jersey Rep., Phil |. Hersh, ES 5-7887 


* Serving the Trade Since 1918 


Gem Bars © Steel Hickeys © Crossbars © 
Malleable Hickeys * Universal Bars © Flanges 
© Fluorescent Hickeys © Etc. 


Prompt Quotes on your Requirements 


M.S.W. MANUFACTURING COMPANY, Ine. 


1527 Niagara St., Buffalo 13, N. Y. Phone: Lincoln 2878 


SURELITE 


manufacturers of 


QUALITY 
FLUORESCENT STARTERS 


SURELITE PRODUCTS CO. 
368 E. 148th St., N. Y. 55, N. Y. 
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PHILADELPHIA 
GLASS BENDING CO., Inc. 


2515 Moore St., Philadelphia 45, Pa. Tel.: HO 8-7255 
s CERAMIC FIRED BENT GLASS 


Murray St. 


Steel 


Designs 
or res, 


ade—U aderwriters 
immediate Deliveries 


BODIES FOR 
THE TRADE 
Appreved— 


for LIGHTING MANUFACTURERS 9:2 courtianor ave 
fact CROSS BARS FIXTURE 
manutacturers of: 
SLIMLINE & HIGH OUTPUT 
TRANSFORMER CO. 
Since 1939 


on Request 


Sangamon Street, 
Chicago 7, Mlinois 


BRONX 51, N. 


FLUORESCENT LAMPS 


SUPRO LUX 
mfg. co., inc. 


406B E. 161st 


WASSELLE METAL PRODUCTS CO. 
Nation's Larges? Producer of 


LIGHTING HARDWARE 
235 Berry St., Bklyn 11, N. Y. EV 7.0999 


(for indoor and 
outdoor use) 
ALL STANDARD 

COLORS & SIZES 


Odd sizes & colors 
on special order. 


Joins The Marle Company 


Martin Levine, founder and present head of the Marle Com- 
pany, Stanford, Conn. announces that his son Steven is now a 
member of the firm, along with Stanley and Donald Levine. 

Steven has just completed a cross-country visit of various 
plants. He has also taken various courses at these plants, and 
attended classes at Nela Park. 

The Marle Company is celebrating its 35th Anniversary in 
business this year. 

With three sons in the firm, Mr. Levine intends to devote more 
of his time to charitable fund raising drives. His latest effort 
was assisting in raising over 200,000 dollars for the new Albert 
Einstein Medical College of Medicine being built in the Bronx, 
N. Y. This money was raised in Stanford and vicinity. This 
college is non-sectarian and is the first all Jewish sponsored Medi- 
cal School in the country. 


LLEMSA Again To Sponsor National Lighting 
Exposition 


LLEMSA proudly announces its appointment as sponsors of 
the 3rd National Lighting Exposition, to be held in March of 
1961, at the New York Coliseum. 

This will be the third year that LLEMSA has sponsored this 
interesting and successful show. 


Sterling In New Quarters 
Sterling Industries, Inc. manufacturers of lighting fixtures and 
metal products located at 5697 Rising Sun Avenue, Philadelphia, 
Pa. has recently moved into a new building with approximately 
32,000 sq. feet of space. 


A. W. Pistol's New "Porzeline™ 


U.L. Approved the “Porzeline” comes in eight different models. 
The glass has a threaded collar and is being screwed into the 
canopy, therefore very easy mounting and no tools necessary. 
The line has been approved for outdoor lighting and each glass 
comes with a rubber gasket to make it air and watertight. The 
canopy is simply mounted with 2 screws directly to the outlet box 
therefore very simple and easy to attach. All glass is triplex 
opal satin finish imported glass with absolutely no glare and no 
highspot and makes for excellent soft lighting. 

For further information write A. W. Pistol, Inc., 8-10 Drake 
Avenue, New Rochelle, N. Y. 
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Classified Advertising 


Rate: $1.50 per line; Space line counted as line, Minimum charge $7.00. Cash with order. Display classified (boxed) is $13.50 


per column inch. 


HOW TO COUNT YOUR LINES—Figure all cap line as equal to 35 letters, per line—other lines which include both upper ana 
lower case letters are equal to 45 letters. Add two lines for Box number ad, please send re-forwarding postage to cover. 


SALESMAN. We are expanding our territory 
and require a man to call on the fluorescent 
fixture manufacturers. Preferably one that has 
or had contact with such trade. We MANU- 
FACTURE a full line of stems, canopies and 
other accessories for the lighting industry. 
Satisfactory arrangements can be made with 
proper man. Replies held confidential. Box 
FE-340, LIGHTING, 114 East 32nd St., New 
York 16. 


SALESMAN WANTED 


30 year old manufacturer of competitively 
priced Long Life incandescent and fluorescent 
lamps expanding coverage. Give complete de- 
tails including references. High commissions. 
Volume repeat sales. Box FE-341, LIGHTING, 
114 East 32nd St., New York 16. 


STATE OF FLORIDA—Experienced Manufac- 
turers’ Representative desires to represent an 
additional account for the State of Florida. 
Presently contacting the building field, indus- 
trial firms, jobbers and distributors. Box FE- 
342, LIGHTING, 114 East 32nd St., New 
York 16. 


Bronze and Crystal chandelier representative 
wanted for styled and competitively priced 
line, with established accounts. Territories 
open: Pa., Delaware, Maryland, Washington, 
Ohio, Illinois, Michigan, California, Oregon, 
Arizona, North and South Carolina, Virginia. 
Write immediately, stating lines carried and 
territory covered. Box FE-343, LIGHTING, 
114 East 32nd St., New York 16. 


SALESMEN WANTED for line of outdoor 
bracket lanterns and post lanterns. Well 
established manufacturer. Many choice terri- 
tories available. Box FE-344, LIGHTING, 114 
East 32nd St., New York 16. 


MANUFACTURER'S REPRESENTATIVE 
WANTED 
Lighting Fixture manufacturer's representative 
wanted for choice Western States and South- 
western States. Exceptional opportunity for 
experienced lighting representative to repre- 
sent a Firm manufacturing a complete line 
of all types fluorescent lighting fixtures. If 
possible wish to assign one man to one state 
or no more than two states. Box FE-345, 
LIGHTING, 114 East 32nd St., New York 16. 


WANTED—SALES REPRESENTATIVES 


To represent competitive priced line of Recess 
Lighting Fixtures. All territories east of Missis- 
sippi Open. Box FE-346, LIGHTING, 114 East 
32nd St., New York 16. 


SALES REPRESENTATIVES WANTED for revo- 
lutionary new !/2" x '/"x'/2" cell metal louvers 
now being used by lighting manufacturers 
nationally. To be sold direct to lighting fixture 
and ceiling manufacturers. Several territories 
now open. Furnish full details first letter. ZYLO 
CORPORATION, 317 EAST 22nd STREET, 
NEW YORK 10, N. Y. 
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DISTRIBUTOR 
WANTED 


IN CANADA 


Top notch Canadian firm wanted to 
represent leading U. S. manufacturer 
of fast-selling line of portable, flexible 
fluorescent lamps. State full details. 


ACME LITE PRODUCTS, INC. 
CONGERS, NEW YORK 


SALES REPRESENTATIVE WANTED—Wash- 
ington—Oregon—Idaho—Montana—area. In- 
candescent Residential Lighting Fixtures. West- 
ern Manufacturer—Many active accounts. Box 
a LIGHTING, 114 East 32nd St., New 
ork 16. 


ONE OF AMERICA'S LEADING LAMP MFRS. 
oi the most complete line of pole lamps, 
— amps and fixtures and Colonial, tradi- 
tional and contemporary table and floor lamps, 
seeks top representation for electrical whole- 
salers and retailers in states of No. Car., So. 
Car., Virginia, Txas and Southwest, Calif., 
Wash., Oregon and Pacific Northwest. This 
line requires all or the major part of a man's 
time. Excellent opportunity for important earn- 
ings on commission basis. Box FE-348, LIGHT- 
ING, 114 East 32nd St., New York 16. 


SALES-SERVICE MANAGER 
LIGHTING FIXTURES 


Experienced man for extremely responsible 
position of supervising all sales and service 
activities of national manufacturer. Must be 
self starter, able to make own decisions based 
upon thorough experience. 

Duties include order expediting, quotations, 
telephone contacts, sales and service corre- 
spondence and the management of home office 
sales department, 

A truly unusual opportunity, with an excellent 
future. All resumés received in strict confi- 
dence. State salary requirements and present 
employer. Write to (Do not Phone) 
Franklyn Schaefer, Pres., McPhilben Mfg. 
Company, Inc., 1329 Willoughby Avenue, 
Brooklyn 37, New York. 


WANTED 
MANUFACTURERS REPRESENTATIVES 
Manufacturer of nationally known quality line 
of competitively priced commercial and dis- 
play incandecent lighting fixtures having 
architect — engineer — utility — contractor 
acceptance, sold through electrical wholesale 
distributors, seeks agency representation in the 
following trade areas; Oregon & Washington; 
Illinois (including Chicago); St. Louis and sur- 
rounding territories; Minnesota, North & South 
Dakotas. Replies kept in strictest confidence. 
Write Sales Department CAMBER LIGHTING, 
P. O. BOX 7104, JERSEY CITY 7, New Jersey. 


NEED REPRESENTATION? 
CHARLES C. LANEY AGENCY 
"“If's it's LIGHTING call LANEY" 
MIDLOTHIAN PIKE 
ROUTE 9, BOX 142 
RICHMOND 25, VA. 
VIRGINIA AND NORTH CAROLINA ONLY 


SALES REPRESENTATIVES WANTED 
Outstanding opportunity now available in 
Southern California with nationally recognized 
manufacturer of church, commercial and insti- 
tution incandescent lighting. Architect and 
Engineering concentration required with cata- 
log and special design material available. A 
real chance to grow with this progressive firm 
in business since 1905. Box FE-349, LIGHT- 
ING, 114 East 32nd St., New York 16. 


ONE OF COUNTRY'S LEADING RESIDEN- 
TIAL LINES IS DESIROUS OF REPRESENTA- 
TION IN OHIO, KENTUCKY, INDIANA, 
WEST VIRGINIA. MAN MUST HAVE FOL- 
LOWING AND EXPERIENCE WITH ELECTRI- 
CAL DISTRIBUTORS. PLEASE STATE QUALI- 
FICATIONS, EXPERIENCE REFER- 
ENCES. Box FE-352, LIGHTING, 114 East 
32nd St., New York 16. 


MANUFACTURERS REPRESENTATIVE 
WANTED by a Leading Nationally known In- 
coor and Outdoor Lantern Manufacturer. 
Must be live wire with good following among 
wholesale jobbers. Excellent remuneration. 
State lines carried and complete resume. Box 
a LIGHTING, 114 East 32nd St., New 
ork 16. 


REPRESENTATIVE to cover New York State 
for manufacturer of luminous type ceilings. This 
is an unusual opportunity, Box FE-354, LIGHT- 
ING, 114 East 32nd St., New York 16. 


NATIONALLY KNOWN manufacturer of spe- 
cification quality Commercial, Fluorescent and 
Incandescent lighting fixtures, seeks qualified 
sales representatives who have architect and 
engineer following. Many choice territories 
available. Box FE-355, LIGHTING, 114 East 
32nd St., New York 16. 


MANUFACTURER—Quality line of residential 
lighting seeks experienced representation in 
Canada (CSA approved) and Pacific Coast. 
Advise complete details. MELOLITE CORP., 
104 South 4th St., Brooklyn II, N. Y. 


RESIDENTIAL SALESMEN WANTED 
“Leading mfgrs. of the most complete line of 
residential fluorescent fixtures for bathrooms, 
kitchens, dens, recreation rooms, etc. Has open- 
ings in most territories in the Midwest and 
South. We have an established reputation for 
top quality at most competitive prices and a 
new factory in the East to service our accounts. 
Excellent tie in with your incandescent line. 
State lines carried to Box FE-356, LIGHTING, 
114 East 32nd St., New York 16. 


MICH., IND., OHIO, & W. PENN.: 
NEW YORK (except mtrop. NYC) 
SOUTHERN CALIFORNIA 
WASHINGTON, OREGON, MONT., 
IDAHO, NEV., 
Representatives wanted by established pro- 
vincial and outdoor lantern mfgr. Box FE-357, 

LIGHTING, 114 East 32nd St., New York 16. 


MAN EXPERIENCED—Commercial Lighting to 
handle and supervise commercial order proc- 
essing and customer telephone relations. Lead- 
ing New York City Manufacturer with National 
Coverage. Replies kept confidential. Box 
<a LIGHTING, 114 East 32nd St., New 
York 16. 


SALES AGENTS, for Aluminum Pole and 
Bracket Manufacturer. All states open, except 
New England, New York, New Jersey, Pa. All 
replies held in strictest confidence. Box FE-359, 
LIGHTING, 114 East 32nd St., New York 16. 


LIGHTING, February, 1960 
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Here is all the 


information 
you need on 


| Send for this FREE Brochure 


If you now use, or plan to use—Metal-Clads, this brochure is very important to you! 


It contains information on the latest and most complete line of multiple 
Metal-Clad Lampholders for heavy duty industrial and commercial 
uses ever offered in the industry! 


Send for your copy—today! LISTED BY UNDERWRITERS’ LABORATORIES , INC. 


Your best jobs are done with... 


LEVITON MANUFACTURING COMPANY, INC., BROOKLYN 22, NEW YORK 
Chicage © Les Angeles © Leviton (Canada) Limited, Montreal « For your wire needs, contact our subsidiary AMERICAN INSULATED WIRE CORP 
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For added sales! AUTOMATIC LIGHT CONTROLS 


eee Unlimited residential and commercial applications. 


I: ® _| warm, welcoming, pre-selected lights. 


NO. 900 NITE-GUARD 
Post Lantern Control 


Something new under the sun, an au- 
tomatic switch that turns your post 
lanterns on at dusk, off at dawn. 
Unaffected by extremes of temperature. 
Built-in time delay. Color coded con- 
nections, no extra wire needed. Fits any 
3” post. Ht. 6’’. Satin Black Finish. 


Suggested Retail Price $16.65 


NO. 8752 Outdoor Post 
and Lantern Control 


Two, three or a small galaxy of outdoor 
lights come magically alight at dark, 
turn off at dawn. Built-in time delay 
avoids on-off flicker from car head- 
lights. Satin aluminum standard exte- 
rior face plate, weatherproof gasket. 
300W Capacity. 


Suggested Retail Price $16.65 


NO. 8751 
Indoor Light Control 


Arrive after dark to a home aglow with 


Automatically turned on or off by a 
photo-electric cell, or manually con- 
trolled. Ivory white 2 gang face plate. 
. | Selector switch has three positions — 
Automatic, Off and On. 300W Capacity. 


Suggested Retail Price $17.75 


NO. 8762 


eee changing wiring or wall plate. 300W 


e Dimmer Switch 


light in any room, through an inexpen- 
sive electronic dimmer. HI for general 
lighting, LO for mood level, OFF. Re- 
eS places standard wall switch without 


i The beauty and comfort of controlled 


Capacity. 117 VAC, incandescents only. 
Suggested Retail Price $7.75 


PROGRESS MANUFACTURING CO., INC. 
Dept. L-1 Philadelphia 34, Pa. 


Please send me more information on 


0 900 DO 8752 D 8751 0 8762 


NAME 


COMPANY 


ADDRESS _ 
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